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Abstract 

 

TITLE:SOCIAL BUSINESS- A NEW PARADIGM OF WOMEN EMPOWERMENT 

AND POVERTY ALLEVIATION IN BANGLADESH: A STUDY OF TWO VILLAGES.  

Researcher:  Md. Khalid Hasan 

Supervisor: Prof. Tahmina Akhtar 
 

Joint Supervisor: Prof. Dr. Md. Nurul Islam  
 

Key Words:  Social Business, Paradigm, Women Empowerment, Poverty Alleviation and 

Bangladesh. 

 

Basically, the study was conducted amid the social business beneficiaries based on the 

broad objective of exploring the present condition of social business and its success in 

reducing poverty and empowering women at Dhaka and Khulna Division in Bangladesh. 

To attain this objective the research has been guided by the following specific 

objectives-1. To know the socio-economic and demographic information of the 

respondent, 2. To explore a national and international dynamics and nature, origin, 

diffusion, and present condition of social business in the rural community, 3. To assesses 

livelihood patterns, education, mobility, and multidimensional impacts of social business 

on the weaker section of the rural community, 4. To evaluate the retrospect and prospect 

of social business in the field of sustainable development, 5. How does social business 

be effective for empowering the woman and reducing the poverty level of the rural 

community and find out the strength and weakness of the social business.  

The study has been employed qualitative and quantitative research methods. Selected 

300 respondents are involved with social business through using the purposive sampling 

method for the study. In the procedure of exploring some intensive and crucial findings 

have come from the study. Findings of the study show that 62.33% of the people 

mentioned interest rate of micro-credit is a major problem of Bangladesh in loan sectors. 

Most of the social business beneficiaries are so much keen to expand social business 

entrepreneurship all over the country. They also think that social business is more poor-
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friendly than a traditional business. It also reveals that people’s negative attitude towards 

micro-credit is not a fantasy, it is reality. Most people treat the loan as a long-lasting 

suffering. Afterward, the promising findings of the study show that the opportunity of 

social business has been used in unproductive areas. For this reason, in some cases, 

social business beneficiaries lose their belongings and last bit of life-saving assets. 

Although those who use the social business opportunity in a proper way, they can easily 

shine their own business and initiatives. The findings of the study show that the 

coordination of social business enterprise and Government organizations is not up to the 

mark. Hereby the coordination and collaboration between GO and NGO must have to be 

needed. Government should revise the previous provision of social enterprise and should 

formulate new social policies and legislations to eradicate the social problems and 

sustainable social development. 
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1.1 Chapter Objectives 

Upon completion of this chapter, the following subjects will be clarified and the readers would 

be affably able – 

a. To encompasses the introductory statement of the study   

b. To identify the commencement of social business 

c. To know the rationale of the study 

d. To exemplify the study related concepts 

e. To categorize the objectives of the study  

f. To denote the methodology and its operational definitions of the study 

g. To learn about assumption with examples.  

h. To know about the feminist approach to women empowerment 

i. To learn about the theories of women development and poverty Alleviation. 
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1.2 Introduction 

[Yunus’s] ideas have already had a great impact on the Third World, and... hearing his 

appeal for a ‘poverty-free world’ from the source itself can be as stirring as that all-

American myth of bootstrap success.  

                                                                                                              WASHINGTON POST 

Social business is an innovative idea of current entrepreneurial world. It encompasses a non-

dividend business whose aim is to unravel social issues through business strategies. It's totally 

different from traditional profit-making business and a not-for-profit organization. All profits 

from operation of the business must go toward achieving one or more social objectives in 

addition to covering costs of the company. No personal gain is desired by its investors. A social 

business will address issues like providing aid, housing, and money services for the poor, 

nutrition for malnourished children, providing safe drink, introducing renewable energy and far 

additional in an exceedingly business method. In social business cash capitalized, however can’t 

settle for any payment on the far side that time. Destination of the investment is virtuously to 

attain one or additional social functions over the method of the corporate no personal gain is 

desired by the investors. The corporate world should cover all prices and build revenue, at 

constant time succeed the social objective for serving the society. Bangladesh is advancing very 

convincingly. As of March, 2020, the number of new poor in urban areas is 59 percent, while in 

rural areas it is 44 percent. From this calculation, 14.75 percent of the new poor has been 

estimated at the national level. (PPRC and BIGD Survey-2021). In this perspective social 

business enterprises have mentionable contribution.  

The impact of the business on people or environment, rather than the amount of profit made in a 

given period measures the success of social business. Sustainability of the company indicates 

that it is running as a business. The objective of the company is to achieve social goals. A 

successful social business combines the social commitment of charitable institutions financed 

by donations or taxes combined with the tactical vitality and economic viability of a well-

managed conventional business. It is needed to say that social business is effectively applicable 

for weaker portion of the society.  However, it is not a regular profit-maximizing business 

because its objective is not to enrich its investors, but instead improve the welfare of the under-

privileged. (Dr. Yunus, 2010). To alleviate poverty and to crate employment all over the world, 

social business is working effectively at in Cambodia, Philippine, Nepal, India, Haiti, Columbia, 

Uganda, Brazil, Albania etc., and different country are interested to introduce social business 
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enterprises ay Public and private level. In Bangladesh, the young entrepreneur’s slogan is ‘We 

are not job demander, we are the job provider.’ (The Daily Prothom Alo, 2015). 

Social Business labors in both rural and urban community in Bangladesh to empower and to 

alleviate poverty, it justifies that it is not a regular profit-maximizing business because its 

objective is not to enrich its investors, but instead improve the welfare of the under-privileged. 

For the clear and lucid understanding of social business and its feasibility in rural community 

we should know about the existing traditional business in our society. There is only one kind of 

business in the world that we all know about, because in economic theory, the way business is 

presented, business means business to make money. Profit maximization is the mission of the 

business, so entrepreneur continue to focus on that. So, anybody who comes into business, 

that’s what he or she does. Obviously, it is a very narrow interpretation of a human being. It is 

seen that as human beings as a money-making machine; as a kind of robot-like performance that 

man thinking is related to maximize money; not that man has no other thoughts. But in real life 

a human being is much bigger than that.  

The human being is a multidimensional being. It’s not a single dimensional being, like make 

money and that’s the only thing you do. But multidimensional aspect can be accommodated by 

creating that type of business, the social business. And it’s a non-loss, non-dividend Company 

with a social objective. So that’s a case it is presenting that this is what is missing in the 

political framework of capitalism. So that is why we have created so much of a problem around 

us, because these issues about environment, about poverty, about diseases, about healthcare, 

about nutrition– all these are ignored because the type of business we are involved with do not 

pay attention to that. By its very nature, by its very definition it doesn’t pay attention. So, we 

need to have another type of business which will address these issues. In Sweden almost 90% of 

businesses are micro in nature which plays a pivotal role in the economy by generating 

employment opportunities as well as serving a source of instilling entrepreneurial spirit and 

innovation. About 44 countries in the have inaugurated Yunus center of the basis of social 

business. There are lots of universities in the world have opened the institute of social business 

of the benefit of their academic enrichment and so one (Yunus centre, 2011).  

To conclude, social business is an excellent way to address the social problems stemming from 

unemployment, lack of healthcare and education for the poor and even environmental 

degradation. It has the potential to change the condition of the poor people. Through access to 

credit, improved health service, better nutrition, high-quality education, and modern information 

technology, poor people will become more productive. (Social Businesspedia, 2014) 
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In accumulation, social business may also mean the business application of social media and 

social networking technologies. Capitalism has created poverty by focusing exclusively on 

profit.  It built a fairy-tale of prosperity for all.  This never happened.  That's why Europe 

decided to entrust the government to take care of poverty, unemployment and health.  They 

were smart enough to figure out the emptiness of capitalism in solving these problems. 

Nowadays the world is showing vast interest on social business for eradicating mass poverty 

and providing solvency of the weaker section of the society as same as ensuring health services 

all works of life.  

 

1.3 Statement of the Problem 

Microcredit puts all the burdens on the borrowers.  Debt, of course— but also 

initiative.  Borrowers invent, plan and run their own businesses.  Some people will jump at 

this, but many who lack confidence and business know-how will be terrified— it’s not just 

the debt that can scare them away from microcredit, it’s also the idea that it has to be 

all theirs. 

                                                                                                        THE NEW YORK TIMES  

Social business is associate advanced plan of all kinds of business. It's quite dissimilar from 

either a conventional increasing business or a not-for-profit organization. It stands outside the 

profit-seeking world. Its area is to resolve a social drawback by using business approaches, as 

well as the creation and sale of merchandise or services. Social business may be a tool for 

management completely different social issues with reference to education, healthcare, water, 

poverty, disease, state, abandoned youngsters, drugs, housing, pollution, surroundings and then 

on. Most countries are now facing these problems, but it is not possible to address all these 

problems only by the government. Social businesses can play a significant role in this regard as 

it works for social causes along with the government. It will play a major role during this 

esteem it works for social causes together with the govt. It can be represented as a non-loss, 

non-dividend Company, dedicated entirely to achieving the social goal. We will have faith in a 

social business as an unselfish business whose purpose is to bring associate finish to a social 

problem. Within the new reasonably business, the corporate makes the profit however nobody 

takes the profit. during this business the organization is devoted absolutely to the social 

advancement or the social cause. The complete strategy of constructing profit is completely 

remove from the business arena of social business. The owner can take back over a period of 

time only the amount invested so there is no single option to misuse the money of poor people. 
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(Dr. Yunus, 2010) It is a general perception social business is a visionary new dimension for 

the capitalist world, developed by Muhammad Yunus, the practical genius who pioneered 

microcredit and, with his Grameen Bank, won the 2006 Nobel Peace Prize. By harnessing the 

energy of profit-making to the objective of fulfilling human needs, social business creates self-

supporting, viable commercial enterprises that generate economic growth even as they produce 

goods and services that make the world a better place. It works because social business targets 

business opportunities neglected by traditional profit-maximizing companies, and invests any 

profits not in rewarding shareholders but in extending the ambition of the business. It is, in this 

way, not-for-shareholder capitalism (Building Social Business, 2010).  

It is great that Dr. Yunus has put social business on the front page of newspapers, into TV news 

stories and much more into the mainstream of economic discussion. Dr. Yunus's 

accomplishment in building microcredit in Bangladesh and being recognized for this with a 

Nobel Peace Prize was remarkable. He points out that the system of accountancy and the 

analysis that is done in modern capitalist society assumes that people are very one dimensional 

that everything is about profit and stockholder value.  

Fundamentally, social business is progressive in nature. The European Business School (EBS) 

University in Germany has launched a social business chair to develop competences and skills 

for leadership of a new economic model. As the first chair for social business in Germany it 

aims to advance research to develop new business approaches for developed countries. The EBS 

is the leading germen Private business School with 180 partner universities worldwide (The 

Daily Star, 2010). There are two types of social business. But these two types of social business 

are comparatively same in perspective of aim and objective. Because social business is 

fundamentally is operating for the benefit of the underprivileged people both in developed and 

developing countries. A key attribute of social business is that an increase in revenue 

corresponds to an incremental social incremental. In Bangladesh the microcredit organization 

disburse about tk. 25 cores per year. It has created lot of employment opportunity for the poor 

people. (The Daily Prothom Alo, 2010) 

Although A communal misconception widespread is that social business in micro-finance is just 

a miniature of larger enterprises and something like that. This is why earlier researchers have 

paid scarce treatment to traditional business and practices in micro and macro businesses as 

evident from the scant published material on the topic, making it an intriguing area to study. 

Currently much hype has been created about social business and their marketing value for small 

businesses. Philosophically, social business is based on what Yunus identifies as the two basic 
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motives of human beings, selfishness and selflessness. Inconsiderately, people do seek profit 

through business; however, social business is also based on the latter motive people by 

performing philanthropic services, like establishing churches, mosques, synagogues, art 

museums, public parks, health clinics or community centers. For Yunus, the profits made 

through a social business's operations are less important than the beneficial effects it has on 

society. Muhammad Yunus has more recently founded Yunus Social Business (YSB) to study, 

support, and invest in young social businesses. Now social business is a great is a soft 

concept of services and products which windows are open to all with giving preference 

to the poor.    
 

1.4 Rationale of the Study 

The [Grameen Bank] has become a mecca for development economists and is being copied 

around the world. 

                                                                                                                     THE ECONOMIST 

Of its 80 Million borrowers, 97 percent are women, Grameen Bank mostly focuses on women. 

Yunus saw that women in Bangladesh have the talent and skills to became income earners. The 

female borrowers brought much more benefit to their families than their male borrowers. 

Women had more drive to overcome poverty. Lending to women in the poor villages of 

Bangladesh was a powerful way to combat poverty. Grameen Bank is unusual in other ways, it 

is actually owned by the borrowers who in their capacity as shareholders elect nine of the 

thirteen members of the board of directors, Grameen Bank lends out over $100 Million a month 

in collateral free loans averaging about $200. The bank also lends money to beggars; they use 

loans to enter the business of selling goods like toys, households’ items and foods stuffs. 

Grameen Bank also encourages children of its borrowers to go to school by offering affordable 

loans for them to pursue high education. More than 50,000 students are currently pursuing their 

education in medical schools, Engineering schools and Universities with financing from 

Grameen bank. These young people are encouraging to pledge that they will never get 

employed by anybody but they will be job givers and not job seekers. (UniAssignment.com, 2020). 

In this study, the researcher is very intensive to explore the glimpses of social business in 

poverty alleviation, women empowerment and other services and products benefit. Dr. 

Muhammad Yunus said in his book ‘Building Social Business [The New Kind of Capitalism 

that Serves Humanity’s Most Pressing Needs’ that “You want to make money. You want to do 

good to people. You want to make a difference in the world. You want to solve the problems 

that you see around yourself. But those things are not included in the business world.” It is 
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saying that in order to justify the totality of the human being, you need to create one more kind 

of business besides the existing type of business of making money. The second type of business 

would be business to do good to people without any idea of having benefit for mankind. The 

first type of business profit maximizing business that business is all about you. You (change 

agent or entrepreneur) want to make money and everything has to come to you. You are the 

center of everything all your activity in the business. The second type of business, social 

business is business where you don’t feature at all. Everything is about others. Everything is to 

help somebody other than you. So, these are the two types of business, and people have all these 

elements into you into himself. (Yunus centre, 2011)  

In fact, this is far from the case, and almost everyone is very much more complex and value 

much more than monetary wealth. But the accountancy metrics being used do not reflect what is 

needed to assess performance of a social business or even to validate that the enterprise is, in 

fact, a social business. German Group and German Sports apparel walker Adidas are Planning 

for a Joint venture to make tow cost shoes in Bangladesh for the poor BASF Se and Grameen 

Healthcare Trust will launch a Joint social business venture BASF Grameen Ltd soon better 

nutrition and protection against inset borne disease. The chairman of the Board of Executive 

Directors of BASF SE, and Bobel laureate Dr. Muhammad Yunus and MD of Grameen Bank, 

signed an agreement in Ludwig Shafen in Germany to improve the health and business 

opportunities of the poor of Bangladeshis. Social business is a new option to people within the 

framework of Capitalism. (Grameen Creative Labs, 2010). Social business can generate both 

social and financial returns and is alleviation in Bangladesh. It is generally agreed that creation 

of good quality fierily paid rural employment opportunities are required to reduce rural poverty, 

and in my opinion, social business is likely to be the most cost-effective and sustainable way 

forward. Bangladesh has more than 20000 non-governmental organizations (NGO) in operation 

many with income generating activities, which could be described as social business already. 

Many are already rural based and have good and trustworthy links within the communities in 

which they work. Social entrepreneurship, being a relatively new concept is facing a lot of 

hurdles at the onset of its journey but with time and proper initiative taken, this would prove to 

be a concept that would to a concept that would to a great extent help mitigate the social 

problems of the present materialistic world. (The Daily Star, 2009)  

By captivating benefit from the study, the concerned people can be able to identify about the 

prospect and success of social business in the arena of micro-finance and the enhancement of 

rural community. Nevertheless, behind the research there are some noteworthy purposes. This 
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study will be a substantial attempt in understanding the effectiveness of social business in 

poverty alleviation. Study will be supportive to find the actual portrait of social business in 

Least Developed, Developing, Developed countries. This schoolwork will be accommodating for 

planner, new researcher and policy maker to know the real situation of rural community to operate the 

social business enterprise for the benefit of the poor and women. It is trust that there are some 

practical and empirical information on the topic of “Social Business– A New Paradigm of Women 

Empowerment and Poverty Alleviation in Bangladesh: A Study of Two Villages.” serve as a 

theoretical instrument in informing its bibliophile about the social business and its 

multidimensional applications.  
 
 

1.5 Objectives of the Study 

a. General Objective 

To know the basic facts and distinguished knowledge of social business and its efficacy for 

reducing poverty and empowering women in Bangladesh. To attain this objective the research 

will be guided by the following specific objectives... 

b. Specific Objectives 

1. To identify the socio-economic and demographic information of the respondent. 

2. To explore a national and international dynamics and nature, origin, diffusion and 

present condition of social business in the rural community. 

3. To assesses about livelihood patterns, education, mobility and multi-dimensional 

impacts of social business on weaker section of rural community. 

4. To search the retrospect and prospect of social business in the field of sustainable 

development. 

5. To find out the strength and weakness of social business. 
 

 

1.6 Assumptions 

Assumption is a statement which normally takes true or valid without justification or 

verification. Also, an assumption is a supposed statement or idea that is not due for scientific 

proving.  

In a sense an assumption is tested implicitly. On the other hand, a hypothesis is what is being 

tested explicitly by an experiment. In the study, five assumptions have been constructed which 

are following... 

1. The social business may be more applicable for the rural community than the urban 

community. 



M Phil Dissertation 
 
 

Page | 10  
 

2. The social business is poorer friendly than the other existing micro business in the 

society.  

3. The poverty alleviation and the women empowerment are easer through social 

business than other traditional business. 

4. The social business advances women in empowering process.  

5. Social business advancement is slower than the initial expectation.  
 

1.7 Operational Definitions 

Definition refers the core conception of a definite concept or matter. In the study, the following 

definitions have been defined for the purposes of the research work.   
 

1.7.1 Social Business 

Social business is a social enterprise that has precise eco-social objectives aimed at addressing 

a social cause. The investment made by the investors is entirely with a vision of contributing to 

solve social problems for social welfare and not profit entirely. In the study, Social business is a 

new paradigm with the nature of non-loss and non-dividend which is created or designed to 

address multi-dimensional social problems. In the process of social business investors can invest 

but they cannot share or take opportunity and profit from investment. Though after a time being 

they can withdraw their investment when social business enterprise achieves self-sustainability.    

1.7.2 Social Business Enterprises 

Social business enterprises (SBE) are based on the benefit maximization principle. They are 

operated as a business enterprise with the objective to pass on all the benefits to the customer. 

SBEs are non-loss, non-dividend companies that compete with profit-maximizing enterprises 

and other social business enterprises. Key ingredients to the success of the approach are 

education, institutions to make social businesses visible in the marketplace (a social stock 

market), rating agencies, appropriate impact assessment tools, indices to understand which 

social business enterprise is doing more or better than others so that social investors are 

correctly five guided. 

1.7.3 Microcredit 

Bangladesh is the pioneer of micro-credit innovation. Simply the micro-credit refers to the loan 

payment to the poor of the poorest in nature of small amount and poor friendly approach. 

Bangladesh is a global center of excellence in micro-finance and has one of the largest 

borrowers of micro-credit in the world.  
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1.7.4 Poverty 

Generally, poverty includes the miserable condition of the people when they cannot afford their 

family by fulfilling the minimum basic needs. The World Bank defines poverty in absolute 

terms. The bank defines extreme poverty as living on less than US$1.90 per day. (PPP), and 

moderate poverty as less than $3.10 a day. 

 

OECD World Bank DFID UNDP 

Global  

Six elements are necessary to be 

covered in a multidimensional 

definition of poverty:  

• private consumption (PC);  

• individual and household assets;  

• security, in respect to risks, 

shocks and violence;  

• social consumption (including 

use of common-pool resources 

and publicly-provided services);  

• empowerment, or attainment of 

minimal social-participation, 

voice and dignity; and free time. 

Global 

Poverty is multi-

dimensional, 

extending from  

♦ low levels of health 

and lack of education,  

♦ to other ‘non-

material’ dimensions 

of well-being, 

including- gender 

gaps, insecurity, 

powerlessness and 

social exclusion.  

 

Bangladesh  

A more detailed 

understanding of 

poverty incorporates  

♦ illiteracy,  

♦ lack of access to 

resources,  

♦ social deprivation 

and vulnerability to 

disasters, sickness 

and other external 

shocks.  

 

Global 

Human poverty means 

denial of most basic 

opportunities and 

choices –  

♦ to lead a long, 

healthy, creative life; 

and  

♦ to enjoy a decent 

standard of living, 

freedom, dignity, self-

respect and the respect 

of others.  

 

Table: Definition of Poverty of Different International Organization 

1.7.5 Poverty Alleviation  

Simply poverty is the lack of basic human needs, such as clean water, nutrition, health care, 

education, clothing and shelter, because of the inability to afford them. This is also referred to as 

absolute poverty or destitution. The process of poverty Alleviation is called the poverty 

alleviation. Most of the donors do not furnish any clearly articulated operational element arising 

out of their assessment of multidimensionality of poverty.  

According Decent Work and Economic Growth- ‘Poverty is universally measured in monetary 

expenditure terms, and individuals that are considered poor are those living on less than 

US$1.25 per day. In this context, poverty reduction or alleviation can be considered as the 

improvement of an individual’s or group’s monetary expenditure to an amount above the 

poverty line while improving access to education, healthcare, information, economic 

opportunities security of land-tenure, and all the other deprivations associated with it. (Decent 

Work and Economic Growth, 2020) In the study, poverty alleviation means the improvement 

of life standard, positive change of livelihood systems, increase the income and savings, 

employment opportunities, capital management, leadership, minimum levels of health services, 

ensuring education, getting dimensions of well-being, vanishing gender gaps and insecurity and 

social inclusiveness.  

 

http://en.wikipedia.org/wiki/Basic_needs
http://en.wikipedia.org/wiki/Clean_water
http://en.wikipedia.org/wiki/Nutrition
http://en.wikipedia.org/wiki/Health_care
http://en.wikipedia.org/wiki/Education
http://en.wikipedia.org/wiki/Poverty_threshold
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1.7.6 Women Empowerment  

Women empowerment is a process of empowerment and development aimed at defining, 

establishing, and defending equal political, economic, and social rights for women. This 

includes seeking to establish equal opportunities for women in education, family, and 

employment. It also refers to increase the spiritual, political, social, educational, economic 

benefits of women advancement. UNFPA refers women empowerment as the process of 

improving the status of women also enhances their decision-making capacity at all levels in all 

spheres of life, especially in the area of sexuality and reproduction. This, in turn, is essential for the 

long- term success of population programs. (UNFPA, ICPD, POA, Cairo, 1994) In the study 

women empowerment encompasses the following variables- participation in decision making 

process, food and social safety, social mobility, dignity and respect, equity and gender equality, 

protection from gender violence, income process, taking education, health, decision to take 

child, leadership, purchasing capacity, freedom to business, savings, ownership of lands and 

others properties, recreation and overall improvement of livelihood pattens and life style. 

1.7.7 Paradigm 

According to The Oxford English Dictionary- paradigm denotes a pattern or model, an 

exemplar. Social business has advanced more than a concept or subject. Basically, in this study 

social business has been treated as a paradigm because of women empowerment and poverty 

alleviation. But it has a great impact to ensure health facilities, education and overall socio-

economic development. Abruptly, is doing a good job for providing micro-nutrients, 

scholarships, telemedicine, training and awareness programs for the farmers and small business 

entrepreneurs, relief and rehabilitation activity. Social business is common name for ensuring 

quality products and services for poor and ultra-poor as well as for the whole sphere of our 

society.   

1.7.8 Utopian Thought  

Utopian Though is a very popular concept in social sciences. Dr. Yunus has clarified social 

business as a ‘Utopian’. For well analysis of social business in this section of the study the 

meaning and the pioneer of utopian thought has been demonstrated in a short. Basically, the 

utopian thought is an imaginary idea for the state ruling. Hence, the utopian thought is an 

imaginary Island with perfect social and political system, ideally perfect place or state or things 

which thought is given by the English thing tank and philosopher Thomas More in his book 

Utopia in 1516. After a vast study about social business, it is said that social business satisfies 

some criteria of the Utopian thought. Karl Mannhum said that ‘A Utopia as an idea which seems 
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to be unreliable only from the point of view of a given social order which is already in 

existence. (E.S Bogardus, 1940)  

1.7.9 Livelihood 

In the study, livelihood is a means of making a living. It incorporates people's capabilities, 

assets, income and activities required to secure the necessities of life. A livelihood comprises 

the capabilities, assets (including both material and social resources) and activities required for 

a means of living. (Chambers and Conway, 1991) 

1.7.10 Village 

Village refers to a cluster of households and allied communities, bigger than a hamlet and 

smaller than an urban, located in a countryside zone or arena. In the current, purposively such 

type of villages has been taken as a study area where social business and microcredit activities 

are available.  

1.7.11 Dhaka and Khulna Division 

Demographic profile encompasses the study area. The data will collect from Dhaka and Khulna 

division of Bangladesh as the secondary sources. 
 

 

1.8 Approaches of Women Empowerment 

Approaches of women empowerment and movement emerged within the Nineteen Sixties, 

business for action of women's matters in development perspectives. It's the amalgamation of 

women into the worldwide economies by up their standing and aiding in total development. 

Later, women empowerment approaches projected additional stress on gender relations instead 

of seeing women's problems in isolation. However, women development is that the method of 

empowering women. It should be outlined in many ways in which, together with acceptive 

women's viewpoints or creating an attempt to hunt them, raising the standing of women through 

education, awareness, literacy, and coaching. Women's empowerment equips and permits 

women to form life-determining choices through the various issues in society. Discussion of 

different approaches of women development are given bellow...  
 

1.8.1 Early Approaches 

The early approaches are very important for the advancement of women community. From the 

beginning of the women movement progression, they are getting dramatic advantages from the 

Women in Development (WID), Women and Development (WAD), Gender and Development 

(GAD) approaches.  
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1.8.1.1 Women in Development (WID) 

The term ‘Women in Development’ was originally coined by a Washington-based network of 

feminine development professionals within the early 1970s who sought the question trickle-

down existing theories of development by contesting that economic development had identical 

impacts on men and women. The women in Development movement (WID) gained momentum 

within the 1970s, driven by the revitalization of women's movements in developed countries, 

and significantly through liberal feminists endeavor for equal rights and labor opportunities for 

them. Liberal feminism, postulating that women disadvantages in society could also be 

eliminated by breaking down customary expectations of women by providing higher education 

to women and introducing civil right programs had a notable influence on the formulation of the 

WID approaches. The movement of women and the participation in different types of works are 

disappearing the gap between men and women.  

Criticism: The traditional norm and values discourage the women to participate in development 

activities. In this approach, women are treated as a separated group of people.   

1.8.1.2 Women and Development (WAD) 

Women and development (WAD) may be a theoretical and sensible approach to women 

development. It had been introduced into gender studies scholarship within the last half of the 

1970s, following its origins, which may be derived to the primary World Conference on Women 

in Mexico City in 1975, organized by the UN. It's a departure from the antecedently 

predominant theory, WID (Women in Development) and is commonly mistaken for WID, 

however has several distinct characteristics. WAD feminists stated that women are being 

tortured and exploited in the process of male-dominated global economics. This approach 

emphasizes on women participation in development process. Without proper participation of 

women sustainable development cannot be possible.     

Criticism: The common critiques of the WAD approach embrace issues that the women-only 

development comes would struggle, or ultimately fail, because of their scale, and also the 

marginalized standing of those women. Moreover, the WAD perspective suffers from an 

inclination to look at women as a category, and pay very little attention to the variations among 

women (such as feminist construct of intersectionality), as well as race and quality, and bring 

down development endeavors which will solely serve to handle the wants of a selected group.  

1.8.1.3 Gender and Development (GAD) 

The Gender and Development (GAD) approach focuses on the socially constructed variations 

between men and women, the requirement to challenge existing gender roles and relations and 



M Phil Dissertation 
 
 

Page | 15  
 

also the creation and effects of sophistication variations on development. This approach was 

majorly influenced by the writings of academic scholars such as Oakley (1972) and Rubin 

(1975), who argue the social relationship between men and women have consistently 

subordinated women, together with economic expert Lourdes Benería and Amartya Sen (1981), 

who assess the impact of colonialism on development and gender inequality. They stated that 

using obligatory over a 'value system' upon developing nations, it introduced a system of 

political economy 'designed to push capital accumulation that caused category differentiation'. 

GAD feminists always emphasize on the interrelation between men and women for the balanced 

advancement of the society.   

Criticism: GAD has been criticized for accenting the social variations between men and women 

whereas neglecting the bonds amongst them and conjointly the potential for changes in roles. 

Another criticism is that GAD doesn't dig deeply enough into social relations then might not 

justify, however these relations will undermine programs directed at women. 

1.8.2 Alternative Approaches 

Alternatives approaches with completely different processes have additionally contended a 

traditionally necessary role in advancing theories and practices in gender and development. 

1.8.2.1 Marxism and Neo-Marxism 

The structuralist discussion was 1st triggered by Marxist and socialist feminists. Marxism, 

significantly through various models of state socialist development practiced in China, Russia 

and Cuba challenged the dominant liberal approach over time. Neo-Marxist proponents targeted 

on the role of the post-colonial state in development generally and additionally on localized 

category struggles. Marxist feminists advanced these criticisms towards liberal approaches and 

created vital contribution to the women empowerment all over the world. 

1.8.2.2 Dependency Theory 

Dependency theorists opposed that liberal development models, together with the decision to 

incorporate girls into the prevailing world market economy, was, in fact, nothing quite the 

"development of underdevelopment." This read crystal rectifier them to propose that delinking from 

the structural oppression of worldwide market economy is that the solely thanks to accomplish 

balanced human development. So, it said that dependency theory encompasses a relative model of 

women empowerment.  

1.8.2.3 Basic Needs Approach, Capability Approach and Ecofeminism 

Basic Needs approach began to cause inquiries to the main focus on growth and financial gain as 

indicators of development. It had been heavily influenced by Sen unit and Nussbaum's capability 

approach, that was a lot of gender sensitive than basic needs and targeted on increasing human 
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freedom. It significantly projected a democratic approach to development and challenged the 

dominant discourse of trickle-down effects. These approaches targeted on the human freedom 

crystal rectifier to development of alternative necessary ideas like human development and human 

security. 

1.8.3 Approaches of Feminism 

Feminism is outlined by the movement’s goal of making women’s empowerment. There are several 

strategies and approaches which are used by feminists to facilitate in the way of women 

empowerment. These are... 1. Consciousness-raising, 2. Building relationships, 3. Liberal Feminism, 

4. Radical feminism, 5. Ecofeminism, 6. Black feminism, 7. Marxist feminism, 8. Post-modern 

feminism with the women participants and their external oppressors. 

1.8.3.1 Raising Consciousness  

To create women empowerment, feminists unremarkably use consciousness raising. Once 

raising consciousness, women not solely become intimate with their personal struggles but how 

it is associated with political and economic problems. Raising consciousness permits 

marginalized people to check wherever they're placed within the larger social organization and 

pinpoint the foundation of their oppression. Awareness of their issues can initiate self-

mobilization that exactly creates women authorization.  

1.8.3.2 Building Relationships 

In addition, feminists, specifically feminist organizers, specialize in building relationships as a 

medium for making women empowerment. They claim that building relationships end in 

empowerment as a result of the increasing presence of power gaps in society area unit thanks to the 

shortage of relationships that area unit required to bridge them. Once it involves forming and 

maintaining relationships, there has to be a balance of each collaboration and conflict between the 

two reasonable parties. Conflict unremarkably arises in things wherever community members 

furthermore, conflict separately advantages the women participants as a result of it fosters 

problem-solving skills and opens them to a replacement pool of data and views on society.  

1.8.3.3 Liberal Feminism 

Liberal feminism, conjointly referred to as thought feminism, may be a main branch of 

feminism outlined by its concentrate on achieving gender equality through political and legal 

reform inside the framework of liberal democracy. John Stuart Mill is the pioneer of liberal 

feminism. Liberal feminists argue that society holds the misconception that women are, by 

nature, less intellectually and physically capable than men; therefore, it tends to discriminate 

against women within the academy, the forum, and therefore the marketplace.  
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1.8.3.4 Radical Feminism 

Radical feminism may be a perspective inside feminism that demand a radical rearrangement of 

society during which male ascendance is eliminated altogether social and economic contexts, 

whereas recognizing that women's experiences also are stricken by different social divisions like 

in race, class, and sexual orientation. The ideology and movement emerged in North America in 

the decades of 1960s. Radical feminists recite society as essentially a social structure during 

which men dominate and oppress women. 

1.8.3.5 Ecofeminism 

Ecofeminist thinkers draw on the thought of gender to analyze the relationships between 

humans and therefore the plants. They believe that men run aggression on the women 

community as like as the irresponsible people destroy the nature. The term was coined by the 

French author Francoise d'Eaubonne in her book ‘Le Féminisme Ou La Mort’ (1974). 

Ecofeminist theory asserts a feminist perspective of inexperienced politics that demand 

associate in Nursing egalitarian, cooperative society during which there's nobody dominant 

group.  

1.8.3.6 Black Feminism 

Black feminism may be a philosophy that centers on the thought that "Black women are 

inherently valuable, that (Black women's) liberation may be a necessity not as associate in 

nursing adjunct to someone else's however as a result of our aspiration like as human persons 

for autonomy." Black feminist theory contends that black women have associate in tending 

acute understanding of the negative impacts of discrimination, racism and sophistication 

discrimination. Moreover, race, gender, and sophistication discrimination are all aspects of 

constant system of hierarchy.  

1.8.3.7 Marxist Feminism 

Marxist feminism may be a philosophical variant of feminism that includes and extends Marxist 

theory. Marxist feminism analyzes the ways that during which women are subjugated through 

capitalist economy and therefore the individual possession of personal property. Consistent with 

Marxist feminists, women's liberation will solely be achieved by activity the capitalist systems 

during which they contend a lot of women's labor is unsalaried. Marxist feminists extend 

ancient Marxist analysis by applying it to unpaid domestic labor and sex relations. 

1.8.3.8 Post-modern Feminism  

Postmodern feminism could be a mixture of post-structuralism, postmodern and French 

feminism. The goal of genre feminism is to destabilize the patriarchic norms entrenched in 
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society that have light-emitting diode to gender difference. Post-modern-feminists ask for to 

accomplish this goal through rejecting essentialism, philosophy and universal truths in favor of 

grasp the variations that exist amongst girls to demonstrate that not all women are an equivalent.  

1.9 Measurements and Assessment of Women Empowerment 

Women empowerment is measured through the Gender Empowerment Measure (GEM), that 

calculates women's participation in an exceedingly given nation, each politically and 

economically. GEM is calculated by pursuit ‘The share of seats in parliament command by 

women; of feminine legislators, senior officers and managers; and of feminine profession and 

technical workers; and also, the gender inequality in attained financial gain, reflective economic 

independence’. It ranks countries given this data. Some critiques of GEM is that it's not 

involved with factors concerning society, like gender, religion, cultural context, legal context, 

and violations of women's rights. Gender empowerment live makes an attempt to makes an 

identical standardized approach to live women's empowerment; in doing thus, it's been critiqued 

that the GEM does not account for variation in historical factors, feminine autonomy, gender 

segregation, and women's right to vote. Other measures that calculate women's participation and 

relative equality embrace the Gender Parity Index (GPI) or the Gender Development Index 

(GDI). The GDI could be an approach during which the United Nations Development Program 

(UNDP) measures the difference between genders among a rustic. Some critique of this activity 

is that, as a result of GDI calculations trust alone on the accomplishment distribution between 

males and females of a population, GDI doesn't live gender inequality; it instead measures 

absolute levels on financial gain, education, and health. 

A supplementary qualitative variety of assessing women's empowerment is to spot constraints to 

action. The analysis of the event of women's agency permits for associating analysis of actions 

taken. These assessments should even be supported the action taken by women and not external 

teams. External teams will facilitate women's empowerment, however cannot bestow it on them. 

Poverty is that the state of not having enough material possessions or financial gain for 

somebody's basic wants. Poverty might embrace social, economic, and political components. 

Absolute poorness is that the complete lack of the means that necessary to fulfill basic personal 

wants, like food, clothing and shelter. The World Bank defines extreme poverty as living on but 

US$ 1.90 per day. PPP and moderate poverty as but $3.10 a day... Poverty rates rose to 6% at 

the top of the last decade before starting to recede. (Poverty Dynamics in African country, 

Conference: Outubro, 2016) 
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1.10 Stages of Women Empowerment 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure: Stages of Women Empowerment 

 

1.11 Theories Related to Poverty Alleviation 

There are many discussion, operations, programs, doctrines, policies and theories concerning 

poverty and its alleviation method. According the analysis work named ‘Theories of poverty 

alleviation as they apply to the Gorongosa- case study in assuaging poverty through native 

resources and initiatives has given details ideas and considered the theories of poverty and its 

alleviation. These are very relevant to the current study. 

1.11.1 Marxian Theory of Poverty 

This is a theory supported the very fact that poverty comes concerning as a result of unfortunate 

person finds himself or herself in. The unfortunate person is so a victim of circumstances 

ensuing from variety of things, crucial of that is that the production system. subversive points 
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out that the entrepreneurial practices of the homeowners of means that of production 

(capitalists) to maneuver preoccupied from labor to capital intensive means that of production 

so as to spice up production and increase profits result in large state. Capital intensive 

production forces the capitalist to related staff so as to extend gain. The retired and working 

people will either migrate to reengineer themselves in urban areas or modification professions. 

Those that fail to reengineer find yourself reception as paupers and type what subversive calls a 

reserve army of laborers (Harvey and Reed,1992:277).  

The Marxist theory recommends poverty alleviation through improved structures of production 

and accrued education and coaching to those rendered inapplicable by technological 

improvement to adapt through modification of setting to alter of profession. The speculation 

conjointly advocates for a sort of presidency welfare program to help those that area unit unable 

to reengineer themselves through education in order that they'll access basic demand for 

maintenance like food rations, health programs and subsidies (Coser, 1969; doctor & Reed, 

1992:280). 

1.11.2 Cultural Theory of Poverty 

This theory was developed by Accolade Lewis in 1968 and builds on the Marxian theory of 

poorness by noting that as retrenchments continue, driven by the capitalists’ search rising means 

that of production and gain, paupers emerge. The mendicants conjointly group up into a selected 

geographical setting or category. The grouping will emerge as a result of either once instituted 

government welfare programs or fitting of formal national boundaries like districts or provinces 

for effective governance. Prominent theorist BacaZinn means that this defective culture is 

passed on to kids born and raised in these homes or geographical areas as a result of 

socialization of poor families and communities and consequently limit or impede such 

children’s eminent participation in thought establishments. The ensuing ‘Underclass’ becomes 

permanent and is ‘Locked into its own distinctive, however mal-accommodative culture.’ 

Accolade Lewis refers to those rising activity traits and norms as a culture of poverty. Since the 

culture of poverty is barely supported material deprivation and not specific to any ethnic or non-

secular social process, it's attainable for someone to be poor while not living in a very culture of 

poverty. Reforms aimed toward poverty alleviation shouldn't concentrate on immediate gains as 

a result of culture takes an extended time to alter as a result of its relative autonomy. Over the 

years, the culture of poverty will be changed while not essentially that specialize in having the 

target of poorness alleviation as is seen in societies seized by revolutionary or nationalistic 

movements wherever several of the key traits of the culture of poverty are altered ideologically. 
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The Malthusian paradigm recommends provisions of ethical education to curb over-population 

as a decent answer to the matter of poverty. ethical education ends up in sexual restraints, delay 

in wedding, active abstinence before wedding. Poverty may be reduced through improved 

production technology. Associate initiative by a private to migrate to alternative areas in search 

of survival may eliminate this culture of poverty through modification in social groupings. 
 

1.11.3 The Social Darwinist Theory of Poverty  

Poverty could be a self-inflicted scenario in line with the social Darwinist theory of poverty so it 

evolves over time as a result of social evolution. Associate degree individual’s excellence or 

mediocrity can naturally cause that individual to be poor or otherwise. Poverty is so ‘Both a 

judgment and a purgative by that society by selection eliminates the unfit.’ It trends in any 

society is as a result of natural process and so any artificial arrange to modification the course of 

the trend results in impairment on the natural functioning of establishments. 

Social Darwinist theory of poverty identifies two forms of economic condition supported 

studies within the urban areas. The primary kind is normal-class economic condition that could 

be a correctable scenario caused by social and ecological developments that occur in urban 

areas. Normal-class poverty is manifested through physical handicaps, adulthood or feminine 

headed menage with dependent youngsters. It is self-correcting since if focuses principally on 

income-based economic condition. It is eliminated once a private attains maturity or moves 

from one economic category to a different or is assimilated. Alternative ways of elimination 

embody education and coaching or natural evolution of the geographic area (Harvey and Reed, 

1992:286). This theory has little or no connectedness since it deals a lot of with the urban or 

peri-urban economic condition. 

1.11.4 Situational Theory of Poverty 

Situational theory of poverty explains why the poor folks tend to portray determinism and 

immediate gratification. The noted economic expert Jones aforementioned that this behavior is 

‘A rational response to disadvantaged circumstances... This behavior derives from chance 

structure facing the poor instead of from distinctive cultural values…’ The interpretation is that 

the poor mirror impulsive behavior as a utility maximization effort aimed toward making certain 

resource. The poor don't work as a result of despair ensuing from lack of hope and lack of 

coextensive result between efforts spent by the poor and therefore the ensuing edges. The poor 

notice themselves in is one that doesn't enable them to realize a lot of from toil and a long read 

of problems. Contemplate a baby in an exceedingly slum making an attempt to review. Lack of 

confirmative factors associate degreed a sanctionative surroundings like faculty fees, 
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counselling, text books and therefore the like can lead the kid to offer up and interact in 

immediate gratification like street marketing, theft, business sex activities and therefore the like 

so as to satisfy immediate daily demands of food, shelter and covering. 

1.11.5 The Structural Theory of Poverty 

The structural theory of poverty denotes the themes wherever impoverishment is everlasting on 

circumstances and structures within the social or economic systems like racism, discrimination 

and segregation limits instead of by the individual. Poverty is thus caused by deprivation of 

coaching and job opportunities comfortable to take care of acceptable standards of living or 

quality of life contribute to those theories by mentioning that huge restructuring of the economy 

conjointly contributes to exaggerated economic and social marginalization of a complete cluster 

of individuals. Structural theories absolve the poor from blame. Impoverishment is everlasting 

on structural failures that embrace discrimination, racism, and unhealthy governance, wretched 

state of infrastructural development, poor development policies and even geographical 

placement. (Poverty Dynamics in African country, Conference: Outubro, 2016) 

These theories are emphasized within the study thanks to poverty analysis and eradication. In 

current analysis poverty alleviation has taken as a group of measures, each economic and 

humanitarian, that are supposed to for good carry folks out of impoverishment. Measures, like 

those promoted by Henry George in his political economy classic progress and poverty are 

those who raise or are supposed to lift, ways that of facultative the poor to form wealth for 

themselves as a passage of ending impoverishment forever. Within the study, poverty reduction 

suggests that the development of life customary, positive amendment of resource systems, 

increase the financial gain and savings, employment opportunities, capital management, 

leadership, minimum levels of health services, guaranteeing education, obtaining dimensions of 

well-being, vanishing gender gaps and insecurity and social inclusiveness. 
 

1.12 Scope of the Study  

The scope of the study is expansively widespread which enclosed the whole scenario of women 

empowerment and poverty alleviation on the basis of social business multidimensional 

enterprises. There are some good developmental and service-oriented programs which have a 

great impact on poor people in rural community. But it is not enough to reach the end of 

Government policy and planning. The situation of rural poor is not satisfactory particularly 

women with their socio-cultural biddings. Their empowerment and participation in economic 

activities do not take easily in our male-dominated society. Although the picture of our society 

is being changed gradually with the collaboration of GOs and NGOs. In this aspect, social 
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business has been appeared at the paradigm of sustainable social development. The study has 

covered the social business effectiveness for empowering the woman and reducing the poverty 

level of rural community and to find out the strength and weakness of social business. The study 

is conducted in Dhaka and Khulna division of Bangladesh. The study has tried to evaluate the 

retrospect and prospect of social business in the field of justifiable development. This study will 

reveal us to know the socio-economic and demographic information, to discover a national and 

international dynamics and nature, origin, diffusion and present condition of social business in 

the rural community. 

1.13 Construction of the Thesis  

The researcher has selected to be observed various terms or sphere of social business in 

Bangladesh, even though such assessment and correlated phenomena might be valuable in order 

to permit more depth of understanding concerning the feasibility in empowering process of 

women and eradicating poverty in Bangladesh. The report is constructed into nine chapters. 

Initial part of the dissertation, mentions the commencement with acknowledgement, abstract 

etc. The chapter one has discussed introduction, rationality, and objectives of the study. 

Investigators decoratively verified relevant subjects, limitations and scope of the research. The 

chapter two has showed the previous research findings, Magazines, National and Internationals 

Newspapers, Articles, Books, MPhil and PhD reports, journals in relevant study. In chapter 

three, encompassed the core of current study. In this chapter roadmap is established how the 

research is conducted and which methodology of study is cast-off to collect and analysis of data 

to achieve the objective of the study. The Chapter four demonstrated conceptual framework, 

types, objectives, strategies of social business. These are relevant to this study and gave effort to 

find out the gist of the various aspects of social business. The chapter five discussed the present 

situation and the benefits of social business. It is also formulated with the related issues to social 

business such as micro-credit, social enterprise, social entrepreneurship, human resource 

development. Additionally, it is focused on feasibility and efficacy of social business in relation 

with social work, poverty alleviation, women empowerment, social justice, human Rights, 

social wellbeing. The chapter six is discussed the findings and analysis of study. In this chapter, 

qualitative and quantitative method have been used to analysis. That is why the analysis and 

finding got the great leap to be multidimensional research work. In chapter seven, qualitative 

tool has been used. Case study is presented the in-depth findings and real picture of social 

business in rural life. The chapter eight is presented key findings of the study and proper 

discussion corelating with previous study and summing up. The end chapter of dissertation 
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(Chapter nine) has transcribed including valued statement and policy implications of the study. 

The suggestion for the future research is combined to this chapter and also tried to intermix with 

study outcomes and simplify capability of study.  

However, all the chapters of the study report are oriented on the practicability and success of 

social business in alleviating mass poverty, empowering women community, ensuring social 

welfare, solving social problems and serving nutrient foods for the children of weaker section of 

the society in Bangladesh. For betterment of the study, research areas are not to be strictly 

crossed. 
 

1.14 Limitations of the Study  

The study is academic work where researcher has given the utmost effort to find out the present 

situation and effectiveness of social business in empowering women and eradication mass 

poverty in rural community. In the study it is also tried to find out the shortcomings in micro-

credit interest rate which the main suffering of social business beneficiaries. The researcher 

trusts that, the results of the study will be supportive to further researcher as well as to the 

policy makers, planners and social experts. But this study could not overcome some limitations. 

Due to some difficulties this study could not appease all the edges. During the practical and 

documental work time I had some limitations. The subject of the study is very sensitive. Most of 

the time of data collection was caucus mood. Sometime the respondents were not spontaneous 

to give information. Though they were informed about the confidentiality and ethical issues. 

Sometime political issues hampered the speed of crucial data collection. In the rural area most 

of the social business beneficiaries are female. In this case the researcher and data collectors 

were male, so they were faced difficulties to collect data from women in the sense of our social 

values which are being practiced in rural areas. On the other hand, rate of Illiteracy, ignorance, 

lack of conceptual knowledge of social business have created problem in the work field. But I 

am obliged to my supervisor for his valued direction and cooperation. That’s why I was able to 

overcome these challenges and limitations of the study. 
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2.1 Chapter Objectives 

From this literature review chapter, the following subjects will be clarified and the readers 

would be affably able– 

a. To identify the general idea of social business with its success.   

b. To identify the present efficacy of social business. 

c. To know the updated statistics of social business. 

d. To exemplify the success and failure of micro-credit. 

e. To verify about the conception of microcredit and social business. 

f. To know the other comparative study related with social business and its 

operations. 
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2.2 Introduction  

 

Social business is not about donations or charity projects, but economically viable 

enterprises that aim to continuously improve the living conditions of the economically 

disadvantages people. 

                                                                                                    THE FINANCIAL EXPRESS 
 

The practical visionary and therefore the revolutionary conception giver Dr. Muhammad Yunus 

explained free market laissez-faire economy and therefore the way forward for social business 

in Bangladesh and all over the world. He illustrated that whereas free market laissez-faire 

economy is flourishing globally virtually unopposed currently and transportation unprecedented 

prosperity to several, half the world lives on 2 Dollars each day or a lot of less. Obliteration of 

poverty remains the largest challenge before the globe. Colossal social problems and 

deprivations, mostly poverty-related and very unevenly distributed around the globe, continue to 

shame us every day. Obviously, the free market has failing a lot of the globe. Many folks 

assume that if free markets will not solve social issues but governments can. After all, the govt. 

is meant to represent the interests of society as a full. However, decades and even centuries of 

expertise have shown that where government should do its half to assist alleviate our worst 

issues, it alone cannot solve them. Fortuitously for America there's a keen need among several 

to lend a hand through charity for addressing the barriers of poverty and different social 

problems. 

 

Charity is unmoving in basic human concern for alternative humans. Lately concern is 

sometimes expressed within the form of non-profits and NGOs which can take varied names 

and forms. Then there are aid organizations sponsored by made governments–bilateral and 

trilateral. Nonprofits and aid organizations are attempting to stay the issues at intervals some 

management. Though, charity could be a style of trickle-down economics; if the trickle stops, 

therefore will facilitate for the impoverished. On the other hand, multilaterals like World Bank 

focus only on growth as the means of helping the poor, but cannot see that the poor people can 

be actors themselves. There are serious questions about the type of growth that can help the 

poor. As another response to the global social problems some businesses are identifying 

themselves with the movement for Corporate Social Responsibility (CSR), and are trying to do 

good to the people while conducting their business. But profit-making still remains their main 

goal, by explanation. If you could harness the power of the free market to solve the problems of 

poverty, hunger, and inequality? To some, it obviously sounds impossible. But visionary of 
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social business and Nobel Peace Prize winner Muhammad Yunus is doing exactly that. As 

founder of Grameen Bank, Yunus pioneered microcredit, the innovative banking program that 

provides poor people mainly women––with small loans they use to launch businesses and lift 

their families out of poverty. In the past thirty years, microcredit has spread to every continent 

and benefited over 100 million families. But Yunus remained unsatisfied. Much more could be 

done, he believed, if the dynamics of capitalism could be applied to humanity’s greatest 

challenges. (Dr. Yunus, 2007) 

2.3 An Overview of Literature 

In this study, secondary source of data has been emphasized but not neglecting primary sources. 

Conceptual analysis, present situation and application of social business have been clarified by 

content analysis and documentations. Social business’s major emphasis is on bringing value and 

benefits to the farmers as beneficiaries but the farmer composition comprises of farmers (79%) 

belonging to Scheduled Tribe, followed by General Category (13%), Other Backward Class 

(5%) and Scheduled Caste (4%). In terms of farm size—71 per cent, collaborative farmers 

belong to a small category, followed by marginal (21%) and medium category (8%). None of 

the collaborative farmers belonged to a big farmer category. (Neelesh Kumar, 2020) 

A prominent study denoted the present situation of social business beneficiaries. Hereafter the 

present situation 5.71% social business beneficiaries have well improved, the present situation 

of 40% social business beneficiaries has improved, the present situation of 34% respondents is 

“as like as the past” the present situation of 11.73% respondents has degraded than the past 

whereas 8.57% respondents are categorized by” very degraded than the past”. Almost 50% 

social business beneficiaries could able to change they’re to past vulnerable situation by taking 

help from social business. There are lots of discussions around the questions "What is social 

business and its feasibility in the world, not only for the developing countries but also for the 

developed countries? This idea is not new, but it was given a new prominence in a book by 

Mohammad Yunus called ‘Creating a World Without Poverty- Social Business and the Future 

of Capitalism’ published in December 2007. Most of this discussion is inconclusive, in large 

part because the issues are usually being talked about in something of a vacuum. There is a need 

for metrics, and the needed metrics are usually not available. In fact, the metrics that might 

describe social business are not well defined, and to the extent that they exist at all are rarely 

applied in practical situations. In simple terms, a social business is a non-loss, non-dividend 

company dedicated entirely to achieve a social goal. In social business, the investor gets his 

investment money back over time, but never receives dividend beyond that amount. After the 
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Grameen Bank, the Grameen Danone venture based in Bogra is the best-known social business 

in Bangladesh, if not the entire world (Dr. Yunus, 2010).  

Social Business we have started Grameen-Danone Company which went into operation in early 

2007. The idea of the company was born over just a casual lunch. Franck Riboud was the 

Chairman and CEO of Groupe Danone, a large French corporation a world leader in dairy 

products. Grameen is cooperating with the Danone Company in France to produce and 

distribute a yogurt (The yogurt ‘Shokti Doi’ (Energy Yogurt) is already in the market) product 

in Bangladesh. The business has been optimized in Bangladesh to serve social objectives, 

including being sustainable and improving child nutrition. It is progressing well. Meanwhile the 

Danone management in France has addressed the conflicting requirements of profit maximizing 

stockholders with the social objectives of the Danone operations in Bangladesh. Also, in   

Bangladesh hundreds of NGOs are working through the doctrine of social business (Yunus 

centre, 2021).  

Dr. Yunus defined a Social Business a business: a. Created and designed to address a social 

problem, b. A non-loss, non-dividend company, i.e., 1. It is financially self-sustainable, and 2. 

Profits realized by the business are reinvested in the business itself (or used to start other social 

businesses), with the aim of increasing social impact, for example expanding the company’s 

reach, improving the products or services or in other ways subsidizing the social mission. 

 

A research finding indicated that access to microcredit negatively affected the decision to raise 

livestock (Table 7). On the other hand, access to microcredit positively and significantly 

affected other indicators of participation in family decision making. The probabilities of rural 

women involvement in deciding family expenditure, family planning, child education, and 

social development activities were higher for borrowers than non-borrowers. (Dalia, Rahman, 

Acharjee, Waqas and Wang, 2019)  

Another statistic represented, the feasibility of social business in Bangladesh community. 28.9% 

respondents said that social business is very possible in Bangladesh community, 35.6% 

respondent signified that social business is possible for Bangladesh community. 14.0% 

respondent answered for the favor of moderate. As the journey of social business is continuing 

in the Bangladesh the respondents are optimistic for success of social business in the 

Bangladesh perspective. Conception of social business: NGO personnel have provided the 

conception of social business in many ways. Social business enterprises (SBE) are based on the 

benefit maximization principle. They are operated as a business enterprise with the objective to 

pass on all the benefits to the customer. SBEs are non-loss, non-dividend companies that 
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compete with profit-maximizing enterprises and other social business enterprises. Key 

ingredients to the success of the approach are education, institutions to make social businesses 

visible in the marketplace (a social stock market), rating agencies, appropriate impact 

assessment tools, indices to understand which social business enterprise is doing more and/or 

better than others so that social investors are correctly guided (Wall Street Journal and Social 

Financial Times, 2011).  

A research showed a higher likelihood for borrowers to purchase independently, but the 

coefficients of the logistic regression model are not statistically significant (Table 7). The 

likelihood of buying furniture alone was 60% for borrowers, whereas it was 53% for non-

borrowers. Similarly, the likelihood of purchasing children’s as well as own cloth was higher 

for borrowers than that of non-borrowers. Other studies (Banerjee et al. 2015; Li et al. 2011) 

also emphasized that microcredit for rural women has no impact on the ability to purchase cloth 

and furniture. (Dalia, Rahman, Acharjee, Waqas and Wang, 2019) 

Dr. Yunus goes beyond microcredit to pioneer the idea of social business completely new way 

to use the creative vibrancy of business to tackle social problems from poverty and pollution to 

inadequate health care and lack of education. The book named ‘Building Social Business: The 

New Kind of Capitalism that Serves Humanity’s most Pressing Needs- 2010’ describes how 

Yunus––in partnership with some of the world’s most visionary business leaders has launched 

the world’s first purposely designed social businesses. From collaborating with Danone to 

produce affordable, nutritious yogurt for malnourished children in Bangladesh to building eye 

care hospitals that will save thousands of poor people from blindness “Creating a World 

Without Poverty” offers a glimpse of the amazing future Yunus forecasts for a planet 

transformed by thousands of social businesses. (Dr. Younus, 2007)  
 

2.3 Conclusion 

Poverty eradication, women empowerment, raise the rate of literacy, ensuring the health and 

education services are the top priorities of development agencies and Governments around the 

world. It has been recognized that, even in the developed countries, women continue to 

experience various forms of discrimination in one way or another. On the basis of this thinking 

social business came to the day light to be a part of multivarious social development aspects. 

Baker to the poor, ‘Creating World without Poverty: Social Business and the Future of 

Capitalism-2007’, ‘Building Social Business: The New Kind of Capitalism that Serves 

Humanity’s most Pressing Needs- 2010’ these world class books can make revolutionary 

change in the field of social business as well as the new capitalist world to create a universe 
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where the poverty and hunger will be the material of the national and international museum. 

There are lots of documentations and analysis or social business enterprises. Works and 

programs of these enterprises have successfully proved that social business is one of the most 

discussed paradigms all over the world. It has been received in Europe, South and North 

America, Africa and around the world. Some journals and books mentioned that most of the 

time social business enterprises are being succeeded in developing and under-developing 

countries. Nonetheless, the advancement and forwardness of social business are little bit slow 

than the initial expectation. A native study showed that the development of social business 

enterprises in Bangladesh has got a mere steadiness. This research suggested some policy 

implications in favor of social business enterprises. They have mentioned- social business 

should emphasize on marketing and publicity for their products and services. In this perspective, 

Yunus Centre, Grameen Creative Lab and other social business enterprises should concentrate 

on this seriously. Also, for the betterment and the improvement of the socio-economic 

condition, Government would have to provide a congenial atmosphere for social business. Need 

not to say here, day by day social business enterprises are increasing with hope and dream. It 

has decent influence for empowering the women, alleviating extreme poverty, building 

economic capacity to cope with the hazardous socio-economic condition. All these are playing a 

wonderful contribution for sustainable rural development. 
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3.1 Chapter Objectives 

End of this chapter, the following subjects will be elucidated and the readers would be 

pleasantly able– 

1. To comprehends the core of the study. 

2. To learn about the qualitative and quantitative method which are used in the study.   

3. To know about the methodology and its operations. 

4. To identify about the sampling procedure and sample size. 

5. To be understood the data collection technique and analysis. 

6. To exemplify the reliability and validity. 

7. To verify the informed consent and ethical consideration of the study. 
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3.2 Methodology 

Methodology implies more than simply the methods can be intended to use to collect data. It is 

often necessary to include a consideration of the concepts and theories which underlie the 

methods. There are two research styles in social research–one is Qualitative and other is 

Quantitative. Although both styles share basic principles of science, the two approaches differ in 

significant ways. Each has its strength s and limitations, topics or issues where it glitters, and 

classic studies that provide remarkable insights into social life (Neuman and Kreuger, 2003, 

p.16). 

Quantitative research is a research strategy that focuses on quantifying the collection and 

analysis of data. It is formed from a deductive approach where emphasis is placed on the testing 

of theory, shaped by empiricist and positivist philosophies. (Wikipedia, 2021) 

According to Pope and Mays (1995), qualitative researchers study things in their natural 

settings in an effort to discover the meanings seen by those who are being researched (or 

subjects) rather than that of the researcher.  Qualitative research seeks to provide understanding 

of human experience, perceptions, motivations, intentions, and behaviors based on description 

and observation and utilizing a naturalistic interpretative approach to a subject and its contextual 

setting. (Encyclopedia, 2009) 

3.2.1 Research Approach 

In the study both qualitative and quantitative method have been used to pursue the research 

tasks. Mixed approach is one in which the research tends with collecting baseline information. It 

is reason to use the mixed approaches is a dependence on purely quantitative methods may 

neglected the social and cultural construction of the study data and variables. Hence mixed 

approaches were viable to take the research convincingly forward for betterment of in-depth 

data collection.   

3.2.2 Study Area 

Nowadays social business is not only a visionary concept also it’s a doctrine of poverty 

alleviation, women empowerment and social development, has reached with its respective 

flavor at door to door all around the country. For this reason, all the country has taken as a case 

and purposively Dhaka City and two villages of Jessore Sadar in Khulna division have been 

selected as a study area. These areas will serve the purpose of the research objectives. In the 

process of area selection, consideration also has given to such factors as accessibility, possibility 

of establishing rapport with the respondents and community. Possibility of getting information 

https://en.wikipedia.org/wiki/Deductive_reasoning
https://en.wikipedia.org/wiki/Empiricism
https://en.wikipedia.org/wiki/Positivism
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regarding the research objectives, expectation of support from local administration and 

organization etc. 

3.2.3 Study Unit and Universe 

Generally, the social business beneficiaries have been taken for qualitative and quantitative data 

collection. Overall, the following categories of subject have been included in the study- 

           1. Social Business Beneficiaries: Social Business beneficiaries has been categorized and 

selected both from villages. 

           2. NGO Personnel: NGO personnel of both urban and rural area were included in the 

study. 

           3. Social Expert: Civil Society and Expert have included as respective respondent for 

ensuring conclusive data and opinions. 

           4. Teachers and Students: They were included to know their knowledge and practice of 

social business and its present & future. 

            5. General People: General people were also the important respondent of the study. 

3.2.4 Sampling Procedure 

The sample size is 300 where basically social business beneficiaries have been included for 

quantitative data collection. Purposive sampling techniques have been used for current research 

as non-probability sampling technique. Researcher has purposively selected Dhaka and Khulna 

Division because of in-depth data collection in proper way and time. Such sampling is also 

concerned with constructing a sample which is meaningful and sensible theoretically (Mason, 

1996: 252). An important decision that has to be taken while adopting a sampling technique is 

about the size of the sample. Different opinions have been expressed by experts on this point. 

Every scientific enterprise tries to find out something that will apply to everything of a certain 

kind by studying a few examples, the results of the study being, as we say, generalizable 

(Beeker, 1998, p.67). 

This sampling procedure has given the opportunity of changing the size of sample during 

research, choosing cases in terms of the theories. The study has involved the random sampling 

so that each individual in the population has an equal probability of being selected. That’s why; 

a sample frame has prepared from the participants for ensuring availability of respondents, 

access to information, relevant supports, and representativeness of data. 
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3.2.5 Quantitative Data Collection 

One step random selection technique has followed to identify the cluster of the population. The 

design effect of the technique was likely to be limited within 1.5, which helped to reduce the 

error for subject selection. Here have included both man and woman. 

3.2.6 Qualitative Data Collection 

Purposive selection technique has used for city peoples where qualitative data collection 

conducted. Among the two divisions of Dhaka and Khulna, Dhaka City has identified for this 

purpose of qualitative data. Moreover, the number of qualitative data have collected from Dhaka 

City and Jashore District in Khulna Division.  
 

3.2.7 Sampling Frame 

The following table is showing the sample size of quantitative and quantitative tools as per union 

and total. 

 

Subject Division Tools Total 

Structured 

Interview (SI) 

Interview Case 

study 

Key Informant 

Interviews 

(KII) 

General                

People 

Dhaka 0 10 0 0 10 

Khulna 0 

 

10 0 0 10 

Social Business 

Beneficiaries 

Dhaka 0 0 02 0 02 

Khulna 300 0 08 0 308 

Civil Society and 

Social Expert 

Dhaka 0 01 0 01 02 

Khulna 0 01 0 01 02 

NGO Personnel Dhaka 0 01 0 01 02 

Khulna  0 01 0 01 02 

Teachers and 

Students 

Dhaka 0 01 0 0 01 

Khulna 0 05 0 0 05 

Grand Total  300 30 10 04 344 

 
 

3.2.8 Techniques of Data Collection 

In view of the fact that research has involved the mixed method approach, data collection will 

engage both numeric information as well as text information. The method of the collection of 

primary data was both open ended and close ended, face to face, semi structured interview and 

observation. In addition to this, case study, observation, and document analysis were used. It is 

recognized that all methods have limitation; biases inherent in any single method could 

neutralize or cancel the biases of other methods. Consequently, triangulating data sources- a 
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means for seeking convergence across qualitative and quantitative methods- were in this study 

to provide different insights into different levels or units of analysis. 

3.2.9 Pre-testing and Finalization of the Study Instruments 

In this study, the pre-test has been conducted with 4 respondents in order to test the study 

instruments. During pre-testing of the survey instruments, some issues have been considered 

such as the searching techniques, collection of quality information and certifying respect of 

culture and values of the rural community.  

3.2.10 Data collection Techniques and Tools 

For qualitative and quantitative data collection the following tools have been used in the study.  

a. Quantitative 

a.1 Interview Schedule: The interview schedule was used for social business beneficiaries, 

loan borrowers, general people, and other related sources. Satisfactory importance has given on 

in-depth probing. For some extents, the response of the respondents has recorded and noted 

down. 

Instrument: Pre-formulated interview schedule was used for the appropriate purpose of the 

study. For the study the Interview schedule has formulated in both Bengal and English. 

However, detailed notes have been taken in Bengal and English both during and after the 

interviews. 

a.2 Questionnaire: The questionnaire tool was used for general people, social business 

beneficiaries, loan borrowers, and other related sources for getting overall information about 

social business.  

Instrument: Pre-structured questionnaire was used for the proper determination of the study. 

Questionnaire has articulated in both Bengal and English for the purposes of in-depth data 

collection. 
 

b. Qualitative 

b.1 Case Study: The research methodology used case study in this research. As a part of the 

comprehensive study, ten case studies also were conducted. These case studies provide in-depth 

information. Case studies have a long and honorable history in qualitative research (Feagin, 

Orum, & Sjoberg, 1991; Stake, 2005; Yin, 2003) and the term is used to refer to approach, 

method and product. As studies of ‘bounded systems of action’ (Snow & Anderson, 1991, p. 

152), case studies draw on the ability of the qualitative researcher to extract depth and meaning 

in context.  

https://journals.sagepub.com/doi/full/10.1177/2393957519899568
https://journals.sagepub.com/doi/full/10.1177/2393957519899568
https://journals.sagepub.com/doi/full/10.1177/2393957519899568
https://journals.sagepub.com/doi/full/10.1177/2393957519899568
https://journals.sagepub.com/doi/full/10.1177/2393957519899568
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b.2 Case Study Schedule: Case study schedule refers a list of items required, things to be done, 

or points to be considered, used as a reminder to collect qualitative data. The research has used 

update version of case study schedule for case studies and other investing works.  

b.3 Document Analysis: Documentary analysis (document analysis) is a type of qualitative 

research in which documents are reviewed by the analyst to assess the concept, theme and 

historical significance. Social business is a new concept mostly on service oriented which is 

viably different form existing traditional business in the world. So, document analysis is 

absolutely needed for proper justification and clarification of social business functions, 

operations, and welfare motives. In this study, document analysis has been used for the potential 

and practical documentation. 

b.4 Key Informants Interviews: Key informant interviews is qualitative in-depth interviews 

with people who know what is going on in the community. In the study, the purpose of key 

informant interviews remains to gather data from an extensive range of people- including 

community leaders, professionals, or residents- who have first-hand knowledge about social 

business and microcredit. 

b.5 Observation: In research or investigation, observation is a way or technique of collecting 

qualitative data through observing and witnessing. Observation method is classified as a 

participatory study, because the researcher has to immerse herself in the setting where her 

respondents are, while taking notes and/or recording. In this study observation has been used as 

a procedure of mixed method for collection qualitative data.  

3.2.12 Data Processing and Analysis 

The data were processed after checking (Checking by field visit, participation in data collection 

process, cross check, telephone), rechecking, and editing. Both qualitative and quantitative 

methods were used for data analysis. Quantitative data was presented in the form of tables, 

charts, and graphs. To strengthen the qualitative analysis, verbatim quotations of the 

respondents and thematic analysis remained used. To look for missing or error, codify to entry 

into the computer and grouped in terms of variables the Statistical Package for the Social 

Sciences (SPSS) has been used to analyze the data. 

3.2.13 Reliability and Validity 

Reliability and validity are ideas cast-off to assess the eminence of research. They specify how 

well a method, technique or test measure something. Reliability is about the consistency of a 

measure, and validity is about the accuracy of a measure. Reliability and validity reflex the 

excellence of a study. Accuracy and consistency of data, and measurement instruments can be 
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verified by these two. Reliability and validity are the salient but perfect reliability and validity 

are virtually impossible to achieve (Neuman and Krueger, 2003:177). A study can be aimless 

in absence of validity and reliability. Accuracy and rationality of data, ensure the acceptability 

of a tentative research. To increase reliability of qualitative data, the measures will be pre-tested 

and the constructs will be conceptualized (Developing clear theoretical definition) vividly. For 

maintaining the reliability (means consistency or dependability) and validity (means 

truthfulness) of qualitative data, the triangulation will be used which means to look at something 

from different angles that looks at it in one way (Neuman and Krueger, 2003:137). In the 

study reliability and validity have been maintained with the direction of supervisor for the batter 

outcomes and results.  

3.2.14 Informed Consent and Ethical Consideration 

In this study ethical standards have maintained in every stage. The researcher has a moral and 

professional obligation to be ethical, even when research subjects are unaware of, or 

unconcerned about ethics. Indeed, many subjects are less concerned about protecting their 

privacy and other rights than are researchers (Neuman and Kruger, 2003: 98. Gillespie, 

1999:884) opined that researchers must try to minimize risk to participants, and society while 

attempting to maximize the quality of information they produce. Sometimes research ethics are 

hampered by the researchers’ own values. In this study, researcher was very aware to avoid 

maloperations. Whereas, research ethics helps a researcher to avoid scientific misconduct, 

research fraud, and plagiarism, charges of insensitivity and abuse of power and trust that could 

occur in conducting the research. Hence, researcher will prohibit himself from causing 

unnecessary or irreversible harm to subjects and humiliating subjects or releasing the harmful 

information about specific individual that was collected for research purposes. Therefore, the 

main ethics will be in this study are informed consent, confidentiality, and privacy.  
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4.1 Chapter Objectives 
 

After end of this chapter, the following themes will be explained- 

1. To denotes the general concepts of social business 

2. To know the history of social business 

3. To denotes the basics and characteristics of social business  

4. To understand the categories and the process how does it work 

5. To identify the national and international social business enterprises 

6. To diagnose principles of social business  

7. To recognize strategies of social business  

8. To scrutinize the procedure of social business to be a utopian thought. 

9. To diagnose the features and objectives of social business 
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4.2 Introduction  

By giving poor people the power to help themselves, Dr. Yunus has offered them 

something far more valuable than a plate of food security in its most fundamental form.  

Jimmy Carter, Former President of USA 

In the study, conceptually social business has been analyzed for better findings and analysis. 

These outcomes will be dramatic document for content analysis and document study. It is no 

coincidence that social businesses, also known as social initiatives, have appeared and advanced 

in a interacted civilization. Unlike traditional businesses, these companies are driven by a social 

cause, putting social impact before profit to create a sustainable business model for the greater 

good. They are also re-thinking the way corporations work with the community. Social business 

is a multidimensional business concept for capitalist world given by Dr. Muhammad Yunus the 

practical mastermind who is the innovator of micro-credit, originator of Grameen Bank. Also, 

social business is an advanced economic model which is clearly connected to the sustainable 

socio-economic development and the improvement of the poorest of the poor. It directs a 

devastating step toward generating an innovative financial and societal demand where public 

are under the foremost concentration. In here they can get maximum earning to mobilize their 

own materials and human resources in the environment of living without poverty. By harnessing 

the power of profit making to the objective of fulfilling human needs and demands, social 

business creates self-supporting, viable commercial enterprises and opportunities for the weaker 

section of society that mobilize economic growth. Even they manufacture goods and services 

that make the society a better place. 

4.3 Concept of Social Business 

Generally, the social business denotes the innovative idea of business differentiating from the 

traditional business. That point of view social business encompasses a business or trade that is 

intended at addressing a social affairs and development. The investment made by the investors 

is entirely or partly with a dream of contributing to the social services and not revenue wholly. 

The investor may however get back his money after a certain time and cover all the working 

costs of the company or enterprise.  

Professor Dr. Muhammad Yunus defined a social business as a business: 

✓ “Created and designed to address a social problem 

✓ A non-loss, non-dividend company, i.e. 

1. It is financially self-sustainable and 

https://en.wikipedia.org/wiki/Muhammad_Yunus
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2. Profits realized by the business are reinvested in the business itself (or used to 

start other social businesses), with the aim of increasing social impact, for 

example expanding the company’s reach, improving the products or services or 

in other ways subsidizing the social mission.” 

According to Social Business Pedia ‘Social business is a cause-driven business. In a social 

business, the investors/owners can gradually recoup the money invested, but cannot take any 

dividend beyond that point. Purpose of the investment is purely to achieve one or more social 

objectives through the operation of the company, no personal gain is desired by the investors. 

The company must cover all costs and make profit, at the same time achieve the social 

objective, such as, healthcare for the poor, housing for the poor, financial.’ 

28 June is being observed as a ‘Social Business Day’. 28 June is the birthday of Nobel Laureate 

Prof. Dr. Muhammad Yunus. He was born in 28 June, 1940.  

4.4 Characteristics of Social Business  

Professor Muhammad Yunus, Nobel Peace Prize laureate and founder of the first micro-credit 

organization Grameen Bank, characterizes social business more narrowly as a kind of business- 

➢ Whose primary aim is to address a social problem; 

➢ Which is financially self-sufficient; 

➢ Which does not pay dividends to its owners. 

 

Source: HEC Paris, 2014 
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Bernie Borges said that five must-have characteristics for a social business. While social 

business is becoming a journey, each of these five characteristics must be in place at some level 

to be considered a social business. 

7 C-Suite Commitment 

8 Marketing is Not a Department 

9 Employee Branding 

10 Investment in Social Technology 

11 Data-driven Marketing 

Overall characteristics of social business are... 

1. Social business is created and designed to address a social problem 

2. A non-loss, non-dividend company 

3. It is financially self-sustainable 

4. Profits realized by the business are reinvested in the business itself. 

5. It is with the aim of increasing social impact, for example expanding the 

company’s reach,  

6. Concerned with improving the products or services or in other ways 

subsidizing the social mission. 

7. A great scale differences from the traditional business or profit organizations 

8. It does not pay dividends or profits to its owners or investors.  

9. The investor may however get back his money after a certain time and cover 

all the working costs of the company or enterprise.  

Dr. Muhammad Yunus wants to carry social business, as an another and theoretically more 

suitable system for humanitarians to place their money: Rather than making a one-time 

donation, they can finance in possible businesses creating common assistances. Probable profits 

are reinvested in the business effort itself rather than paid out to its owners, permitting to 

enlarge the produced optimistic social encouragement. 

4.5 Historical Background of Social Business  

Social business involves on a long-walk. In 1976, when I began the Grameen Bank project, I 

was merely trying to help a handful of people in Jobra, a small village next to Chittagong 

University where I was teaching. I had found that the poor men and women there remained 

slaves to the local money-lenders for tiny amounts of money to support their income generating 

activities. It was then that I decided to lend 42 people an amount $27 dollars of my own money 

to free themselves from the loan sharks. I was astounded to find that not only they did that, but 

https://www.onlinemarketinginstitute.org/blog/author/bborges/
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eventually they were also able to pay me back. From this tiny experiment, the Grameen Bank 

was born and now lends to more than 9 million poor women in Bangladesh. Unlike banks in the 

conventional system, Grameen works on the assumption that even the poorest of the poor, when 

given access to financial services on reasonable terms, could make use of them to change their 

lives for the better. Micro-credit, as we called it, is now a global phenomenon reaching more 

nearly 300 million people. It has affected the lives of about 1 billion people around the world. It 

has proven beyond any doubt that the poor are credit-worthy. During my journey to build up 

Grameen Bank, I created many other enterprises, to address the problems faced by the rural 

poor. Each enterprise I created focused on a particular need. I made sure that the enterprises I 

built were sustainable. I recognized that key to ensuring meaningful long-term development is 

sustainability. (Dr. Yunus, 2007) 

 

Picture: Social Business Background (Source- Yunus Centre) 

4.6 Types of Social Business 

Basically, there are two types of social business in process worldwide. These two types of social 

business are categorically different but the objectives are alike. Because it operates for the 

advantages of underprivileged people both in under developed and developing countries. 

Though it is now at developed countries to afford quality services and programs in finance, 

health, education, employment etc.   

4.6.1 Type I social business 

Type I focuses on businesses dealing with social objectives only. It produces a product or 

service that is explicitly targeting a social objective.  For example, Grameen Danone is a Type 
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1 social business because it is a manufacturing a yogurt to fight childhood malnutrition. The 

product produced is for the benefit of the poor. 

4.6.2 Type II social business 

Type II can take up any money-making business so long as it is owned by the poor and the 

disadvantaged, who can gain through receiving direct dividends or by some indirect benefits. It 

is said in another way, type 2 social business is when its shareholders are primarily under-

privileged, and the profits are put into a trust to advance the quality of life for its shareholders 

by providing schools, health clinics, etc. For example, the product could be produced by the 

poor but exported to an international market while net returns would go towards workers 

benefits. Perhaps, the most well-known example of a Type 2 social business is the Grameen 

Bank since almost all of its shareholders are the under-privileged. 

 

Picture: Types of Social Business (Source- Yunus Centre) 

6.7 Social Business Enterprises   

Generally, social business defines as a process which seeks to profit from acts that generate 

social enhancements and serve a broader human development purpose. Global Grameen invites 

the world's most resourced organizations to social business partner its grassroots networks of 

life developing services to benchmark the best for sustainability their global sector is free to 
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market. Now there are numerous social enterprises are operating all over the world by the 

method and process of social business. Such as-  

1. Global Corporate Brands - Danone, Veolia, BASF, Intel Freeing global market 

sustainability for nutritious children’s foods, water, chemicals for basic health & 

safety, technology for ending digital divides. 

2. Universities - to date the main English speaking partnering universities are 

California's State University of Channel Isles and Glasgow's Caledonian University. 

3. Foundations & Philanthropists - e.g.  Nike Foundation sponsors Grameen Nurse 

Institute with training Partners from Yunus Centre's universities 

4. World Prizes and Stages- Nobel, Obama's Presidential medal of honor, ashden 

awards for clean energy. 

5. Place Leaders: Monaco, Milan, Colombia (Caldas), Albania: 

i. social business funds (Monaco)  

ii. social business zones (Colombia caldas)  

iii. social business festivals/summits (Milan) 

6. World sports celebrations and collaboration: Addidas 

7. NGOs: Grameen Bank 

8. Media: Grameen Dialogue 

9. Rest of the Organization: These are Grameen Telecom, Grameen Fund, Grameen 

Healthcare Trust, Grameen GC Eye Care Hospital, Grameen Trust,   Grameen 

Byabosa Bikash, Grameen Healthcare Services Ltd., Grameen Kalyan, Grameen 

Krishi Foundation, Grameen Mothso O Poshu-Shampad Foundation, Grameen 

Shakti, Grameen Shikkha, Grameen Trust, Grameen Uddog, Grameen Shamogree, 

Grameen Communications. (Yunus Centre, 2021) 

4.8 Existing Social Business Enterprises in Bangladesh 

It seems likely that social business may become a major tool for policy-makers and others who 

are looking for ways to accelerate the pace of economic development in countries around the 

world.  In accordance to the sense, in Bangladesh many social business enterprises are 

effectively conducting.  

4.8.1 Grameen GC Eye Care Hospital 

In 2001, GB established the bar of cataract blindness project, that has currently become the 

Grameen GHz eye care hospital in Bogra as a social business enterprise. A second eye care 

http://www.grameentelecom.net.bd/
http://www.grameen-info.org/grameen/gfund/index.html
http://www.muhammadyunus.org/Homepage/grameen-healthcare-trust-ght/
http://www.muhammadyunus.org/Homepage/grameen-healthcare-trust-ght/
http://www.grameentrust.org/
http://www.grameenbb.org/
http://www.grameenbb.org/
http://www.grameenhealth.org/
http://grameenkalyan.org/
http://www.muhammadyunus.org/Grameen-around-the-World/not-for-profit/##
http://www.muhammadyunus.org/Grameen-around-the-World/not-for-profit/##
http://www.gfish-livestock.com/
http://www.gshakti.org/
http://www.gshakti.org/
http://www.grameen-info.org/grameen/gshikkha/
http://www.grameentrust.org/
http://www.muhammadyunus.org/Grameen-around-the-World/not-for-profit/##
http://www.muhammadyunus.org/Grameen-around-the-World/not-for-profit/##
http://www.grameencommunications.org/
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hospital has currently been inbuilt Barisal, in southern Bangladesh, that began operative in April 

2009. academic Muhammad Yunus and therefore the inexperienced youngsters opened initial 

Grameen eye hospital in Bangladesh, 2008 structured as a social commercial enterprise, facility 

will probably grow to perform 50,000 examinations, 10,000 cataract operations annually. 

 

   

Picture: GC Eye Hospital Medical Activity  

4.8.2 BASF Grameen 

Grameen and BASF went into a joint venture because there are areas in Bangladesh. Where 

there is a high risk of catching Malaria (58K newly infected in 2007). The product formed is a 

mosquito net to protect against malaria, which that families would sleep under. Half a million 

nets have already been produced. The idea of the joint venture was to develop affordable 

products for the poor that could protect them from deadly diseases. Grameen BASF has 

additionally started the assembly of matter sachets to sprinkle on food, that provides essential 

nutrients that are missing from the poor’s daily diets. 
 

 
Picture: Grameen BASF Services (Source- Grameen Creative Lab) 
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4.8.3 Grameen Intel 

Currently Information Technology (IT) excludes 80% of world population. Normally we wish 

to require IT to the lower financial gain individuals to boost the lives of individuals in poverty. 

Grameen Intel is tasked at observing ways in which to help the agricultural poor by examining 

their wants and finding applicable resolution exploitation IT. The authority is keen to offer 

prepackaged resolution consisting of the hardware and software package to produce access, info 

associate degreed coaching to an impoverished businessperson or native entity. It offers IT 

services, that successively would have a social impact within the village community. Grameen 

Intel is working several services for the farmers. It has a very effective venture with Robi by the 

project of 'Mobile Krishe' for farmers. Now Grameen Intel are service for the weaker section of 

Bangladesh with the support of village-oriented technology.  

 
Picture: Grameen Intel Footprints in All Over the Bangladesh.  

4.8.4 Grameen Danone 

Grameen and Group Danone went into a venture to form a food fortified with micro-nutrients to 

decrease deficiency disease for the kids of Bangladesh. The food is created with solar and bio-

gas energy and is served in environmentally friendly packaging. The primary plant started 

production in Late 2006. The 10-year set up is to ascertain 50+ plants, produce many hundred 

distribution jobs and self-degradable packaging. Shokti Doi (Power Yogurt) is ensuring 

micronutrient for the poor people in both urban and rural areas.  
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Picture: The popularity and distribution of Shokti Dhoi (Power Yogurt) 

4.8.5 Grameen Veolia Water Ltd. 

Nature has deliberated the blessing of plentiful fresh water on Bangladesh, within the kind of 

varied groundwater resources that aren't too deep and are so simple to take advantage of. Nearly 

eight million wells were bored throughout the Nineteen Seventies and 80s, that currently 

provide nearly ninetieth of the population access to water. However, for essential earth science 

reasons, most of the groundwater has been found to be contaminated with arsenic, fairly often at 

levels that create it a hazard. At the start of the Nineteen Nineties, hospitals in Bangladesh 

started reportage associate degree horrifying increase within the variety of cases of Arsenicosis. 

Today, quite thirty million Bangladeshis have fallen victim to chronic arsenic poisoning and a 

few have even died. Against this background, Grameen and Veolia Water have set to affix 

forces and mix their complementary skills to create clean and safe water accessible to villagers 

within the poorest components of Bangladesh. 

  

Picture: Water collection from the plant of Grameen Veolia Water Ltd. 
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4.8.6 Grameen Healthcare 

The Grameen Bank and alternative microcredit programs have tried that bottoms-up business 

models will change the poor to elevate themselves from poor and miserable condition. In 2006, 

Alfred Bernhard Nobel Peace Prize recognized that microcredit has had a good impact and can 

still have in sanctionative voluminous families round the world to interrupt the cycle of 

financial condition once and for all. The families of Grameen borrowers have gone from 

illiterate and poor to educated professionals in an exceedingly single generation. In establishing 

Grameen Healthcare (GH), Grameen aims to increase the success microcredit to health care. 

The mission of GH is to ascertain property best practices in an exceedingly broad vary of health 

care services for a broad marketplace for the complete population however specializing in the 

poor and the poorest. 

 

Picture: Food Distribution Program in Coronavirus Crisis 

4.8.7 Grameen Telecom 

The primary objective of Grameen Telecom (GTC) is to develop fashionable 

telecommunication services in rural areas of Bangladesh to alleviate poverty by making new 

opportunities and financial gain generation through self-employment. Village Phone Program 

could be a noble effort by tri party (Grameenphone-Grameen Telecom-Grameen Bank) to 

eliminate poverty and to empower rural women. Village Phone program has created income-

generating and self-employment opportunities for the VP operators, principally poor women 

and members of Grameen Bank. In establishing Grameen Healthcare (GH), Grameen aims to 

extend the success microcredit to health care. The mission of GH is to establish sustainable best 

practices in a broad range of health care services for a broad market for the entire population but 

focusing on the poor and poorest (Grameen Telecom, 2016) 
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Picture: Grameen Telecom Activities for Creating Employment. 

4.8.8 Grameen Bank  

Grameen Bank is a microfinance organization and community development bank funded in 

Bangladesh. It makes little loans (known as Microcredit or ‘Grameen Credit’ to the 

impoverished while not requiring collateral. Grameen Bank originated in 1976, within the work 

of academic Muhammad Yunus at University of Chittagong, launched an ‘Pilot Project’ to 

review a way to style a credit delivery system to produce banking services to the agricultural 

poor. In October 1983 the Grameen Bank was authorized by national legislation to operate as an 

independent bank. The bank grew considerably between 2003 and 2007. As of January 2011, 

the whole borrowers of the bank variety 8.4 million, and 97% of these are women. In 1998 the 

Bank's ‘Low-cost Housing Program’ won a World environment Award. In 2006, the bank and 

its founder, Muhammad Yunus, were put together awarded The Nobel Peace Prize. He received 

the honor with the representative of Grameen Bank named Taslima Begum. (Wikipedia, 2021)

 

Picture: Grameen Bank from Beginning to Present (Source- Yunus Centre) 



M Phil Dissertation 
 
 

Page | 53  
 

4.8.9 Grameen Check 

Keeping seeable of the objectives of poverty alleviation and also the got to accelerate the pace 

of our nation’s development efforts, Grameen Check has been a leader in serving to the poor by 

making innovative business models. Grameen check has become well known all around the 

world for pioneering a unique kind of fabric and fashion wares. Most of the fabrics of Grameen 

Check comes directly from the village based traditional weavers. Grameen check was got wind 

of by Muhammad Yunus, founder chairman of Grameen Bank. Today, Grameen Check 

materials are sold through seven sales centers in major locations in national capital of Dhaka 

and conjointly exported in several International countries. Already over 2400 styles are made 

and these are well received by the fashion-conscious patrons of Europe and North America. 

They need been displayed at variety of textile and attire fairs in Europe, Asia and North 

America. Grameen Check Management has taken a brand-new leadership, a broader vision to 

strengthen the native markets furthermore as expand the export market globally. 

 

Picture: Grameen Check, Social Business Enterprise in Bangladesh 

4.8.10 Yunus Centre 

The Yunus Centre was established in August 2008 to function the anchor of all Grameen-related 

social businesses worldwide furthermore as several social business establishments round the 

world. Headed by Lamiya Morshed, the Centre is found at Grameen headquarters in national 

capital, Bangladesh. this provides it chance to use Grameen resources in serving to ascertain 

social businesses, as most Grameen firms are solely associate in nursing elevator go forth. 

(Yunus Centre, 2021) 
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Picture: Yunus Centre The Global Hub for Social Business 

4.8.11 The Grameen Creative Lab 

The Grameen Creative Lab at Weisbaden (GCL) has become the engine of growth of worldwide 

social business initiatives. It's assembled a really powerful and dedicated team to satisfy the 

ever-expanding demand for services required its fitting best social businesses, significantly as 

joint ventures with leading firms. Founder Muhammad Yunus said that “We can create a 

world without poverty, because it is not the poor that create poverty.” 

The Grameen Creative Lab’s vision is to serve society’s most pressing wants. The distinction 

between made and poor isn't wealth, however chance. The poor are the world’s greatest 

entrepreneurs. Day after day they need to introduce so as to survive. They solely stay poor as a 

result of they are doing not have the opportunities to show their creative thinking into property 

financial gain. The Grameen Creative Lab's works to create broad awareness for social business. 

It’s mission thus is to accelerate social business enterprises. Such as....  

1. Establish Grameen as a worldwide brand for Social Business 

2. Create movement for Social Business worldwide 

3. Establish Social Business as mainstream university case 

4. Enable access to corporate knowledge 

5. Enable access to funding for Social Business 

6. Ensure quality control for Social Business (Grameen Creative Lab, 2021) 

https://www.google.com/url?sa=i&url=https%3A%2F%2Fwww.muhammadyunus.org%2F&psig=AOvVaw0ARDF6minpGzBXq6rbBFT4&ust=1620729144579000&source=images&cd=vfe&ved=2ahUKEwig8eTY9L7wAhWJs0sFHbjdD04Qr4kDegUIARCqAQ


M Phil Dissertation 
 
 

Page | 55  
 

 

Picture: Creation of Grameen Creative Lab 

4.8.12 Grameen UNIQLO 

Grameen UNIQLO is that the leading social business initiative of Asia’s and World’s attire 

firms that runs several world brands like UNIQLO, GU, Theory etc. As a social business 

enterprise, Grameen UNIQLO Ltd. was established Bangladesh with Grameen Bank, supported 

by Muhammad Yunus. In 2011, for the event of the economy and finding social problems with 

Asian nation we tend to established a venture ‘Grameen UNIQLO’ beside Grameen Bank 

Group. All Grameen UNIQLO garments are planned, designed, made and sold in Bangladesh. 

And every one the profits are reinvested for social business growth and solving social problems. 

In 2011 at-home sales in rural areas was started. Then when mobile sales in urban areas, in July 

2013 Grameen UNIQLO opened first outlet within the capital of Bangladesh. As of Gregorian 

calendar month 2019, Grameen UNIQLO opened seventeen shops. With the growth of the size 

of the business, new social business programs are planned. Grameen UNIQLO aims to become 

a corporation that grows with staff and business partners and helps to unravel numerous social 

problems. 

  

Picture: Grameen UNIQLO, Social Business Enterprise in Bangladesh 
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The Yunus Centre is currently in the incubation period to create joint ventures with the 

following companies- 1. Felissimo, Japan, 2. Shaklee, USA. The Yunus Centre is also in the 

process of setting up Social Business Funds with the following organizations- 1. Islamic 

Development Bank, 2. Monaco Fund, 3. Credit Agricole Fund. (Yunus Centre, 2021) 
 

4.9 Social Business, Profit Maximizing Business (PMB) and Not-for-profit Organizations  

 

There are both similarities and dissimilarities between social business, PMB and not-for-profit 

organizations. A comparison is made in following chart: Comparison between social business, 

PMB and not-for-profit organizations. 

 

Basis of 

Comparison 

Profit Maximizing 

Business 

Not-for-profit 

Organizations 

Social Business 

Profit equation Economic profit 

equation exists. 

No economic profit 

equation 

Economic profit 

equation exists. 

Dividend 

distribution 

Dividend is distributed 

to owners. 

No dividend is 

distributed to owner. 

No dividend is 

distributed to owner. 

Social 

responsibility 

No responsibility to 

fulfill social objectives 

except some legally 

nonmandatory CSR. 

Objective is only to 

fulfill social goals. 

Main objective is to 

fulfill social goals. 

Return of capital Capital is returned to the 

owners. 

No return of capita Capital is returned to 

the owners. 

Self-sustainability Self-sustainability must 

be maintained 

Dependency on 

charities and 

donations 

Self-sustainability 

must be maintained. 

Driving factor Profit driven business Cause driven business Cause driven business 

Owners and 

financiers of the 

business 

Owned and financed by 

some 

Owned by none but 

financed by donors 

Owned and financed 

by some 

Competition Competition among 

firms is possible. 

No competition with 

one another. 

Competition among 

firms is possible 

Main concern Only concerned about 

shareholders‟ profit 

maximization 

Only concerned about 

social profit 

maximization 

Concerned about 

social profit 

maximization as well 

as recovery of full 

cost 
 

Source: SB, PMB and Not-for-profit Organizations’ Comparison (Yunus and Weber, 2007a) 
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4.10 Principles of Social Business 
 

Professor Dr. Muhammad Yunus has explained the concept of social business in terms of seven 

principles. These were developed by Prof. Muhammad Yunus at the World Economic Forum in 

Davos, January 2009... 

 

1. Business objective will be to overcome 

poverty, or one or more problems (such as 

education, health, technology access, and 

environment) which threaten people and society; 

not profit maximization 

2. Financial and economic sustainability  

3. Investors get back their investment amount 

only. No dividend is given beyond investment 

money 

4. When investment amount is paid back, 

company profit stays with the company for 

expansion and improvement 

5. Environmentally conscious  

6. Workforce gets market wage with better 

working conditions  

7. ...do it with joy. (Yunus Centre, 2021) 

8.  

 

Picture: How Does Social Business Work? (Source- Yunus Centre) 

http://en.wikipedia.org/wiki/Muhammad_Yunus
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4.11 Features of Social Business 

Poverty has not been the result of a market economy mechanism but rather a poverty of 

traditional banks, which make it impossible for poor people to take advantage of free markets. 

Capitalism is also responsible to create poverty and other related social problems. The failure of 

formal institutions to serve the poor led to the creation of the social business concept. In this 

perspective social business denotes an entirely new kind of business. Until now running a 

business has always been self-focused, founded for the purpose of making profit maximization. 

Unlike existing business, social business operates for the benefit of addressing social demands 

that enable societies to work more effectively. So, some important features can be described 

following... 

1. Innovation: The social business believes that everyone is creditworthy  

2. Revolution: The social business organization rejects the traditional methodology of the 

conventional banking  

3. Objective: The SBO provides banking services at the doorstep of the poor it serves  

4. Means of Production: The SBO provides physical and non-human inputs (e.g., 

microcredit, machines, and tools, training) to poor people  

5. Operant Conditioning: The SBO empowers borrowers through positive reinforcement  

6. Asabiyyah: The SBO promotes the unity, conscience, and social cohesion among group 

members through social solidarity  

7. Syllogism: The SB applies logical appeal to increase integration among group members  

8. Commodity Fetishism: The SBO applies social relationships to increase social capital  

9. Self-employment: The SBO provides organizational support to create income-generating 

self-employment  

10. Collective Consciousness: The SBO uses moral force to create two-dimensional social 

entrepreneurs  

11. Oneirology: The SBO help to create a world without poverty, illiteracy, diseases, and 

slum dwellers. (Yunus Centre, 2010) 

Social business also featured by- 1. To be designed and operated to pass on all the benefits to 

the customers, 2. To be operated without incurring losses, 3. To be operated competing with 

Profit Maximizing Enterprises (PMEs).  

4.12 Strategies of Social Business 

Normally, the strategy denotes a plan that is proposed to attain a specific determination, such as 

to advance a strategy for dealing with unemployment and ignorance. As like as the strategy of 
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social business is way action for non-profitable organization intended to achieve predetermined 

goals and objectives. Social business strategy starts with a vision for how social media will 

improve customer and employee experiences and relationships and therefore aligns social media 

initiatives with business goals and opportunities. Technology thus becomes an enabler for a 

bigger mission and purpose. 

Mark Fidelman referred 10 strategies for building a successful social business such as... 

1. Replace traditional marketing with content marketing 

2. Recruit a chief social evangelist 

3. Become your own media publisher 

4. Use social analytics to drive key strategic decisions 

5. Chief marketing and sales officers will be social or become obsolete 

6. Engage external communities formed around your brand’s value proposition 

7. Invest in social media training and certification 

8. Deploy social platforms to support your social business strategy 

9. Leverage employees, suppliers and partners as sources of innovation 

10. Re-focus human resources on human experience. 

 
Source: Digital Strategy Conference, 2013 

http://www.forbes.com/social-media/
http://www.forbes.com/business/
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Business skilled bestowed a summary of 4 distinct methods and encourage your organization to 

pay time in any respect levels of your organization determinant if that strategy may be a 

consistent actuation for your business. Basically, social business enterprises emphasize on 

merchandise and customers well-being and trust to serve the community. Inclusively, the 

subsequent methods are featured for social business initiatives. 

4.12.1 Product Centered 

This strategy emphasizes having the most effective product at the most effective worth. This 

approach clearly is that the driver for an organization like Walmart wherever worth reductions, 

economical distribution, most volume, and skinny margins are the keys to greatness. Whereas 

service is mentioned, selections that involve increasing prices to boost service versus decreasing 

prices to form merchandise a lot of competitive generally are resolved in favor of the more cost-

effective product. 

4.12.2 Service Centered 

This approach accepts that a good product is vital however that value-added price comes from 

the consistent delivery of the merchandise. Firms that make ‘Customer Service Scripts’ or 

“service standards” usually fall under this class. For example, in a business-like UCLA health 

services it is not enough for patients to receive a high-quality medical procedure if that 

procedure is offered in an inconsistent manner. Such as UCLA uses a C–I–CARE protocol 

which serves as a template for expected service behaviors that must occur in every interaction 

with every patient. For example, the A in C-I-CARE stands for ASK and reflects the importance 

of asking for a patient’s permission prior to providing a service or medical intervention. 

4.12.3 Client Centered 

This strategy emphasizes delivery of relevant client experiences. this could involve making 

segmentations of your client base, as some service experiences could also be best received by 

sure client segments whereas different are best homeward to other client segments. This is often 

a matter of realizing that a “size 6” client expertise doesn't work each client would like. 

4.12.4 Client Adaptative 

This approach tries to not solely meet differing and relevant wants of your current client base 

however additionally to perpetually gain insights into the evolving nature of your customers. 

This adaptive strategy attempts to grow your business alongside of a shifting customer base so 

you are planning for customer needs that are, as yet, unarticulated. These social business 

methods could be effective if a social business-oriented organization provides a lot of 
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concentration on the advantage of poor or the poor group than the profit maximization the 

owner. 

4.13 Conclusion 

Social business continually keen to serve the society by various social enterprises. Achieving 

the social objective, aid for the poor, housing for the poor, money services for the poor, 

nutrition for foodless youngsters, providing safe drinkable, introducing renewable energy etc. 

social business principles, features, models, methods are giving the promotional supports. As 

founding father of Grameen Bank, Yunus pioneered microcredit, the innovative banking 

program that has poor individuals in the main women– with tiny loans they use to launch 

businesses and elevate their families out of impoverishment. Within the past thirty years, 

microcredit has unfolded to each continent and benefited over one hundred million families. 

Although social business is comparatively new concept in the contemporary world. The 

conception and progress are still going on to be a miracle or utopia for creating a world without 

poverty. That means building social business for creating a world without poverty. It is also true 

that poverty stands a complex phenomenon which completely eradication is almost impossible. 

But social business is trying to alleviate poverty and to ensure women empowerment by its 

enterprises. Some enterprises have been succeeded in this perspective. However, miles to go for 

a convincing change in poverty alleviation and social development by providing quality 

products and services mainly for the weaker section of the society. That’s why Yunus still 

remained unhappy. Rather more may be done, he believed, if the dynamics of market economy 

may be applied to humanity’s greatest challenges. 
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5.1 Chapter Objectives 

In this chapter, the following lessons will be clarified and further researchers would be able to 

understand– 

6. To verify the present situation of social business   

7. To definite the prospect social business enterprise. 

8. To identify the native infrastructure of social business enterprise. 

9. To know the progress of social business as an academic excellence in the different 

colleges and universities. 

10. To justify the possibility of social business in rural community. 

11. To know the international social business partnership  

12. To discover the probable domain of social business. 

13. To determine the efficacy of social business in social work  
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5.2 Introduction  

 

Muhammad Yunus is a practical visionary who has improved the lives of millions of 

people in his native Bangladesh and elsewhere in the world. 

                                                                                                            LOS ANGELES TIMES 

The success story of Social Business in our times began with a truly insignificant amount of 

money– equivalent to only $27. Now it is the dream of millions. Today more than million 

customers in around thousands of villages of Bangladesh are benefitting from this business 

model. Social business enterprises are serving as a paradigm in health, educations, micro-

finance initiatives on almost all continents. Prof. Muhammad Yunus offers his vision of an 

emerging new economic system in his new book ‘A World of Three Zeros: The New 

Economics of Zero Poverty, Zero Unemployment, and Zero Net Carbon Emissions.’ Yunus 

created microcredit, invented social business, and earned a Nobel Peace Prize for his work in 

alleviating poverty. Now he declares it's time to admit that the capitalist engine is broken- that 

in its current form it inevitably leads to rampant inequality, massive unemployment, and 

environmental destruction. We need a new economic system that unleashes humanity as a 

creative force just as powerful as self-interest. 

5.3 Benefits of Social Business 

A social business can gain more and better insight into customers' behaviors, sentiments and 

actions. That, in turn, can create more targeted and relevant campaigns and product 

development. Though social business provides quality services for poor people. On the other 

hand, social business refers a poor people friendly approach which provides quality product, 

quality services, quality profit making for the poor, proper utilization of property in favor of 

underprivileged people, and over all aim of social business is to create the society without 

poverty. From the social business initiatives, the poverty-prone countries can get some precious 

benefits.   

5.3.1 Better Customer Relationships 

By being a social business, you are seen to be open, transparent, accessible and responsive. If a 

customer can communicate with a company in real time and through a platform that suits them, 

then they will feel valued and respected. Better still, if that company exceeds their response 

expectations, then you don't just have satisfied customers, you have potential brand advocates. 
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5.3.2 Improved Insight  

A social business can gain more and better insight into customers' behaviours, sentiments and 

actions. That, in turn, can create more targeted and relevant campaigns and product 

development. 

5.3.3 Employee Satisfaction 

A social business allows employees to be part of the conversation, both internal and external. 

The result is more involved, more collaborative, more motivated teams, who can, and are 

empowered to, make a difference. 

5.3.4 Increased Productivity 

By encouraging open collaboration and involvement, a social business enables a better flow of 

communication internally and a culture of getting things done as a team. 

5.3.5 More Innovation 

New ideas are more like to be shared, built upon, developed and put into action. Internally, 

employees from all parts of the business are empowered to innovate; externally, customers can 

contribute valuable insight and opinion about product or service development. 

5.3.6 Enhanced Reputation 

Your brand's success depends on its products and services living up to the claims that you make 

about them. If your service falls below the level your customers expect, they will be quick to 

react - and today that often means very publicly through the power of social. If you can respond 

to problems quickly, effectively and transparently, this can only work in your favor. And if your 

response and your content are right- i.e., helpful or entertaining, you can quickly become very 

visible experts and the go-to source for helpful information. (Joe Edwards, 2016).  

 

5.4 Present Situation of Social Business 

Social business is a concept which can generate both social and financial returns. It is normally 

approved that creation of rural employment opportunities are required to reduce rural poverty 

and women empowerment; social business is likely to be sustainable way forward. Bangladesh 

has more than 20000 NGOs in operation many with sustainable social development and income 

generating activities, which could be transformed as social business enterprise. No doubt about 

it that Bangladesh is doing better in this field. But it would be more influential for the 

perspective to be developing or developed country.  
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Picture: International Social Business Partnerships (Source- Yunus Centre) 

Social business benefits the mass of people, social business can transform society very quickly 

because it will apply the amazingly rapidly-growing power of technology to improving the 

conditions of the poor and environment. It will also liberate and harness the power of creativity, 

the sense of commitment of the new generation of young people of this new century, and the 

power of selflessness which defies all previous notions of human behavior in the economic 

world. Social business has many goals and objectives which are: The creation of new jobs, the 

improvement of living standards, the invention of new products and services, the promotion of 

active participation of citizens in decision-making at all levels, the development of intercultural 

competence, the enhancement of local areas, the use of regional in a creative and effective, the 

granting of more power to the people, so that they feel motivated and change their lives. The 

main objective is the resolution of a social problems in human life. (UniAssignment.com, 

2020). The European Business School (EBS) University in Germany has launched a social 

business chair to develop competences and skills for leadership of a new economic model. As 

the first chair for social business in Germany it aims to advance research to develop new 

business approaches for developed countries. The EBS is the leading germen Private business 

School with 180 partner universities worldwide (The Daily Star, 2010).  
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Glasgow Caledonian University (GCU) in Scotland launched Yunus Centre for Social Business 

and Health in a ceremony attended by academics and the elite of Glasgow on July 5, 2010. The 

centre has been established by GCU to carry out action research to find solutions to Social 

problems, including the critical issue of access to micro credit and affordable health care. 

Grameen Telecom Trust and IES Alliance of Bahrain have entered in to a joint venture social 

business agreement to product fiber glass pipes to improve sanitation and building materials and 

promote bio-gas use. Twelve students form the share student organization visited the Yunus 

Centre to follow up and to present the findings of their social business research surveys. (The 

Daily Ittafaq, 2010).  

For Yunus, a social stock exchange is a logical consequence of social business as it brings 

investors and projects together. I If somebody wants to invest in a social business; project, 

Grameen-Danone, for example, people can buy into the company if it is listed on a social stock 

exchange. Unlike the traditional stock market, it is not based on profit or dividends. 

Recently, the President of Bangladesh Enterprise Institute (BEI) was invited to attend the 8th 

Annual Global Philanthropy Forum Conference as a Social Entrepreneur held in Washington 

D.C. The Forum provided a platform where donors, social investors and emblematic agents of 

change from around the world gathered to strengthen and build cross-sector alliances necessary 

to resolve global challenges. Eighteen social entrepreneurs from all around the world attended 

the conference where each presented a new approach to the concept of Social Entrepreneurship. 

The underlying theme of the forum was to encourage philanthropic organizations in engaging in 

social businesses. The concluding speech at the conference was given by Dr. Muhammad Yunus 

who outlined his ideas and thoughts on social business and its effectiveness in addressing social 

problems. (The Financial Express 28 May, 2009)  

Muhammad Yunus wants to convey to them that the money that these organizations are 

spending on corporate social responsibility is benefiting many people. But that money is not 

coming back. But many people will get the benefits of building social business capital with that 

money. From there, any new entrepreneur will get up and return the money. That money will 

then be used by another entrepreneur. It was learned from Muhammad Yunus that Carlos Slim 

was very inspired by the mantra of social business. He wants to take social business forward. 

Mr. Slim is now the richest man in the world. As of October, this year, his corporate holdings 

totaled 6.5 billion. Carlos Slim's home is Mexico. The social business model is operating on the 

largest scale in Mexico outside the country. The acceptance of Muhammad Yunus in Mexico is 
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great. "Professor Yunus is as popular as a rock star in Mexico," Eduardo Santana, a journalist 

here, told this correspondent. 

Talking to Hans Wright, head of the World Social Business Conference. He said, ‘The whole 

world is learning from a creative idea of Bangladesh. Not only learning, he is solving various 

social crises by applying the model. What an inspiring event, tell me?’ (Yunus Center and 

Badsha Mamun, Daffodil International University, 2014)  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure: Papers’ View of Social Business Success Story 

The key word of the social system is to create a process of huge change in the present socio-

economic system. Does the small effort of social business have any significance in dealing with 

this huge disaster? Isn't that a ridiculous attempt? At the speed at which the exploitation of the 
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capitalist economy is advancing, is social business a drowning man floating on the trunk of a 

big tree, which he will try to save by grabbing, or is it a straw, by which man is only reassuring 

himself that he is somehow exempt from this journey? Will get the future will prove the 

importance or futility of social business. But it is clear that there is no other visible path to 

immediate implementation. So, there is no other way but to grab him and move on. 

As the days go by, it becomes clear that the way the world is moving, people are not going to be 

optimistic about the future. Such a situation cannot be accepted. Poverty is declining in the 

world, but it is also like keeping your nose on the water. There is no concept of leaving the 

water and going ashore. Millions of dollars are coming up in the homes of the rich before half 

the money of the poor improves. The inequality of income and wealth of the rich and the poor is 

constantly increasing in the capitalist system. There is no way to get rid of it in this system. 

Unemployment is permanently tied to him. Unemployment in rich countries, this is the primary 

identity of poor countries. People are growing, economic growth is happening, labor demand is 

not growing in that proportion, unemployment is rising. Previously, the number of people 

dependent on state donations meant, how many people are unemployed in rich countries. Now it 

is no longer needed. Just looking at the amount of unemployment among the youth shows how 

deep the problem is. In many European countries, the number of young unemployed nationwide 

is half that of young people. Not to mention the poor country. It's so big in numbers that we 

don't even care about statistics. 

a. Several social businesses have been approved in Bangladesh through SB (Social 

Business) Design Lab (Planning and Workshop). Through the design lab, 465 

organizations have proposed social business funds, 455 organizations have been 

approved. 

b. In addition to the social business conducted through independent social business design 

labs in several joint ventures in Bangladesh and other places, 12 more social business 

activities are being conducted in Bangladesh. These include nine joint ventures of 

Danone, Veolia, Uniclo, Intel, Yukiguni Maitake, Glasgow Chaldean University, 

BASF, Sampan Group and Babylon Group. 

c. More than five hundred social business activities are going on in 12 countries. 

d. Social Business Fund has been created in 10 countries: Haiti, Albania, Brazil, Tunisia, 

Colombia, India, Bangladesh, Uganda, Mexico and France. 

e. 20 universities in 19 countries have Yunus SB Center or Yunus Chair. (Dr. Yunus, 

Prothom Alo, 2014) 
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Picture: Social Network All Over the World (Source- Yunus Centre) 

 

5.5 Applicability of Social Business 

 

Social business is the new type of business idea that has taken the world by storm and, as the 

title proposes, this counterpart to out-of-date capitalism truly can assist humanity’s most 

pressing needs, especially poverty alleviation and women empowerment. Each and every social 

business creates employment, upright working environment, addresses a specific social ill such 

as lack of education, healthcare, and good nutrition. `Three Zero and Four Principles Theory’ of 

Dr. Yunus for the sustainable development of the world, has drown a progressive attention all 

over the globe. This theory is on 1. Zero Poverty, 2. Zero Unemployment, and 3. Zero Carbon 

generation. For achieving these three Zero he set four principles such as 1. To preserve young 

strength, power, and creativity, 2. Best usage of technology, to convert traditional business into 
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social business, and 4. To ensure good governance (The Daily Prothom Alo, 2015)

 

Picture: Many Aspects of Social Business (Source- Enterprise Irregulars, 2012)  

It is needed to say here that Dr. Yunus clearly clarified they are not the same to the new concept 

of social business. Dr. Yunus strongly believe that after a time being social business can able to 

a world where poverty will be the showpiece for the national and international museum. He 

describes the world of 2030 by preparing a wish list to describe the kind of world we would like 

to create by 2030. It might include... 

1. A world without a single person living in poverty. 

2. A world whose oceans, lakes, streams and atmosphere are free of pollution. 

3. A world where no child goes to sleep hungry. 

4. A world where no one dies a premature death from an avoidable illness. 

5. A world where wars are a thing of the past. 

6. A world where people can travel freely across the borders. 

7. A world where no one is illiterate and everyone has easy access to education 

through the application of new miracle technology. 

8. A world where the riches of global culture are available to all. 
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So, for social development, alleviation of poverty and providing the proper social services for 

the people social business is going to be a must needed approach in Bangladesh as well as for 

world. The prospect and domain are around the social business enterprises in following... 

5.5.1 Poverty Alleviation 

Poverty is the major problem of the world. As a newly developing country, Bangladesh is 

suffering the miseries of poverty. According the World Bank report, the poverty rate of 

Bangladesh is 14%. (World Bank Report 2020). Covit-19 and climate change have increased 

the rate. The central aim of social business to Reduce poverty. Already It has placed a vital 

record to be a part of poverty reduction program of Bangladesh Government. Grameen Bank 

and other social business enterprises are playing a superlative role for reducing poverty. Only 

Grameen Bank disbursed 92,60176 million BDT from 1976 to 2019. Grameen Danone, 

Grameen Trust, Grameen Check, Grameen Telecom, and others social business organization are 

continuously doing for alleviating poverty. Some national and international expert said that 

social business organizations have a great chance to eradicate mass poverty at a large scale.  

 

  

Picture: Poverty Reducing Activity of Social Business Enterprise 

5.5.2 Women Empowerment  

In the study, the women empowerment has been highlighted for the attitude of social business 

prospect. There's opinion in our community, micro-enterprises are substantially effective for 

women empowerment. On the premise of this, social business has given targeted on it. Social 

business will produce chance for the women. This will be intensively useful to empower 

women. It helps working women to create house, to enter financial gain generating program, to 

supply education program, to supply differing kinds of legal supports to the neglected women. 

As of 2017, the Grameen Bank had concerning 2,600 branches and 9 million borrowers, with a 

rate of payment of 99.6%. 97% of the borrowers were women. The Bank has been active in 
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97% of the villages in Bangladesh. Its success has inspired similar projects in more than 64 

countries around the world, including a World Bank initiative to finance Grameen-type 

schemes. (Wikipedia, 2021) To emphasize on women development Grameen Bank disbursed 

loans wherever 96.78% are women members. (Grameen Bank Report-2019) 

 

 
Picture: Women in Empowerment Process  

5.5.3 Quality Education 

Education is a basic need of a human being. Here quality education is must needed for 

sustainable development. However, this scenario of developing and under-developed countries 

like Bangladesh isn't sensible in the slightest degree. 124 million kids across the world are out 

of college and 250 million aren't learning basic skills as a result of poor-quality education. Girls, 

kids with disabilities, those from minority teams and kids living in poor and remote areas are 

most frequently denied access to education. This has comprehensive consequences on their 

futures and people of their families, communities and countries. (Plan International, 2021) In 

Bangladesh social business enterprises are trying to ensure quality education for the 

disadvantages group. Grameen Bank distributed 7.25 million (USD) scholarship for the children 

of Grameen Bank member. 54380 student got higher education loan from Grameen Bank. 

(Grameen Bank Report-2019) 

 
Picture: Educational Programs of Social Business Enterprises 

 

https://socialbusinesspedia.com/wiki/details/227/access-to-quality-education
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5.5.4 Revolution in Microcredit 

Microcredit is the extension of very small loans (microloans) to disadvantaged borrowers who 

stereotypically lack collateral, steady employment, or a demonstrable credit history. It is 

designed to support entrepreneurship and alleviate poverty. Grameen Bank is the pioneering 

organization of micro-credit. The light and activity of micro-credit have expanded all over the 

world. Amount of loans outstanding is 15,6721 (BDT in million) within 2019. (Grameen Bank 

Report-2019) By the various programs of social business in micro-credit, lot of people left their 

poverty. But there are different some cases in the rural community that micro-credit vanished 

their last belongings.  

 

  

Picture: Micro-credit Program of Social Business Enterprises. 

5.5.5 Employment 

In this study, the utilization chance making by social business has been scrutinized. Basically, 

employment could be a paid work agreement between owner and worker. The owner generally 

controls what the worker will and wherever the worker works. In social business enterprises 

uncountable programs are taken to make employment and planned to require additional actions 

to be created. In Grameen Bank initiatives, 109000 beggars have joined to Beggars as members 

program. 2.67 million USD has been distributed in beggars all over the world. It's excellent 

news for the state, 21383 beggars have left their mendicancy. (Grameen Bank Report-2019). 

On the opposite hand, Thousands of people are employed in several social business enterprises. 
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Picture: Employment by the Social Business Enterprises (Source-Yunus Centre) 

5.5.6 Rural Development 

Still, most of the people live in the rural area. More than 50% of the country's GDP comes from 

the rural sector. Development of this sector is thus crucial for national development. Need not to 

say here social business has emphasized on rural development. Most of the social business 

enterprise in the rural area and to develop the rural people. For some extent social business is 

playing a vital role for the rural development. So, it is high to take a decision to apply the social 

business in the rural vastly. Grameen Bank disbursed House loans to build 755885 houses and 

81678 villages are covered to serve. (Grameen Bank Report-2019) Grameen Bank, Grameen 

check is doing well for rural development. Also, it is true that social business has massive 

prospect for rural development.   

 

Picture: Activity of Grameen Bank for Doing Rural Development in Bangladesh.  
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5.5.7 Human Resource Development 
 

Basically, the human resource development refers the way of innovate the inner caliber of the 

people in a systematic procedure. Human resource development is the framework for helping 

employees, develop their personal and organizational skill and knowledge and abilities, it 

includes such opportunities as employees training, employees’ carrier development performance 

management and development. One of the important objectives of social business is to innovate 

the human potentiality. In this perspective Grameen Creative Lab, Yunus Center and other 

innovative social business enterprises are doing a great job for human resource development. As 

a country we are about 180 million of people. Without innovating the potentiality of the people, 

the development and peace never be possible. So, for the sustainable development and to make 

the huge people skilled, government should go for the assistance of social business. Grameen 

Bank has disbursed 14.61 million (BDT) loans in micro-enterprises. (Grameen Bank Report-

2019) 

 

Picture: Human Resource Development Programs of Social Business 
 

5.5.8 Youth Development  

In the study, youth has been discussed for exploring the efficacy of social business to 

eradication poverty and women empowerment. The youth is the most productive force in 

Bangladesh. They are founded 36% of the total civilian labor force. Recognizing the fact that a 

disciplined, organized, trained and educated youth community can make significant contribution 

to the development process. In this junction social business can provide various programs of 

youth development. The youth development program is now being expanded through increased 

training and credit facilities by the social business enterprises. Yunus centre, Grameen creative 

lab, Grameen Trust, Grameen Bank are doing remarkable job in youth development. But social 

business enterprise has more domain to serve in youth community to make them potential. 

Yunus Social Business Social Business Youth Alliance (SBYA), Yunus Centre, Grameen 

http://sbyaglobal.org/
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Creative Lab are regularly organizing youth summit, training, workshop, symposium, seminar 

to improve the youth people’s creativity and skill development.   

 

  

Picture: Activity of Social Business Youth Alliance (Social Business Youth Summit, 2018) 

5.5.9 Child Welfare 

In welfare state, child is treated as a heaven gift. They get the highest priority in the community. 

But the rights and health facilities of Bangladesh are not up to the mark. Here, different NGOs 

are playing a significant role. But it is not enough. Recently social business enterprises are 

starting to serve for the children. For example, Shokti Doi is an initiative for the child 

development. To grantee a child alive, to help vulnerable groups of children, to confirm 

education and mental development, to establish legal rights of children, to improve the 

condition of family environment etc. are the basic objectives of child welfare activities. These 

all can be ensuring child welfare through different kinds of social business enterprises. There is 

a hope, day by day different social enterprises are coming forward to confirm child welfare and 

their improvement.  

 

  

Picture: A Social Business Enterprise to Ensure Children Nutrition. 
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5.5.10 Health and Family Welfare 
  

Health is wealth. In the study health has been analyzed by the eye of social enterprises. 

From the study, a realistic information came to light that micro-enterprises can play a vital 

role to ensure health and family services. Health is one of the important basic needs for the 

people of Bangladesh. To ensure quality health care for the people of Bangladesh, we can 

follow social business by establishing different types of enterprises related to women and 

children, implementation of family planning program, mother health care center, working 

women hostel, socio-economic action under city social service, rehabilitation for poor and 

under-privileged women etc. These all are the family welfare activities. Through these 

activities social business can work with the society. Grameen Healthcare, Grameen GC 

Hospital, Grameen Telecom etc. are doing mentionable contributions in health and family 

welfare activity from its beginning to present. In this sector, social business has a great 

opportunity for serving weaker section of our community.  

  

Picture: Different Health and Family Welfare Activity of Social Business Enterprises 

5.5.11 Social Development  

There is widespread agreement that any kind of rural development policy or program should 

encompass the socio-economic as well as the holistic aspects of development in rural areas. 

There are two main arguments in favor of this. One is that the social and economic aspects of 

development are so closely related that one cannot pursue one aspect without also considering 

the other. The other argument is that, irrespective of its relationship to economic development, 

'social development' is a desirable objective in its own right. Development is fundamentally a 

process of change that involves the whole society-its economic, socio-cultural, political and 

physical structures as well as the value system and way of life of the people (Journal of Rural 

Development, 1993) Probably social business and social development are more closer concepts 
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that we mention in the present study. It can be used for social development in a broader aspect. 

There is extensive arrangement that any kind of social development and social business 

enterprise program should be considered the societal as well as the financial affairs of 

advancement. Truly, all the initiatives of social business enterprises aim at ensuring the social 

development. Although some economists says that social development consists on economic 

development. But it is not the matter of discussion in the topic. In the study, the researcher has 

observed that social business enterprises are the exemplary outburst for social development.  

 

  
 

Picture: Social Development in Social Business Vision and Goals (Source- IMSD, 2015) 
   

5.5.12 Social Justice and Human Rights 

Social justice and human right are the related terminology to social business. When a social 

business enterprise can work properly, automatically social justice and human rights will be 

ensured for the mass people. Dr. Yunus said that the microcredit should be treated as ‘Human 

Right’ to the people. To ensure equal human rights is duty for every country. Social business 

helps to promote human rights. It give emphasis on human rights. Bangladesh is densely 

populated country. So, it is very difficult to ensure human rights for all the people of the 

country. But we try to ensure it for the betterment of our county. Social business can help us to 

promote better society for the welfare of the people. Basically, social business is helping the 

underprivileged people. In promoting social justice, it helps a lot. We cannot ignore the role of 

social business to promoting social justice in the society. In Bangladesh there are different 

sectors in which social business can help to promote peace in the society. Social business can 

able to facilitate informed participation by the public in shaping social policies and institutions. 

Social business should act to prevent and eliminate domination, exploitation and discrimination 

against any person, group, or class on the basis of race, ethnicity, national origin, color, sex, 
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sexual orientation, age, marital status, political belief, religion, or mental or physical disability. 

Social justice and human rights are the tenacious need for the world. Day after day social 

business enterprises is expanding all over the globe with its innovative idea and thought. Several 

initiatives under the shade of social business, are doing cordially for ensuring social justice and 

rights by seminars, symposiums and other awareness programs for underprivileged people.  

 

  

Picture: Different Humanitarian Work in Corona Pandemic by Social Business Enterprises  

5.5.13 Social Work and Social Business  

The paper intended to explore the relevance of social business to social work practice and policy 

development. Many times, it is mentioned that social business refers to a broad set of 

approaches that use business insight to address social goals and the solve the social problems 

also. A marginal activity in social work for a long time, recently social business has been thrust 

into the spotlight in debates about the future of social policy and community services. It is 

important that social workers understand the meaning and implications of social enterprise if 

they are to apply it critically and reflectively in practice and participate in contemporary debates 

about its relevance in promoting individual, group and community empowerment. Social 

business is always objective to ensure quality services to the weaker section of the community.  

It's not just corporate responsibility where social workers can help businesses. 

1. The skills utilized by social workers cross over into the corporate world in many ways. 

2. Social workers can improve company culture and lead to happier employees. 

3. 84% of consumers prefer to buy from ethical companies.  

Businesses are constantly looking for ways to improve their performance, both in terms of 

profits and productivity and employee morale. In addition, there is a growing emphasis on 

corporate social responsibility, especially given that businesses affect not only those who work 

for them but the communities in which they operate– and beyond. (Business.com, 2020) 

 



M Phil Dissertation 
 
 

Page | 81  
 

To conclude, it is to be said that Social work is not only a subject, but also a profession. For 

ensuring wellbeing for the society, professional dealing is must needed element in that cases. 

On the other hand, social business is growing concept which has placed a great impact on world 

community by creating some entrepreneurship with famous organizations. Social work is a 

helping profession which helps the concerned or problematic people such a way so that they can 

help themselves and play their proper social role properly. Already social work included social 

business in its syllabus. In accordance with the mission, vision, objectives and practical activity 

social business and social work are same in nature. So social work and social business 

enterprises can work for the society in a combined effort. 
 

 

Picture: Social Work Business and Social Business (Source- Dreamtime.com, 2021) 

5.5.14 Social Wellbeing   

Social business is concept where the profit is being used for the poor people and the 

improvement of employees and the organization. In the sense, it is a unique idea in traditional 

business. The current government has started various measures to expand the opportunities for 

domestic and overseas workers. In this junction social business can play a vital role for labor 

welfare and the job creation. Without any indecision, it is thought that social business has 

already has created thousands of employments for the people particularly for the vulnerable 

group. Several education, housing and health programs are running under the umbrella of social 

business enterprises. In the sector of CSR (Corporate Social Responsibility) social business has 

a dramatic prospect to ensure well-being for the poor, social business beneficiaries and overall, 

for the wellbeing of the society. Social business can able to promote the general welfare of 
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society from local to global levels. It is also intense to ensure the betterment of community and 

safeguard of environmental sustainability.  

 

Picture: Social business for Wellbeing or Enhanced Quality of Life (Source- Acara Institute, 2010) 
 

5.6 Conclusion  

By captivating help of Grameen Bank and others social business enterprises, Dr Muhammad 

Yunus wants to place poverty in Museum. It is thrilling to see how social business has been 

embraced by some of the world’s leading thinkers. The fact that universities in Asia, Europe and 

North America are all involved in nurturing social business concepts cannot help but accelerate 

the spread of social business to every corner of the globe. 

The idea of social business had been formulated and started to sense its potential for changing 

the world. It is realizing that the allies and supporters are needed to turn it from an idea into a 

reality. One set of supporters was the business leaders who were intrigued by the social business 

concept and eager to try it out. Another important group of supporters has been people from the 

world of non-profits, NGOs, foundations and charities. Many of them have come to see social 

business as a valuable new tool for promoting global change in a sustainable way. Many social 

business practitioners and organizations are actually launching social businesses. There is also 

an important class of people emerging who may be described as ‘Social business thinkers.’ 

A social business can be set up by anyone, anywhere. The Yunus Center and Grameen Creative 

Lab will consult with anyone who wants to set up a social business, spreading the concept in 

order to help eradicate poverty and solve the other economic and social problems that it is being 

seen around the Bangladesh as well as all over the world. 

 

 

........................o........................ 
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6.1 Chapter Objectives 

From this chapter, the following results has been explained and the further researchers could be 

pleasantly able– 

a. To analyze the social business and its efficacy for reducing poverty and empowering 

women in Bangladesh as a general objective. 

b. To know the socio-economic and demographic information of the respondent. 

c. To explore a national and international dynamics and nature, origin, diffusion and 

present condition of social business in the rural community. 

d. To assesses about livelihood patterns, education, mobility and multidimensional 

impacts of social business on weaker section of rural community. 

e. To evaluate the retrospect and prospect of social business in the field of sustainable 

development. 

f. To find out the strength and weakness of social business.  
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6.2 Introduction  
 

Fundamentally, the findings of the study discussed the prospects, probability and present 

situation of social business in the process of eradicating mass poverty and the much-desired 

economic, socio-cultural empowerment of the women. The progress of social business in this 

sector is good but not in broader aspect in social development. The researcher has observed a 

community perception about women and the process of poverty alleviation. Practically social 

business, has knocked in this area. The knocking has created a good impact on rural community. 

Most of the respondent said that the activity of social business and the enterprise of its must be 

increased. This part of the current study presents the socio-economic and demographic 

information of the respondent, dynamics, nature, origin, diffusion and present condition of 

social business in the rural community. The study focused livelihood patterns, education, 

mobility and multidimensional impacts of social business on weaker section of rural 

community. Here evaluated the retrospect and prospect of social business in the field of 

sustainable development and effectiveness of social business for empowering the woman and 

reducing the poverty level of rural community. To conduct this study data was collected from 

300 interviews among the social business beneficiaries from two villages from Khulna and 

Dhaka Division. The interview was keen to the information of age, religion, marriage, job, 

educational status, livelihoods pattern. The study shows the age distribution of the respondent in 

the study. Here 26.67% respondents are in the age group 18-37, 64% percent are in the group 

38-57, and 9.33% respondents are in the age group 58 to above. Most of the respondents are 

female and their percentage are 83%. It is mentionable that the age of social business 

beneficiaries is around `38–57’ year group from the two villages at Khulna and Dhaka Division 

in Bangladesh. The study was analyzed with primary sources of data in quantitative and 

qualitative way and tried to combine with secondary sources of data and to build up theoretical 

knowledge through the secondary source of data. Mixed approach was applied to discuss the 

study findings descriptively and decoratively by using check list and observation technique. 

Maintaining the research ethics, obscurity and confidentiality, researcher gave the penname of 

respondent and village in the study to disclose the opinion of political issues, present socio-

economic problems and something like that. It is tried to draw some policy implications for 

further policy planners and the researchers. At the same time, the findings of the study could 

able to identify the thoughts and ideas of the rural people which are very important for poverty 

reduction, women empowerment and rural development programs. It has sightseen the strength 

and weakness of social business.  
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6.3 Findings and Analysis 

 

6.3.1 Socio-Demographic Information of The Social Business Beneficiaries  

 
 

Table no: 01 
 
 

Age and Gender of the respondent 

 Male  Female  

Class 

Interval  
No % Cumulative (%) No % Cumulative (%) 

18-37 15 5.00 5.00 65 21.67 21.67 

38-57 32 10.67 15.67 160 53.33 75.00 

58 to above  4 1.33 17 24 8.00 83 

Total  51 17.00 17 249 83 83 

*No = Number of Male and Female where total respondent 300 

 

Illustration: The table-01 shows the age distribution of the respondent in the study. Here 

26.67% respondents are in the age group ‘18-37’, 64% percent are in the group ‘38-57’ and 

9.33% respondents are in the age group 58 to above. Approximately the average age of the 

respondents is about 46 years.   

Key finding: Most of the respondents are female and their percentage are 83%. It is 

mentionable that the age of social business beneficiaries is around ‘38–57’ year group. 

 

 

Table no: 2 

 

Educational status of the respondent 

Education Frequency Percent Cumulative Percent 

Illiterate 07 2.33 2.33 

Primary 192 64.00 66.33 

Secondary and HSC 96 32.00 98.33 

Higher 05 1.67 100 

Total 300 100.0  

 
 
Illustration: Table-02 specifies the educational status of the respondents. Before description of 

the educational status of respondent, it is to be mentioned that social business is basically for the 

weaker section of the community. So, the researcher witnessed that the social business 

beneficiaries are not educated. Their educational status denotes resemble to economic status. 

Here, 2.33% respondents are ‘Illiterate’, 66.33% completed their ‘Primary education’, 32.0% 

passed ‘SSC and HSC’ exam and only 1.67% started and completed their ‘Higher education’.   
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Key finding: There is a good observation in the study, the children of social business 

beneficiaries are going school to be educated. But now the educational status of the respondent 

is not satisfactory. In the sense of savings, micro-credit, interest, accounting, political awareness 

and the situational conception. they are so much enriched.  

Figure no: 01 

 
Figure: Educational Status of the Respondent 

Table no: 03 

Monthly income of the respondent 

Income (BDT) Frequency % Cumulative (%)  

0-2000 20 6.67 6.67 

2000-4000 65 21.67 28.34 

4000-6000 94 31.33 59.57 

6000-8000 86 28.67 88.34 

8000 to above 35 11.67 100 

Total  300 100  
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Figure: 02 

 

Figure: Monthly Income of The Respondent 

Illustration: Bangladesh is now a lower-middle income country. The Per Capita Income of 

Bangladesh is 2227 USD. (Cabinet Division, GOB, 2021). That’s why the income of the social 

business beneficiaries has gradually increased. But still their (women) occupation and income 

situationally depend on their husband occupation and profession. In this scenario, figure-02 

shows 6.67% of the respondents earned within ‘0 to 2000’ takas, 21.67% jointly earned within 

‘2000-4000’ takas, 28.67% eared ‘4000 to 6000’ takas, 11.67% earned within ‘6000-8000’ 

takas and rest of the respondents 11.67% earned ‘8000 to above’ takas. So, it is said that social 

business beneficiaries are doing well in income generating activities. Average income of the 

respondents is about 65,00 BDT.  

Key finding: In this section, the husband or wife income has included. A case named Rozina 

said that ‘Income of the most social business beneficiaries is dependent on family cooperation. 

There is a significant impact of social business for alleviating poverty. Although some loan 

borrowers could not successful in their life.’ 
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6.3.2 Housing Pattern and Opportunities of the Respondents 

Table no: 04 

Information about House 

Types of House Frequency % Valid % Cumulative % 

Own 

95% 

Paka 86 30.18 30.18 30.18 

Semi-paka 170 59.65 59.65 89.83 

Kacha 29 10.18 10.18 100 

 Total 285 100 100  

Hired 

5% 

Paka 8 53.33 53.33 53.33 

Semi-paka 5 33.33 33.33 86.66 

Kacha 2 13.33 13.33 100 

 Total 15 100 100  
 

Illustration: As Bangladesh is the emerging tiger of economic development in the 

contemporary world. So, the infrastructural development has drawn attention on of the world. 

After the Independent War of 1971, gradually doing well. In the rural area, lot of Paka House 

(Building) have seen. In the section of own house, 30.18% respondents’ house is ‘Paka’, 59.65 

% respondents’ house is ‘Semi-paka’, 10.18% respondents’ house is ‘Kacha’. In the section of 

Hired house, 53.33% respondents’ house is ‘Paka’, 33.33% respondents’ house is ‘Semi-paka’, 

13.33% respondents’ house is ‘Kacha’,  

Key finding: It is said that most of the social business beneficiaries or the respondent of the 

study have their own house. 5% respondents of the study, accommodates on hired house.   

 

Figure no: 03 

 

Figure: Information about House of Social Business Beneficiaries 
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6.3.3 Conception and Practice Affairs of Social Business 
 
 

 

Table no: 05 
 

Do you have any idea about social business? 

Answer Frequency % Valid % Cumulative (%) 

Yes 275 91.67 91.67 91.67 

No 25 8.33 8.33 100 

Total 300 100.0 100.0  
 

Illustration: Table-05 shows the idea about social business of the respondents. They know well 

about micro credit, its interest rate, premium, savings and something like that. But a significant 

number of the respondents knows what is meant by social business? From sample size 300, 

91.67% of the respondents have minimum idea about social business whereas 8.33% 

respondents have no idea about social business. It is notable that knowing people about social 

business is comparatively optimistic in our society. For the advancement of internet and mobile 

networking, the rural people are going accustomed with the new innovation and thought.  

Key finding: In this perspective, respondents of the study have a potential idea about micro 

credit, social enterprises and the concept of social business and its effectiveness. A case named 

Sobura Khatun said that ‘Social business is business which does business for the poor 

people.’ 

Figure no: 04 

 

Figure: Idea About Social Business 
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Table no: 06 

 

Media of knowing and inspiring about social business   

Media Frequency % Cumulative (%) 

Family 60 20 20 

Neighbors  30 10 30 

Kinship 45 15 45 

Print Media 60 20 65 

Electronic Media 55 18.33 83.33 

Academic study 30 10 93.33 

Others 20 6.67 100 

Total 300 100 0 
 

Figure: 05 

Figure: Media of Knowing And Inspiration About Social Business 

Illustration: Social business is new paradigm of poverty alleviation and social development 

which is given by Dr. Muhammad Yunus. It is familiar not only for Bangladeshi but also for the 

world community. So social business is popular in our country from urban to rural area. In this 

figure, 20% of the respondents known about social business from ‘Family’, 10% from 

‘Neighbors’, 15% from ‘Kinship’, 20% from ‘Print media’, 18.33% from ‘Electronics media’, 

10% from ‘Academic study’, and 6.67% from ‘Others’ sources.  
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 Key finding: If social business is visionary concept. So, people are very much accustomed 

from their society. But most of the time their conception about social business came from the 

print and electronic media. 

 

6.3.4 Information About Micro-credit and Savings 

  

Table no: 07  

Source of credit and Micro-credit 

 

Source Frequency % Valid (%) 

Bank 124 41.33 41.33 

NGO (Grameen Bank) 256 33.33 33.33 

Others NGOs 80 26.67 26.67 

Co-operative Society 45 15 15 

Land Lord 86 28.67 28.67 

Others 95 31.67 31.67 

* More than one Answer 

Illustration: Table-14 indicates the source of microcredit. It shows 41.33% respondents took 

credit from traditional ‘Bank’, 33.33% respondents took micro-credit from ‘NGO’ (Grameen 

Bank), 26.67% respondents took credit from ‘Other NGOs’, 15% respondents took credit from 

‘Co-operative society’, 28.67% respondents took credit from rural ‘Land lord’ and 31.67% 

respondents took credit from ‘Others’ sources.    

Key finding: In the study it is witnessed that a respondent took loan or micro-credit from 

several sources. Most of the multi-loan receiver could not succeed in his/her business. People 

are being endangered when they receive loan from the rural land load (Grameen Mahajon).  
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Figure: 06 

 

Figure: Source of Micro-credit 

 

Table: 08 

*More than one answer 

Illustration: The table-08 presents the sectors of using micro-credit of social business 

beneficiaries. 63.33% social business beneficiaries use their loan in ‘Agriculture’, 80% 

respondents use their loan in ‘Small business’, 50% use microcredit in ‘Education’ purposes, 

13.33% use microcredit in ‘Treatment’ resolutions, 16.67% respondents use their loan in 

‘Housing’, 32% respondents use their loan in meeting ‘Daily demand’ of the family, 11.33% 

respondents use microcredit in ‘Dowry or marital’ affairs, 13% use loan for ‘Showing 

aristocracy’ and 29.33% respondents use their loan for ‘Others’ purposes.   

Key finding: It is witnessed in the study that industrious and aware loan borrowers are so much 

keen to utilize their loan in productive sector. But the insensible borrowers use their loan in 

unproductive sector mostly. For this reason, the microcredit or social business enterprises could 

not bring the expected outcomes in rural development.  
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Sectors of using micro-credit 

 Sectors Agriculture Small 

business 

Education Treatment  Housing Daily 

demand 

Dowry 

/Marital 

Showing 

aristocracy 

Others 

Frequency 190 240 150 40 50 96 34 39 88 

Percentage 63.33 80 50 13.33 16.67 32 11.33 13 29.33 
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Figure no: 07 

 

Figure: Sectors of Using Micro-credit 

 

Table no: 09 

 

Have you benefited from social business? 

Answer Frequency % Valid (%) 

Yes 276 92 92 

No 24 8 8 

Total 300 100 100 
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Figure no: 08 

 

 

Figure: Benefits of Social Business 

 

Illustration: Table-05 shows the benefit of social business for the respondents. They know well 

about micro credit, social business and its benefits. Here, 92% of the respondents said that they 

have benefited from social business enterprises. Whereas 8% respondents said that they have 

not benefited from social business. It is notable that non-benefited people are little but their 

opinion create bad impact on microcredit.  

Key finding: An NGO expert said that ‘People are positive for the social business enterprises. 

They are more affectionate on social business type 1 (Grameen Danone) business than type 2 

business (Grameen Bank).’ 

 

Yes

No

Total

0

50

100

150

200

250

300

Frequency

%

Valid (%)

276

92

92

24

8

8

300

100

100

Benefits of Social Business

Yes No Total



M Phil Dissertation 
 
 

Page | 96  
 

Table: 10 

 

 
Illustration: Table-10 displays the standard of social business services. At this stage, 20% 

respondents recoiled that standard of social business is ‘Very good’, 41.67% respondents said 

that standard of social business is ‘Good’, 32.67% respondents mentioned that standard of social 

business is ‘Average’, 3.33% respondents thought that standard of social business is ‘Not good’, 

2.33% respondents said that standard of social business is ‘Bad’.  

Key finding: As the social business is playing a role in quality service providing process, so 

most of the respondents are satisfied in this context.   

Figure no: 09 

 

 
Figure: Standard of Social Business Services 
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Standard Frequency % Cumulative (%) 

Very Good 60 20 20 

Good 125 41.67 61.67 

Average  98 32.67 94.34 

Not good 10 3.33 97.67 

Bad 7 2.33 100 

Total 300 100  
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Table: 11 

*More than one answer 
Illustration: Table-11 specifies the pattern of organizational membership of the respondents. It 

shows 66.67% respondents are involved with the ‘Financial’ organization, 32.33% respondents 

are involved with the ‘Political’ organization, 58.33% respondents are related with the ‘Welfare 

or service-oriented’ organization, 34% respondents are related with the ‘Cultural’ organization, 

20% respondents are related with the ‘Recreational’ organization, 41.33% respondents are 

involved with ‘Others’ organizations.   

Key finding: This section shows that most of the respondents are involved with the social 

service organization. It may be the social capital for rural development of our country.  

Figure no: 10 

 
Figure: Pattern of Organizational Membership of the Respondents 
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Table no: 12 

 

Effectiveness of Social Business Services 

 
Effectiveness Very Well Well Average Little bit Others Total 

Frequency 95 100 30 25 50 300 

Percentage 31.67 33.33 10.00 8.33 16.67 100 

 
Illustration: Table-10 displays the effectiveness of social business. In this segment, 31.67% 

respondents said that the effectiveness of social business is ‘Very well’, 33.33% respondents 

mentioned that effectiveness of social business is ‘Well’, 10% respondents mentioned that 

effectiveness of social business is ‘Average’, 8.33% respondents thought that effectiveness of 

social business is ‘Little bit’ and 16.67% respondents mentioned ‘Others’ types of answer for 

the effectiveness of social business.  

Key finding: Maximum respondents are positive for the effectiveness of social business but 

there are some dissatisfactions against social business. One respondent gave an opinion like the 

1st assumption ‘The social business may be more applicable for the rural community than 

the urban community.’ 

Figure: 11 

 

 
Figure: Effectiveness of Social Business Services 
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Table no: 13 

 

Involved programs as a NGO’s members 

Programs Frequency % 

Micro-credit 189 63.00 

Education 85 28.33 

Health and Family planning 66 22.00 

Save water and management 24 8.00 

Mother and child health 50 16.67 

Legal Aid 10 3.33 

Emergency assistance 15 5.00 

Others 107 35.67 

*More than one answer 

                                      

Illustration: Table-13 specifies the involved programs as a NGO’s members of the 

respondents. It shows 63% respondents are involved with the ‘Microcredit’ programs, 

28.33% respondents are involved with the ‘Educational’ programs, 22% respondents are 

related with the ‘Health and family planning’, 8% respondents are related with ‘Save 

water and management’, 16.67% respondents are related with the ‘Mother and child 

health’, 3.33% respondents are involved with ‘Legal aid’, 5% respondents are related 

with the ‘Emergency assistance’ and 35.67 % respondents are related with the ‘Others’ 

activities 

Key finding: It is showed in the figure that social business beneficiaries are aware 

community involved with different social works. 
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                                          Figure no: 12 

 

Figure:  Involved Programs as a NGO’s Member 

                                       

                                               Table no: 14 

 

Assistance of Government and Non-government organization 

Answer Frequency % Cumulative % 

Yes 180 60.00 60.00 

No 120 40.00 100 

Total 300 100  

 
Illustration: NGOs are the shadow government of a country. But the mainstream development 

is been occurred by the running Government in a stablished country. Table-14 shows the getting 

assistances from Government and Non-Government Organization for the respondents. From 

sample size 300, 60% of the respondents said that they have got assistances from Government 

and Non-government organization. Where 40% respondents mentioned that they have not got 

assistances from the Government and Non-government organization.  

Key finding: In the study, the researcher witnessed that people are getting assistance from the 

both Government and Non-government organization. But there is a dissatisfaction in the rural 

community that corruption is being spoiled their opportunity.  
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                                            Figure no: 13 

 

 
Figure: Assistance of Government and Non-government Organization 

                                         Table no: 15 

 

Types of assistances getting from GO and NGO 

Serial 

no 

Types of Assistance Frequency % 

1 VGF (Vulnerable Group Feeding)  10 5.56 

2 VGD (Vulnerable Group Development) 8 2.67 

3 Food for work 15 5.00 

4 100-day work program 0 0.00 

5 School Feeding 62 20.67 

6 Scholarship (Primary and High school) 56 18.67 

7 Old Age Allowance 06 3.33 

8 Widow Allowance 2 1.11 

9 Obstructing Allowance 1 .56 

10 Freedom Fighter Allowance 3 1.67 

11 Agricultural Subsidy  0 0 

12 NGO assistances 92 30.00 

13 Others 43 14.33 

        * More than one answer 
 

Illustration: Table-15 shows the types of assistances getting from GO and NGO of the 

respondents. It displays 5.56% respondents got ‘VGF (Vulnerable Group Feeding)’, 2.67% 

respondents got ‘VDG (Vulnerable Group Development)’, 20.67% respondents got ‘School 
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feeding’ opportunity, 18.67% respondents got ‘Scholarship (Primary and High school)’, 3.33% 

‘Old Age Allowance’, 1.11% respondents got ‘Widow Allowance’, 1.67% respondents got 

‘Freedom Fighter Allowance’, 30% respondents got ‘NGO assistances’ and 14.33% respondents 

got ‘Others’ assistances from the GO and NGO organizations.   

Key finding: There are lots of GO and NGOs assistance for the weaker section of the 

community. A case said that ‘There are some lacking behind the proper distribution of the 

assistances. If these are distributed according to financial condition and other obstruction, it will 

be a trigger event for the improvement of the poor people in our society.’  

Figure no: 14 
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Table no: 16 

 

Do you think the interest rate is so much high? 
 

Answer Frequency % Cumulative (%) 

Yes 288 96.00 96.00 

No 12 4.00 100 

Total 300 100 100 

 

Figure no: 15 

 

 

Figure: Thinking About the Interest Rate of Micro-credit 

 
Illustration: Figure-15 shows the thinking about the interest rate of micro-credit. From the 

sample size 300, 96% of the respondents said that the interest rate of micro-credit is so high. 

Where 4% respondents mentioned that the interest rate of micro-credit is not problem. It is 

needed to run a micro-credit organization.   

Key finding: In the study, a respondent named Fulbanu mentioned that ‘People are 

dissatisfied for the interest rate of micro-credit. It should be reduced for the betterment of 

the micro-credit borrowers.’ 
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Table no: 17 

 

Savings of the respondents 

Serial 
no 

Savings area Frequency % 

1 Insurance 22 7.33 

2 Bank Savings 106 35.33 

3 DPS/Fixed deposit 15 15.00 

4 ISB certificate/Share  0 0 

5 Postal savings 24 8.00 

6 Savings letter 16 5.33 

7 Giving loan 25 8.33 

8 Others 32 10.67 

 

Illustration: Table-17 indicates the savings status of respondent. It shows 7.33% respondents 

have ‘Insurance’, 35.33% respondents have their ‘Bank savings’, 15% respondents have the 

‘DPS or fixed deposit’, 8% respondents have the ‘Postal savings’, 5.33% respondents have the 

‘Savings letter’, 8.33% respondents ‘Giving loan’ to other and 10.67% respondents have 

‘Others’ savings. Though they have no saving in purposes of share or ISB certificate. It is the 

present savings trend of the respondent. Previously the are not aware about savings and their 

future. After the involvement with the social business enterprises, the saving tendency of the 

respondent has increased convincingly.  

Key finding: Most of the respondents have some saving in various ways. All the member of 

micro-credit organization has savings as a system of microcredit. Average saving of the 

respondent is around 20,000 BDT. 
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Figure no: 16 

 

Figure: Savings of the Respondents 

 

Table no: 18 

 

Do you think social business is maintaining accountability and transparency its programs? 

Opinion Frequency % 

 Totally agreed 65 21.67 

Agreed 87 29.00 

Moderate 70 23.33 

Little bit agreed 58 19.33 

Not agreed 20 6.67 

Total 300 100.0 
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Figure: 17 

 

 
Figure: Accountability and Transparency of Social Business Programs 

Illustration: Figure-17 characterizes the accountability and transparency of social business 

programs. At this stage, 21.67% respondents said that the accountability and transparency of 

social business programs are ‘Totally agreed’, 29% respondents said that the process is 

‘Agreed’, 23.33% respondents said that the process is ‘Moderate’, 19.33% respondents said that 

the process is ‘Little bit agreed’ and 29% respondents mentioned that the process is ‘Not 

Agreed’.  

Key finding: A respondent named Kakoli Rani stated that ‘We have a trust on the 

accountability and transparency of social business type 1 (Grameen GC Eye Hospital).’ 
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6.3.5 Social Problems, Poverty Alleviation, Women Empowerment and Rural 

Development Affairs.  

Table: 19 

 

Major Problem in Bangladesh 

Economic and Political Problem Frequency % 

High or Compound rate of Interest in Loan 187 62.33 

Political Instability  200 66.67 

Corruption and misuse of power 240 80.00 

Social Problem 

Poverty  260 86.67 

Unemployment 110 36.67 

Over Population 80 26.67 

Agriculture and Food Problem 

Lack of getting logical price of agro-products 265 88.33 

Lack of sufficient loan and agro-ingredients  180 60.00 

Infrastructural Problem 

Lack of transport infrastructure  110 36.67 

Lack of proper maintenance  80 26.67 

Others  196 65.33 

* More than one answer 

 

Illustration: Table-19 denotes the major problem of Bangladesh. Here, 62% respondents said 

that the major economic problem is ‘High or compound rate of Interest in Loan’, 66.67% 

respondents said that the major political problem is ‘Political instability’, 80% respondents said 

that the major political and economic problem is ‘Corruption and misuse of power’, 86.67% 

respondents said that the major social problem is ‘Poverty’, 36.67% respondents said that the 

major social problem is ‘Unemployment’, 26.67% respondents said that the major social 

problem is ‘Over population’, 88.33% respondents said that the major agriculture and food 

problem is ‘Lack of getting logical price of agriproducts’, 60% respondents said that the major 
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agriculture and food problem is ‘Lack of sufficient loan and agro-ingredients’, 36.67% 

respondents said that the major infrastructural problem is ‘Lack of transport infrastructure’, 

26.67% respondents said that the major infrastructural problem is ‘Lack of proper maintenance’ 

and  65.33% respondents said ‘Others’ for the major problem of Bangladesh.  

Key finding: Most of the social respondents of the sample have given the opinion that poverty 

and corruption are the main problem of Bangladesh. For this reason, present government should 

take proper measure to solve the major problem of Bangladesh.  

Figure: 18 

 

 

Figure: Major Problems in Bangladesh 
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Table no: 20 

 

 
Illustration: Table-20 chows the participation of the respondents in decision making process 

and economic activities. At this stage, 25% respondents said that their participation in decision 

making and economic activity is ‘Very good’, 28.67% respondents said that their participation 

in decision making process is ‘Good’, 34.67% indicated that their participation in decision 

making and economic tasks is ‘Moderate’, 5.67% indicated that their participation in decision 

making and economic tasks is ‘Little bit’ and 6% designated that their participation in decision 

making and economic tasks is ‘Not good’.   

Key finding: This part in study progressively mentioned that the respondents are playing a vital 

role in family income. A case said that ‘They can able to participate more in the procedure 

of decision making and economy activity than previous.  

Figure no: 19 

 

 

Figure: Role in Decision-making and Economic Activity 
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Table: 21 

* More than one answer 

 

Illustration: Table-21 represents the influenced sectors of decision-making process after 

involved in social business enterprises. At this point, 81.67% respondent said that after joining 

social business enterprise, he can influence on ‘Income and expenditure’, 43.33% respondent 

said that after joining social business enterprise, he can influence on the ‘Education of the 

children’, 43% respondent said that after joining social business enterprise, he can influence on 

‘Land buying and selling’, 28.67% respondent said that after joining social business enterprise, 

he can influence on ‘Family planning’, 13.33% respondent said that after joining social business 

enterprise, he can influence on ‘Decision making in relatives’ family’, 22.67% respondent said 

that after joining social business enterprise, he can influence on ‘Freedom of moving’, 45.67% 

respondent said that after joining social business enterprise, ‘Dignity’ of his/her has been 

increased and 53.33% respondent said ‘Others’ options in this category.  

Key finding: In the study, a case named Husna Ara uttered that ‘After joining social business 

enterprise their life has been changed all spheres of family matter. Now I can play a good role in 

our family by my income and leadership.’ Though some respondents are not satisfied with the 

activities of social business.  

Influenced sectors of decision-making process after involvement in social business 

Sectors Frequency %  Valid % 

Income and expenditure 245 81.67 81.67 

Education of the children 130 43.33 43.33 

Land buy and Sell  129 43.00 43.00 

Family planning 86 28.67 28.67 

Decision making in relative family 40 13.33 13.33 

Freedom of Moving  68 22.67 22.67 

Increase of Dignity   140 46.67 46.67 

Others 160 53.33 53.33 
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Figure: 20 

 

Figure: Influenced Sectors of Decision-making Process  

Table no: 22 

 

Illustration: Table- means the information of empowerment of women and Human 

resource development through social business. Here, 24.67% respondents said that 

women empowerment and development of human resources through social business are 
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Very Possible 74 24.67 
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Not possible 5 1.67 

Almost impossible 2 0.67 

Missing System 4 1.33 
 

Total 300 100 
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‘Very possible’, 28.33% respondents are with the favor of ‘Possible’ whereas 43.33% 

respondents are with the favor of ‘Moderate’, 1.67% respondent are with the favor of 

‘Not possible’, 0.67% respondents are with the favor of ‘Almost impossible’ and 1.33% 

is ‘Missing system’.  

Key finding: The social business beneficiaries basically the women rely that they have 

been empowered and skilled through social business and will be in future. A case named 

Saleha has given an opinion like the 4th assumption of the study which is ‘The social 

business advances women in empowering process.’ 

Figure no: 21 
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Table no: 23 

 

Respondent`s Conception about rural development  

Conceptions Frequency % 

Proper opportunity of employment  205 68.33 

Opportunity of education 240 80.00 

Proper Health Facility 132 44.00 

Infrastructural development 100 33.33 

Reducing the poor people 75 25.00 

Opportunity of Safety Net Program  65 21.67 

Sufficient GO and NGO services 130 43.33 

Others 155 51.67 

* More than one answer 

 

Illustration: Table-23 denotes the respondents’ conception about rural development. In this 

section, 68.33% respondent said that rural development means ‘Proper opportunity of 

employment’, 80% respondent signified that it is a process of ‘Opportunity of education’, 44% 

respondents belief that rural development means ‘Proper health facility’, 33.33% respondents 

indicated for ‘Infrastructural development’, 25% respondents are with the answer of ‘Reducing 

the poor people’, 21.67% respondents said that rural development means the ‘Opportunity of 

safety net program’, 43.33 % respondents indicated in favor of ‘Sufficient GO and NGOs 

services’ and 51.67% respondents answered ‘Others’ for rural development.   

Key finding: Most of the social respondent int this section answered that rural development is 

mainly refers to providing proper education and the creation of employment. 
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Figure no: 22 

 

Figure: Respondent`s Conception About Rural Development 

 

Table no: 24 

 
How much social business is effective to build up a poverty free society? 

Effectiveness of social business Frequency % 

Very effective 63 21.00 

Effective 92 30.67 

Moderate 120 40.00 

Not effective 18 6.00 

Very Ineffective 7 2.33 

Total 300 100 

 

Illustration: Table-24 represents the effectiveness of social business to build up a poverty free 

society. It signifies 21% respondents mentioned that social business is ‘Very effective’ to build 

up a poverty free society, 30.67% respondents are with the category of ‘Effective’, 40% 

respondents are with the category of ‘Moderate’, 6% respondent signified social business is 
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‘Not effective’ to build up a poverty free society. Hereafter, 2.33% believed that social business 

is ‘Very ineffective’ to build up a poverty free society.  

Key finding: However, respondents are not highly benefited by the social business enterprises. 

But some cases uttered that ‘They have a reliance about the effectiveness of social business in 

building poverty free society.’ 

Figure no: 23 

 

Figure: The effectiveness of Social Business to Build up a Poverty Free Society 
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Causes of poor friendly 
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poverty related Programs 164 54.67 54.67 

Development of poor’s Godsend 
 

158 52.67 52.67 

Children of the poor get other services 

along with education facilities 

143 47.67 47.67 

Providing qualitative commodities and 

services for underprivileged people 

76 5.33 5.33 

Others 139 46.33 46.33 
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Figure no: 24 

 

 

Figure: The Poor Friendly Approach of Social Business 

 

Illustration: Figure-24 designates the poor friendly approach of social business. Here, 54.67% 

respondent said that the program of social business is ‘Poverty related program’, 52.67% 

respondent signified that it is a process of ‘Development of poor’s Godsend’, 47.67% 

respondent signified that ‘Children of the poor get other services along with education 

facilities’, 5.33% respondents indicated that social business is ‘Providing quality products & 

services for the underprivileged people’ and 46.33% respondent viewed ‘Others’ options. So, it 

is said that the social business may be more applicable for the rural community than the urban 

community. 

Key finding: In the study, respondents have always viewed that social business enterprises are 

poverty reducing process. A case named Kohinoor mentioned a comment like the 2nd 

assumption of study which is ‘The social business is poorer friendly than the other existing 

micro business in the society.’ In the sense, most of the social business beneficiaries of the 

sample are optimistic on social business organization.   
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6.3.6 Application and Investment Matters of Social Business 

Table no: 26 

 

Illustration: Table-26 represents the feasibility of social business in Bangladesh community. In 

this part, 30% respondents said that social business is ‘Very possible’ in Bangladesh 

community, 34% respondent signified that social business is ‘Possible’ for Bangladesh 

community, 24.67% respondent signified that social business is ‘Moderate’ for Bangladesh 

community, 10% respondent answered for the favor of ‘Little bit possible’ and 1.33% 

respondents viewed for the favor of ‘Very little bit possible’ for in Bangladesh community. 

Key finding: On the basis of respondents’ opinion, the journey of social business is new in the 

Bangladesh. After a time being it can be a good system for overall development of Bangladesh. 

Although a has given an opinion as like the 1st assumption of the study which is ‘The social 

business may be more applicable for the rural community than the urban community.’ 

 

 

What do you think about the possibility of social business in rural community? 

Feasibility of social business in Bangladesh community Frequency % 

Very possible 90 30.00 

Possible 102 34.00 

Moderate 74 24.67 

Little bit possible 30 10.00 

Very little bit possible 4 1.33 

Total 300 100 
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Figure no: 25 

 

Figure: The Feasibility of Social Business In Bangladesh Community 

Table no: 27 

 

For whom (Gender) social business is more effective? 

Types of Gender Frequency Percent 

Man 58 19.33 

Woman 156 52.00 

Both man and women 86 28.67 

Total 300 100 

 

Illustration: Table-27 denotes the effectiveness of social business for which gender. It shows 

19.33% respondents said that social business is for ‘Man’, 52% respondents answered on behalf 

of ‘Women’ and 28.67% respondents answered that social business is for ‘Both man and 

woman’.  

Key finding: In Grameen Bank, most of the beneficiaries are women. But in other social 

business enterprises, gender is not the factor to be a part of it. So it is to be said according to the 

view of respondents, social business has a potential for the all gender.  
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Figure no: 26 

 

 
Figure: The Effectiveness of Social Business for Which Gender 

 

Table no: 28 

Social business is for whom considering economic status? 

Probable people for social business Frequency % 

Landless and Marginal farmer 96 32.00 

Dependent farmer 82 27.33 

Rootless people 120 40.00 

Small entrepreneur  73 24.33 

Retired person 50 16.67 

Others 140 46.67 

Total 300 100 

* more than one answer 

Illustration: Table-28 represents the effectiveness of social business for which class. It shows 

32% respondents said that social business is for ‘Landless and marginal farmer’, 27.33% 

respondents answered on behalf of ‘Dependent farmer’, 40% respondents viewed on behalf of 

‘Rootless people’ 24% respondents opinioned for ‘Small entrepreneur’, 16.67% respondents 

answered on behalf of ‘Retired person’ whereas 46.67% respondents viewed for the ‘Others’ 

class of people.  

Key finding: The financial point of view of respondents, social business is applicable for all 

class of people to serve the society. A case named Ashalata said that ‘The poverty alleviation 
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and the women empowerment are easer through social business than other traditional 

business.’ Interestingly it is the 3rd assumption of the study. 

Figure no: 27 

 

 
Figure: The Effectiveness of Social Business for Different Class 
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gradually increased. But increasing rate is not very good but good. The table-29 discloses the 

impact of social business on income generation. In here, income of 6.67% of the respondents 

has increased from ‘0-2000 to 2000-3000’ BDT, 11.33% respondents from ‘2000-3000 to 3000-

4000’ BDT, 31.33% respondents from ‘3000-4000 to 5000-6000’ BDT, 28.67% respondents 

from ‘5000-6000 to 7000-8000’ BDT and 11.67% respondents from ‘7000-8000 to 8000 to 

above’ BDT. Though some social business beneficiaries income have been decreased which is 

from ‘2000-3000 to 1000-2000’ BDT. Average income of the respondents is 65,00 BDT.  

Key finding: A case named Kajol said that ‘Income of the most social business beneficiaries 

is dependent on family cooperation. There is little bit impact of social business for income 

generation.’ 

Table no: 30 

Family structure and socio-economic standard after getting opportunity from 
social business 

Frequency 

and % 

Family structure Socio-economic standard 

 Nuclear Extended Joint Others Sufficient Average Poor Ultra-

poor 

Frequency 76 136 65 23 65 143 68 24 

Percentage 25.33 45.33 21.67 7.67 21.67 47.67 22.67 8.00 

 

Illustration: This table-30 shows the family structure and socio-economic status of the 

respondent. Here, 25.33% respondent’s family is ‘Nuclear’, 45.33% respondent’s family is 

‘Extended’, 21.67% respondent’s family is ‘Joint’ and 7.67% respondent’s family is ‘Others’ 

types. Their socio-economic standard is better than the past but not satisfactory. In this arena, 

21.67% of the respondents are financially ‘Sufficient’, 47.67% are ‘Average’, 22.67% are 

‘Poor’ and 8% are ‘Ultra-poor’. This sign has shown that the condition of social business 

beneficiaries is better than the other general poor people.  

Key finding: Bangladesh is now doing better in the arena of eradicating poverty. But it is very 

much alarming that day by day the joint and extended family are being threatened.  
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Figure no: 28 

 

Figure: Family Structure and Socio-economic Standard 

Table no: 31 

 
Present situation of social business beneficiaries 

Serial no Present situation Frequency % 

1 Very well improved 76 25.33 

2 Improved 171 57.00 

3 As like as the past 45 15.00 

4 Degraded than the past 6 2.00 

5 Very degraded than the past 2 .67 

6 Total 300 100 

 

Illustration: Table-31 denotes the present situation of the respondents. Here, by taking benefits 

from social business 25.33% respondent’s present situation is ‘Very well improved’, the present 

situation of 57% respondent’s has ‘Improved’, 15% respondents are with ‘As like as the past’, 

2% respondents are with ‘Degraded than the past’ whereas .67% respondents are categorized by 

‘Very degraded than the past’. 

Key findings: The social business impact on respondent is recognizable but it could more in 

nature. A handsome number of social business beneficiaries said that ‘The services of social 

business enterprises in our location is limited. It should be more for the proper development of 

this region.’  
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Figure no: 29 

 

Figure: Present Situation of Respondents 

Table no: 32 

 

Do you think social business is improving the financial situation of the poor people? 

Opinion  Frequency % 

Strongly support 

Strongly support  

46 15.33 

Support  54 18.00 

Moderately support  35 11.67 

Little bit support 50 16.67 

Not support 73 24.33 

Strongly not support  42 14.00 

Total 300 100 
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the favor of ‘Strongly not support’ for the statement of social business is improving the financial 

status of poor people.   

Key finding: It is that social business is improving the financial status of the rural people. But a 

vacuum is there in between GO and NGOs activity in relating to poverty reduction and women 

empowerment.   

Figure no: 30 

 
Figure: Financial Status of The Respondent Changed by Social Business 

Table no: 33 

 

For which country social business is more necessary? 

Type of Countries Frequency % 

Least Developed Country (LDC) 130 43.33 

Developing country 114 38.00 

Developed country 56 18.67 

Total 300 100 
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Figure: 31 

 

 
 

Figure: Applicability of Social Business in Different Countries 
 

Illustration: Figure-31 represents the probability of social business in what type of countries. It 

shows 43.33% respondent said that social business is applicable in ‘Under developed or least 

developed countries’, 38% respondents answered on behalf of ‘Developing countries’, 18.67% 

respondents viewed that social business is effective for the ‘Developed countries.’  

Key finding: By the opinion of the respondents, a decision can be formulated that social 

business is applicable for all types of countries in the world but most probably it is for the least 

developed countries. A case named Basir said that “Social Business is a poor-friendly and 

beautiful concept but microcredit is a hard and complex concept.”   
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Table no: 34 

Do you think Dr. Yunus has enlightened image of Bangladesh in all over the world by 

giving the idea of social business? 

Answer Frequency % 

Yes 264 88.00 

No 36 12.00 

Total 300 100 

 

Illustration: Given table-34 shows the enlightened exposer of Bangladesh which is created by 

Dr. Prof Muhammad Younus. 88% respondents of the sample size-300 said that Dr. Yunus 

created a good image of Bangladesh all over the world with the answer of ‘Yes’, 12% 

respondents mentioned that Dr. Younus could not ‘(No)’ able to enlighten the image of 

Bangladesh.  

Key finding: The view of the respondents proved that social business has exposed Dr. Yunus 

all over the world. Nowadays Dr. Yunus is a popular NGO personnel in the aspect of poverty 

reduction and social development through social business.  
  

Figure no: 32 

 

 
 

Figure: Enlightened Image of Bangladesh Through Social Business 
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Table no: 35 

 

If answer is yes, how? 

Reasons of popularity Frequency % 

Everybody can know about Bangladesh 240 80.00 

Social business is being introduced all 

over the world 

89 29.67 

Social business course is being opened in 

different universities 

60 20.00 

Yunus center is being opened in different 

countries 

24 8.00 

Others 98 32.67 

Total 300 100 

* More than one answer 

Illustration: Table-35 represents the reasons of popularity of Bangladesh through social 

business innovation. It shows that 80% respondents said in favor of ‘Everybody can know about 

Bangladesh’ through social business, 29.67% took stand for the category of ‘Social business is 

being introduced all over the world’, 20% respondents answered in favor of ‘Social business 

course is being opened in different universities’, 8% respondents answered for the favor of 

‘Yunus Centre is being opened in different countries’ and 32.67% respondents answered for the 

category of ‘Others’ for the popularity of Bangladesh. 

Key findings: Bangladesh is being treated as a model of socio-economic development in the 

world. A sensible case named Rafiqul stated that ‘For RMG (Ready Made Garments), 

Cricket, Brac, and social business, the name of Bangladesh has popularized in the globe. 

From all these proud event of Bangladesh, social business wants to create a world without 

poverty.’  
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Figure no: 33 

 
Figure: Reasons of Popularity of Bangladesh Through Social Business 

 

6.3.8 Problems and Solution affairs of Social Business 

Table no: 36 

 

Illustration: The table-36 expresses the interest rate and installment of micro-credit appeared as 

burden. At this point, 61.67% respondents answered that installment & interest rate are burden 

for them, 6.67% respondents viewed that installment and interest rate are not burden for them. 

Whereas 31.67% meant that installment & interest rate of micro-credit sometimes creates 

burden for them.  

Key findings: There is dissatisfaction towards installment in loan borrowers. It is also said that 

interest rate of microcredit is more friendly than the landlord loan. Landlord loan is devastating 

problem to rural community people.  
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Figure no: 34 

 

 

Figure: Respondent View About Interest Rate and Installment of Micro-Credit 

 

Table no: 37 

 

Many people are losing all belongings because of taking loan from NGO. Which are the 

causes behind it? 

Causes Frequency % 

Faulty loan distribution system 86 28.67 

Giving loan with high rate of interest 212 70.67 

Spending the loan in non-productive sectors 110 36.67 

Inability of loan using 82 27.33 

Loss of business  79 26.33 

Others 95 31.67 

Missing System 6 2.00 

Total  300 100 

 

Illustration: Table-37 displays the responsible causes of losing all the belonging for 

taking loan from NGO. It shows that 28.67% respondents thought that ‘Faulty loan 

distribution system’ is the main cause of losing all belongings of a borrower, 70.67% 
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believed that ‘Giving loan with high rate of interest’ is responsible for to the mentioned 

effect, 36.67% respondents indicated that ‘Spending loan in non-productive sectors’ is 

one of the main reason of losing all belongings, 27.33% respondents believed that 

‘Inability of loan using’ is responsible for to the mentioned effect, 26.33% thought that 

‘Loss of business’ is responsible for losing all belongings, 2.9% respondents alleged that 

the ‘Others’ causes for losing all belongings whereas 2% is ‘Missing system’.  

Key finding: A case named Johora mentioned a practical view which referred that 

‘Spending loan in non-productive sector and inability of using loan are the two vigorous 

causes of losing all the belongings of loan borrowers. The also viewed that concerned 

NGOs should emphasis on these problems.’    

Figure no: 35 
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Table no: 38 

 
Illustration: The table-38 represents the competition between social business and traditional 

business. In this representation, 98% respondents responded that social business can compete 

with the traditional or existing business, 1.67% respondents viewed that social business cannot 

compete with the existing business and .33% is missing system.   

Key findings: According to the opinion of the respondent, social business has a great prospect 

in comparison with the traditional business. That is why it is going popular day by day in 

Bangladesh and all over the world.  

 

Figure no: 36 

 

 
Figure: Competition Between Social Business and Traditional Business 
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Table no: 39 

If answer is yes, give your opinion. 

Good sides of social business Frequency % 

Good system 145 48.33 

Customer friendly 80 26.67 

Beneficiaries’ deprivation is almost impossible 68 22.67 

Quality goods and services 130 43.33 

More importance on service or welfare than profit 50 16.67 

Others 115 38.33 

Total 300 100 

* More than one answer 

 

Illustration: Table-39 characterizes the competitiveness of social business in comparison with 

other business. It shows 48.33% respondents said that social business is a ‘Good system’, 

26.67% took stand for the category of ‘Customer friendly, 22.67% respondents answered for the 

favor of ‘Beneficiaries’ deprivation is almost impossible’, 43.33% respondents said that social 

business is providing ‘Quality goods and services’, 16.67% took stand for the category of ‘More 

importance on service or welfare than profit’ and 38.33% answered for the category of ‘Others’.  

Key findings: Most of the respondents think that social business will be survived for its quality 

services and unique method of business.  

 

Figure no: 37 
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Table no: 40 

 

What are your recommendations for making social business more poor-

friendly? 

Recommendations Frequenc

y 

% 

Giving loan on easy condition  185 61.67 

Large scale investment 37 12.33 

Increasing opportunities for the children of the poor  25 8.33 

Should reach grass-root level 85 28.33 

Arranging training  24 8.00 

Increasing employment facilities  40 13.33 

Ensuring poor participation  60 20.00 

Emphasizing the opinion and demand of the poor  36 12.00 

Others  72 24.00 
 

Illustration: Table-40 retorted the recommendations of for making social business more 

poor-friendly. Where, 61.67% respondents of the Sample-300 insisted on ‘Giving loan 

on easy condition’, 12.33% answered for the large scale investment, 8.33% emphasized 

on ‘Increasing opportunities for the children of the poor’, 28.33% responded for ‘Should 

reach grass-root level’, 8% respondents said for ‘Arranging training’, 13.33% answered 

for the indulgence of ‘Increasing employment facilities’, 20% respondents of the Sample 

undertook for ‘Ensuring poor participation’, 12% respondent are keen to ‘Emphasizing 

the opinion and demand of the poor’ whereas 24% respondents asserted on ‘Others’ 

recommendations 

Key findings: It is witnessed that community people want that NGOs should serve the 

society on the basis of human wellbeing. In this aspect, a case said that ‘The condition 

of getting services from the social business organization should be on easy or poor-

friendly approach.’  
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Figure no: 38 

 

Figure: The Recommendations Towards Social Business to Make It Poor-Friendly 

 

Table no: 41 

 

What are your recommendations for making social business more effective for women 

empowerment? 

Recommendations Frequency % 

More participation of women 76 25.33 

Zero rate of interest in microcredit for women 125 41.67 

Increasing employment opportunity for women  80 26.67 

Health and educational facility should be easier for 

women  

54 18.00 

Program for grass-root level women 86 28.67 

Arranging training  30 10.00 

Awareness program for women  45 15.00 

Include women for policy and decision making   25 8.33 

Others  75 25.00 
 

Illustration: Table-41 shows the recommendations for making social business more 

effective for women empowerment. In this section, 25.33% respondents of the Sample 

insisted on ‘More participation of women’, 41.67% respondents answered for ‘Zero rate 
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of interest in microcredit for women’, 26.67% respondents emphasized on ‘Increasing 

employment opportunity for women’ 18% respondents responded for ‘Health and 

educational facility should be easier for women’, 28.67% answered for the indulgence of 

‘Program for grass-root level women’, 10% respondents answered for arranging 

training’, 15% respondents of the sample viewed on ‘Awareness program for women’, 

8.33% respondents are keen to ‘Include women for policy and decision making’ and  

25% respondents asserted on ‘Other’ recommendations 

Key findings: However, the journey of micro-credit was started from the 70 decades, 

for alleviating mass poverty and women empowerment. In this sense, a respondent 

recommended that ‘The high rate of interest should be reduced or to be zero rate of 

interest as a social business program.’ 

 

Figure no: 39 
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Table no: 42 

 

What is your opinion about the barriers or problems of social business? 

Problems Frequency % 

Spreading slowly 86 28.67 

In many sectors poverty alleviation is considered as the 

only way for rural development. 

68 22.67 

Interest is collected as cyclical rate of interest 135 45.00 

Though telling about the development of the poor, its 

opportunity goes to some limited persons. 

28 9.33 

Lack of publicity  54 18.00 

Negative attitude towards social business 36 12.00 

Others 95 31.67 
 

Illustration: Table-42 displays the problems of social business. However 28.67% 

respondents of the Sample insisted that ‘Spreading slowly’ is one of the problem of 

social business, 22.67% respondents stated for the favor of ‘In many sectors poverty 

alleviation is considered as the only way for rural development’, 45% respondents said 

that ‘Cyclical rate of interest’ is a complex problem of social business, 9.33% 

respondents responded for the opinion on ‘Though telling about the development of the 

poor’, its opportunity goes to some limited persons’, 18% respondents mentioned ‘Lack 

of publicity’ as problem’, 12% respondents said that ‘Negative attitude towards social 

business’ slows down the  social business improvement and 31% answered for the 

‘Others’ reasons of social business advancement.  

Key findings: Having some problems of social business it has a great prospect in 

developing countries like Bangladesh. This prospect of social business can be said in 

accordance to the opinion of the respondents. A case named Hamida said that ‘Social 

business advancement is slower than the initial expectation.’ It is 5th assumption of 

the study 
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Figure no: 40 

 

Figure: The Problems of Social Business Advancement 

 

Table no: 43 

 

What is your opinion for solving the problems existing in social business? 

Opinions Frequency % Valid (%) 

Giving loan on easy condition 

 

220 73.33 73.33 

Should be poorer friendly  76 25.33 25.33 

Should reach grass-root level with proper services 60 20.00 20.00 

Logical profit with mass welfare 48 16.00 16.00 

Co-ordination between GO and NGO entrepreneurship   45 15.00 15.00 

Emphasis on social development  30 10.00 10.00 

Vanish Negative attitude towards social business 50 16.67 16.67 

Others 68 22.67 22.67 

*More than one answer 
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Figure no: 41 

 

Figure: Respondents’ Opinion for Solving the Problems Existing to Social Business 

 

Illustration: Figre-41 represents the problems of social business. However, 73.33% 

respondents of the Sample claimed that ‘Giving loan on easy condition’ can be the most 

effective solution for solving the problems existing in social business, 25.33% respondents 

stated for ‘Should be poorer friendly’, 20% respondents responded for the opinion on ‘Should 

reach grass-root level with proper services’,  16% respondents mentioned their view on ‘Logical 

profit with mass welfare’, 15% respondents answered for ‘Co-ordination between GO and NGO 

entrepreneurship’, 10% respondents mentioned their opinion on ‘Emphasis on social 

development’, 16.67% respondents stated for the opinion on ‘Vanish Negative attitude towards 

social business’ and 22.67% responded for the opinion on ‘Others’ options.  

Key findings: Most of the respondent’s view for the recommendations of social business are 

around to reduce the interest rate of micro-credit. However, The Journey of social business 

enterprise was started from 2006. After passing fifteen years of walking, the success story of 

social business is mentionable and praised all over the world. So, it can be said social business 

is valuable paradigm to solve social problems if the mentioned recommendations are followed. 
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6.4 Conclusion 
 

Findings of the study is about the present situation and probability of social business in rural 

community. It has been intended to examine the efficacy of social business in eradicating 

poverty and impowering women. In this current study it is tried to overview the present 

condition of social business in all over the world, to demonstrate its multidimensional impact on 

rural women, to categorize the retrospect and prospect of social business in the field of 

sustainable development. Some vital information has come to day light through the study. 

According to the research work, it has been witnessed that the interest rate of Micro credit 

organization is highly rational than the interest rate of Grameen Landlord (Mahajon) Loan. 

Most of the Grameen Mahajon take interest by 20% on monthly basis, finally it ends at 240% 

interest per year. After a month they take 24-taka, second month they take 28.8 taka 

sequentially they take 34.4 taka after 4th month, 41.28 taka after 5th month, 49.54 taka after 6th 

month, 59.44 takas after 7th month, 71.33 takas after 8-month, 85.60 taka after 9th month. 

102.72 taka after 10th month, 123.26 taka after 11th month, 150 takas after a year or 12th 

month. Grameen Mahajons are taking very high rate of interest for their loan. Under considering 

the phenomena. The interest rate of Microcredit organization reasonable to the borrowers. The 

interest rate of Grameen Mahajon is making the people homeless and address less. It can be 

described as a violation of Human right. The researcher witnessed that the Grameen Mahajons 

are very powerful. General people say nothing against them because of their power and 

position. Sometime the law-enforcing agencies are seen to take action against them. But it is 

seen very often. For some extents, they manage the authority by using money and muscles 

power. It is also seen- Grameen Mahajons exercise their power in favor of local leaders. They 

are also involved with the local politics and various types of crimes. For the overall betterment 

of the society, to be couscous Government must have taken proper actions and logical initiatives 

to control them.  

It is also said that the findings of the study could able to explore the present condition of social 

business and its efficacy for alleviation poverty and empowering women in rural community.  
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7.1 Chapter Objectives 

From this chapter further researchers and readers could be able to understand– 

1. To scrutinize the practical application of case study. 

2. To know about socio-economic and demographic information of the respondents. 

3. To explore present situation of social business in the rural community. 

4. To assess about livelihood patterns, education, mobility of remote area. 

5. T justify the impacts of social business on weaker section of rural community. 

6. To know the nature of mass poverty and the position of women in a family. 

7. To recognize the main problem responsible to rural poverty and women vulnerability 

8. To understand respondents’ suggestions for alleviation of poverty and empowerment 

process of rural women.   
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7.2 Introduction  

In this current study, quantitative data has been collected by a broader aspect in correlation with 

qualitative data. Fundamentally mixed method of data collection and analysis has been used for 

a quality research. In the sense, structured interview schedule, questionnaire, check-list have 

been used as data collection tools where two case study played a pivotal role for qualitative data 

collection. Now, social businesses are providing solutions to social problems, securing a future 

for coming generations that offers an alternative to criminality. Although less developed than 

some cities, the social business scene is on the rise and includes many local pioneers that aim to 

promote education, bring down the cost of existing technologies, or empower traditionally weak 

economic groups, such as farmers. (Social business case studies: Medellín, 2021) 

Though social business is new paradigm for poverty alleviation and women empowerment, in-

depth data is not available. For this reason, case study referred to be a qualitative method of the 

current research. Basically, case study tried to represent the livelihood pattern, socio-economic 

status, origin and feasibility of social business. In the case study, the researcher focusses on the 

issues concern on the objectives of the study. In the process of case study, the social business 

and its multidimensional impact on rural women have demonstrated. It has been able to collect 

some significant information which will be a new panacea for the policy formulation and 

implication for rural development. In the study, respondents have given dramatic unpublished 

views, opinion which can be the guidelines to solve social problem as well as financial 

problems.  

 

7.3 Case Studies 

For collecting qualitative data, ten case studies have been conducted. In the rural area most of 

the social business beneficiaries are female. Mentioned all cases were women and men. For 

avoiding complexity and social hazard, penname of the cases was been used in the study. Also, 

the cases were not interested to flash their name. But they were keen to speak with the 

researcher about various aspects of the social issues. This motive helped to collect vital 

information in according to the study objectives. In total process confidentiality and ethical 

issues were strictly maintained. Sometime political aspects hindered the speed of crucial data 

collection. For this reason, the researcher and data collectors both were male. They were faced 

difficulties to collect data from women. To avoid problems the researcher used penname for the 

case studies. 
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7.3.1 Case no 01 

Case Orientation 

Name Rubina Begum 

Age 45 

Name of Husband Shohidul Islam 

Religion Islam 

Occupation Small business and housewife 

Education Class-vi 

Address  Churamonkathi, Sadar, Jashore 

Name of the NGO Grameen Bank 

Involvement with the NGO Since 2009 to now 

 

For better qualitative data collection, the researcher was taken this case. This case was 

considered as a successful case on the basis of social case work method and the objective of the 

study. This case was able to give sufficient in-depth data and to overcome her problem. The 

researcher tried to find out the socio-economic condition and the problem of the respondent. 

The name of the case has mentioned. She is a running member of Grameen Bank and other 

microcredit organizations. 

In the process of qualitative data collection, psycho-social study is very much crucial. In this 

case study, it helped a lot to collect very important data relating to the study. To do it 

convincingly the following data collection techniques and tools have been used- Check List, 

Observation technique, Content analysis.  

Rubina Begum (45) is a hard-working woman with a good mentality. Her manner, attitude and 

conception on development aspect is very clear and prolific. The idea of social business is very 

clear after a short brief. The researcher talked with her relatives and niobous. They informed 

that she is keen to develop her socioeconomic status. She borrowed micro-credit from Grameen 

Bank and other NGO. She used the loan for her husband small business. The business is now 

running well. Her socioeconomic condition has given bellow.   

Bangladesh is now doing well in social indicators. For the success of social aspects, Bangladesh 

is being praised all over the world. GO and NGO programs brought this success. In rural area, 

the social condition is being improved day by day. Rubina Begum is the proper example of it. 

She Leads a happy conjugal life with her husband and four son and daughters. Her social 
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condition has been improved after taking loan from microcredit organizations. The family of her 

led a very substandard life. She is making a three room semi-paka house at her own land. Her 

one son and one daughter are going to school. One son helps her husband in their small 

business.  

Rubina Begum’s economic condition is not satisfactory but not bad at all. Her husband is only 

source of income for their family. But her son involved with the small business. She gave 

support her husband by taking loans from NGOs. Recently she took 80,000 BDT loan from 

Grameen Bank. It is said that microcredit gave them a very good financial support. Without this 

support they could not come back with minimum solvency in life.    

Rubina Begum completed her primary education. She studied two year for secondary education. 

But she could not able to continue her education for financial constant. Her family did not able 

to provide financial support for education. Though she was very interested to continue her 

study. After a time being she entered to the conjugal life by marriage. Now she wants to 

maximize her educational dream by son and daughter.  So, she spends money for her children 

education. 

Mentally she is very strong. Though sometimes she loses her patience for her husband 

irresponsible behavior. Day by day it is going to be a mentally disordered. She expressed this 

matter in details with the researcher. Socio-cultural environment of her family is not up to the 

mark for creating an ideal human being. It creates bad impact on her family for the proper 

socialization. It is true that Rubina Begum leads a comparatively happy life. But they have some 

problems in her family. The researcher has identified some problem of her. Day by day the cost 

of family maintenance is going bigger. Very soon Rubina Begum must be capable 

economically. She wants to do more in home which will ensure extra income for her family. But 

she has not enough opportunity to work. At the same time, she wants to develop her husband 

business. She noticed that her husband business knowledge is not good. She is highly concerned 

with her family income and the study of her children. If she cannot increase her family income, 

it will be tuff to continue her children education. For this reason, she cannot redeem her dream 

in reality towards coming future.  

No doubt about it that the case is not with severe problem in her family life. But as a marginal 

family, there some socio-economic problems have been identified through long-time discussion 

and observation. Such as- lack of education, lack of business knowledge, insufficient income, 

economic hardship, bad socio-cultural environment, little bit mental problem. This case study 
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was mainly centered on qualitative data collection. But for the situational demand and in-depth 

data collection some treatments have been given for the case or the individual. The researcher 

followed some ways or techniques- a. giving advice about small business, b. offering real life 

knowledge, c. motivation towards happy life, d. suggestion to build up economic capacities, e. 

discourage not to use loans in non-productive purposes, f. offering knowledge about social 

business, NGOs and microcredit, g. encouraging to take social services, h. counseling for 

mental disorder, i. encourage to participate husband business., motivate to get training for self-

dependency etc.   

In the procedure of case study, Rubina begum was optimistic for social business programs. It is 

mentionable that she knows the social business as a microcredit. It is pragmatic that microcredit 

is type 2 social business enterprise. She several times mentioned that the programs of social 

business should be expanded in their community. She also said that ‘Very rarely we get social 

business product in our area. If we get social business products and services in our local area, I 

will be a dealer of these products.’ Also, Rubina begum said that ‘Microcredit has changed 

people life positively like me. But I have a dissatisfaction on initially started installment and the 

high rate of interest.’ She uttered convincingly that the rate of interest should be reduced by a 

logical rate of interest.  

The case study has completed successfully. The objective of the study has been fulfilled for the 

cordial cooperation of Rubina Begum. The researcher was pleased to get important information 

about social business. A good lesson came from the study that the women of the rural 

community are very keen to develop their condition. As like as Rubina Begum is very 

determined to ensure a standard and happy life. After getting loans from NGOs, family is 

treating positively with her. Rubina Begum is now getting preference in the process of decision 

making. It plays a vital role for women empowerment and alleviation of rural poverty.  

But there is a negative attitude towards microcredit. Some people said that ‘Microcredit 

vanishes the poor people. For the high rate of interest and many times installment poor cannot 

be benefited.’ Nevertheless, the product and services of social business are very much popular 

in the rural community.  
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7.3.2 Case no 02 

Case Orientation 

Name Abdul Mannan 

Age 40 

Name of wife Shorifa Begum 

Religion Islam 

Occupation Agriculture 

Education HSC 

Address  Bagdanga, Sadar, Jashore 

Name of the NGO Brac and Grameen Bank  

Involvement with the NGO Since 2014 to now 

 

Abdul Mannan (Age 40) is small farmer lives at Bagdanga in Jashore. He is a member of joint 

family with 13 members. Eleven years ago, he married a girl. Now they have two children. His 

family includes thirteen members. They are his two children and wife, father, mother, two 

brothers, brother’s wife, two sister and grand father and mother. He was a meritorious student. 

Early marriage created a bad impact on his life. That’s why he gave up the study. After giving 

up, he joined with his father for agricultural work. Once upon a time their family condition was 

sufficient. But now their financial condition is not good. They are struggling with their fate. He 

and his family are trying to bring back their happy family life.  His family could not take his 

early marriage normally. For this reason, his family shows negative attitude. Sometimes he 

hears bad comment from his family members. Because of his low contribution to the family, he 

cannot say vigorously against them. Hence, He is culture worm man. He can sing well. Beyond 

his farming, he is busy with singing in their local area. In his area, he has created a fan-

followers by his good singing. His knowledge about politics and the affairs of the world is so 

sound. He has a good idea about Professor Dr. Muhammad Yunus and social business. For this 

reason, the researcher has chosen this case as case study for collecting in-depth qualitative data 

according to the research purposes.  

The house of Abdul Mannan is specious with thirty decimals of land. They have another 150 

decimals of land for farming. They cultivate seasonal vegetables and food crops. As the farmer 

cannot get proper value of their production, family condition of Mannan is going bad. But they 

have a belief to come back soon with the perspective of economic condition.  
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However, farming is the only earning source of their family. So, personally he is thinking about 

another source of income. Recently he took 40,000 (BDT) loan by her wife from Brac. By this 

money he prepared a pond to cultivate fish and duck. He is appreciated by her family for this 

initiative. To cultivate fish and duck, he is regular communicating with the regional agriculture 

officer of Bangladesh Agricultural Development Corporation (BADC). He expects that fish 

cultivation will be successful.  

After finishing his work, he involves with socio-cultural activity. He formed a cultural group 

named ‘Ganer Sure Jibon’ (Life in Song Tune). This organization is not only for cultural 

activities it also for social services. This organization distribute relief in natural calamity. This 

activity is being praised by the local leaders, NGO personal and the community people. The 

researcher has talked a lot about the present NGO affairs with him. Fundamentally, he explained 

many important information about social business like the NGO expert. He mentioned negative 

and positive sides of social business enterprises. He said that microcredit plays a good role for 

the empowerment of women and eradication of poverty. The usage of microcredit in 

unproductive purposes is alarming to the rural community- he said. By the view of case, it is 

said that sincere and industrious people can easily use the microcredit in productive way to be 

succeeded. He said that the microcredit service is available in our locality. But the other services 

of social business enterprises are not available. He referred a very crucial thing about local loans 

provided by rural Mahajon. They take interest with so high rate of interest. If it cannot be 

stopped, it would be perilous for our rural community. Government strong initiatives must be 

taken to solve this problem in rural areas.     

Abdul Mannan is a very good man with full of mind openness. Nevertheless, there some socio-

economic problems have been identified through long-time discussion and observation- Not 

serious for his family affairs, lack of education, insufficient income, economic crisis, wicked 

socio-cultural environment, short tempered mentality. Basically, the researcher has focused on 

in-depth data collection. Because of Mannan’s sincerity and request, the researcher gave some 

advice to overcome his personal and family problems. These are given bellow- To be serios 

about her family, to keep patient in work, motivation towards happy life, suggestion to build up 

economic capacities, discourage not to use loans in non-productive purposes, advise to involve 

with social services as like cultural activities, counseling for mental disorder, encourage to 

participate family business, encourage to get training on fish farming and cultivation. 

In the process of comprehensive study, Abdul Mannan was congenial and research warm in 

nature. So, it is undoubtedly saying that the case study has finished effectively. The aim of the 
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study has been satisfied for the friendly collaboration of Abdul Mannan. The researcher was 

delighted to get vital data about social business. A respectable message came from the study 

that the youth of the rural community are very intense to improve their vulnerable condition. It 

can be a dramatic exposer for the policy maker and panner to formulate youth development 

policy and program. Over phone it has been noted that Abdul Mannan is doing well in dish and 

duck farming. Also, he is giving time to his father’s cultivation. He is now contributing for his 

family by own income. Now he can give more time in social services and his passionate singing 

so far.   

 

7.3.4 Case no 03 

Case Orientation 

Name Mrs. Fuljan 

Age 38 

Name of Husband Mosarof Islam 

Religion Islam 

Occupation Agriculture  

Education SSC 

Address  Bagdanga, Sadar, Jashore 

Name of the NGO Grameen Bank  

Involvement with the NGO Since 2016 to now 
 

Mrs. Fuljan (38) is a working woman with applauded family dedication. She is very devoted 

for her family. She said that “I can do everything for my family welfare and development. But 

she opinioned, microcredit couldn’t bring any positive change for her family. All the positive 

changes have come by our hard-work. The idea of social business is little bit clear to her. After 

a short discussion she got the primary idea of social business. She Leads a happy conjugal life 

with her husband and one son named Mehedi Hasan. She got a two room semi-paka house from 

her father-in-law. Her son is the student of class nine. He helps his father in agriculture. Her 

husband is only source of income for the family. So, she gave support her husband by taking 

loans from Grameen Bank. Recently he has taken 45,000 BDT loan from Grameen Bank. This 

credit has been used for livestock and farming.   

Mentally she is puzzled because of their chaotic family condition. They are passing a conflicting 

situation for the familial selfishness. A chaotic relation with her brother-in-law is going 
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unbearable for them. She wants to terminate this by any means. But sometimes she loses her 

patience for her relatives’ irresponsible behavior and selfishness. Mrs. Fuljan and her husband 

are going to be mentally muddled. She shared this unbearable situation in details with the 

researcher. But it is mentionable that she is determined to improve their family condition very 

soon.  

After a long-time discussion and observation, the researcher has identified the following 

problem such as- conflict among the family, lack of concentration, lack of agricultural 

knowledge, insufficient income, economic hardship, chaotic socio-cultural environment, 

symptom of mental problem. As the social worker the researcher has given the following some 

suggestions for betterment of Mrs. Fuljan. These are- a. advice to solve the family problem by 

the local guardians like senior citizens or honest local leader, to give guidance for proper 

farming, to give real life knowledge for leading happy life, to provide counseling for moral 

strength, to give suggestion for coping hazardous situation, to provide instruction for another 

source of income, to encourage for using microcredit in proper purposes, to give positive 

knowledge about social business enterprises, to give opinion  to involve with social activities 

instead of clash with the relatives, to inspire for giving time in own business.   

Mrs. Fuljan is little bit optimistic for the application of microcredit. According to the opinion of 

Fuljan, products and services of social business is better than microcredit. Microcredit should be 

more poor-friendly like her. Some loans should give for some rootless person by giving shelter 

and rehabilitation. After doing this, the bad conception of microcredit may be reduced in the 

rural community. She also said that ‘Social business products and services in our community are 

not available. Availability can give a momentum for social business toward successful and 

poor-friendly path. This in-depth case study has finished effectively. The aims of the study have 

been satisfied for the pleasant collaboration of Mrs. Fuljan. The researcher was contented to 

collect significant data about social business enterprises and microcredit. Crucial findings of the 

study is that the rural women are very had working and dedicated for their family advancement. 

Fuljan is hopeful for a better future. Though he said the microcredit couldn’t bring significant 

changes in her life. She also uttered that “Now loan is my huge pressure. Again, I don’t want to 

take loan from NGOs”. Also, she said that “Some people could able to bring a positive change 

in their life. But I am not.”   

The case study has proved that Mrs. Fuljan has a negative attitude towards microcredit. Some 

people said that “Microcredit is doing a great loss for the poor people. For the high rate of 
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interest and very beginning installment, poor cannot be benefited properly.” Yet, the products 

and services of social business enterprises have created a convincing and prolific impact on the 

life style of weaker section of the society.   

7.3.3 Case no 04 

 

Case Orientation 

Name Rebeka Sultana 

Age 45 

Name of Husband Anwar Hussain 

Religion Islam 

Occupation Agriculture and small business 

Education viii 

Address  Churamonkathi, Sadar, Jashore 

Name of the NGO Grameen Bank  

Involvement with the NGO Since 2016 to now 

 

Rebeka Sultana (Age 45) is small business woman lives at Churamonkathi in Jashore. She is a 

member of a small family with 5 members. 30 years ago, she got married. It was early marriage. 

That time early marriage was a common phenomenon in our rural area. Now they have one son 

and one daughter. Both are school going. Rubina Begum is an honest and industrious woman. 

She is keen to develop her family. Her idea of social business and microcredit is not bad. She 

borrowed micro-credit from Grameen Bank. She used the loan for her small business. She is 

now operating a small shop in their house arena. Buyers have said that she is very punctual and 

honest for her business and selling. She always tries to sell quality products.    

No doubt about Bangladesh is an example of socio-economic development. For this reason, our 

country is being applauded all over the globe. Present Government has taken mega project for 

development. NGOs are performing as a shadow Government. Different kind of development 

organization like Grameen Bank, Brac are playing vital role for alleviating poverty and women 

empowerment.  In pastoral zone, the socio-infrastructural condition is being upgraded day after 

day. Researcher witnessed that Rebeka Sultana is the convincing part of this national 

advancement. She leads an almost joyful marital life with her husband, son and daughters. Her 

family condition is improving after captivating microcredit from Grameen Bank. She built a two 

room semi-paka house at her personal land-dwelling.  
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After taking loan she and her husband, both are the earning source for their family. She 

provided funding her husband by captivating loans from NGOs. Recently she has taken another 

40,000 BDT loan from Grameen Bank. This credit has given a good mileage for future 

advancement of their family.     

Rebeka Sultana passed class-viii and then she couldn’t continue her study for financial crisis. 

She was good student. That’s why she was very involved to endure her education. However, she 

engaged with the marital life. Now she desires to fulfill her enlightening vision by her school 

going son and daughter. Every month she accumulates some money for their proper education. 

She uttered that her children are doing job according to their direction. In this aspect, she takes 

suggestions and guidelines from a Headmaster of Government primary school of their local 

area. It is factual- Rebeka Sultana leads a reasonably joyful life. But they have some socio-

economic problems in her family. The researcher has recognized some approximate problem of 

her family. 

Day after day cost of education of their children and family maintenance are going larger. She 

wants to create another source of income. For this reason, she asked to the researcher for giving 

a way out of more income. Rebeka Sultana leads a lower-middle class standard of living. 

Family crisis is not acute. Some socio-economic problems have been acknowledged through 

long-time conversation and observation. These are- lack of education, lack of entrepreneurship 

knowledge, insufficient income, lack of education friendly environment, husband 

irresponsibility etc. This in-depth case study was mostly positioned on qualitative data 

collection and observation. But the researcher gave some suggestion for the case to solve the 

familial and economic problems. The researchers’ given techniques are- a. giving guidance 

about small business enterprises, b. present life related consultations, c. inspiration for expected 

future, d. submission to crisis management mechanism, e. capacity building mechanism, f. 

encourage not to use loans in productive purposes, g. a brief about social business enterprises 

and microcredit, h. encouraging to involve with social welfare activities, i. motivation to take 

training on small business and agriculture for family solvency. It is mentionable that Rebeka 

Sultana has good idea about microcredit but not knowledgeable about social business. She said 

that ‘Microcredit has a good impact on my family improvement.” Nonetheless, she has a great 

dissatisfaction on high rate of interest. She expressed vigorously- High rate of interest should be 

reduced for the betterment of marginal people who have not definite income source.  
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The case study has finished effectively. The aim of the study has been contented for the genial 

assistance of Rebeka Sultana. The researcher was delighted to collect significant evidence and 

data about social business and microcredit. A decent message originated from the schoolwork 

that the rural women community are dedicated to their family and the improvement. Microcredit 

or social business enterprises are playing a dynamic role for women empowerment and poverty 

alleviation of Bangladesh. Rebeka Sultana is influentially strongminded to confirm joyful life 

for her family. It has ensued over phone that the Rebeka Sultana is following the instructions 

and guidelines of the researcher. It has brought positive changes for her life. 

7.4 Conclusion  

The research methodology used mixed method in this research. In the research approach, case 

study has been emphasized for qualitative data about social business and its present situation in 

rural community. Case studies have a long and decent past in qualitative research. In current 

research four case studies could able to drawn a viable picture on ‘Social Business- A New 

Paradigm of Women Empowerment and Poverty Alleviation in Bangladesh: A Study of 

Two Villages.’ I helped to represent the extract depth and meaning in context. Although case 

studies and histories can overlap, the case study’s unique strength is its ability to deal with a full 

variety of evidence—documents, artefacts, interviews and observations—beyond what might be 

available in a conventional historical study. As social business objectives are intended to 

overcome poverty, or one or more problems (such as education, health, technology access, and 

environment) which threaten people and society; not profit maximization. Also, social business 

keen to rural development in the process of women and youth development. By the study, it is 

recognized that microcredit of different NGOs and RMG (Ready Made Garments) have brought 

a significant change in the process of women empowerment and poverty alleviation both in 

rural and urban area of Bangladesh.    

Through four case studies, primary and secondary data were collected through interviews, 

document analysis, observations and other similar approaches. Qualitative data was collected 

through structured and semi-structured interview schedule. So easily it is said that the study 

could able to collect intensive data and information on social business enterprises and its 

programs in rural area from social business beneficiaries and the related sources. These ware 

very potential for data analysis and documentation of the current study. 
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8.1 Chapter Objectives 

After completion of the chapter, the following themes will be focused and readers will be 

convincingly able – 

a. To clarify the conception and attitude on social business in rural community.  

b. To know the current study data on the basis of the study.   

c. To corelate the comparative data relating to other relative study.   

d. To elucidate the negative and positive views of the general people about 

microcredit 

e. To know the present condition of mass poverty in rural areas 

f. To understand the fare of local people towards loans  

g. To identify the quality of social business products and services  
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8.2 Introduction  

Bangladesh moved up two notches to 133 among 189 countries with remarkable progress made 

in life expectancy, per capita income, and other socio-economic areas. In 2019, 24.6 percent of 

Bangladesh's population was multidimensionally poor, with a further 18.2 percent classified as 

vulnerable to multidimensional poverty. Sudipto Mukerjee, UNDP Bangladesh resident 

representative, said multidimensional poverty identifies multiple deprivations at the household 

and individual levels in health, education and living standard. Between 1990 and 2019, 

Bangladesh's HDI value has increased by 60.4 percent. The country's 2019 HDI score is above 

the average for countries in the medium human development group. Life expectancy in 

Bangladesh at birth increased by 14.4 years, mean years of schooling (average number of 

completed years of education of people aged 25 years and older) increased by 3.4 years, and 

expected years of schooling increased by six years. Bangladesh's GNI per capita also increased 

by about 220.1 percent between 1990 and 2019. These show how the global development 

landscape would change if both the wellbeing of people and the planet were central to defining 

humanity's progress. For example, more than 50 countries dropped out of the very high human 

development group, reflecting their dependence on fossil fuels and material footprint. (The 

Daily Star and UNDP, Human Development Index-2019)  

The current study intended to explore the efficacy of social business enterprises in poverty 

alleviation and women development in rural community. Also, it was keen to overview the 

present condition of social business in least development, developing and developed countries. 

And to set up the policy implications of social business enterprises. The researcher has able to 

collect convincing data and information rendering to the pre-selected objectives of the study. 

The respondent’s views, experiences, opinion, comments, myths and attitudes have been 

exemplified in the discussion. 

8.3 Comparative Discussion of the Study 

This study is about the efficacy for alleviating mass poverty and empowering women in 

different ways of programs through social business enterprises. Reasonably, a world Bank has 

been mentioned. World Bank report shows that now 70 crores of people are poor with the rate 

of 10%. In Bangladesh 2 crores and 29 lacs people are living under the extreme poverty. Most 

of the poor people are living in India, the number is 28 crores and 46 lacs. The eradicating rate 

of Bangladesh has been praised by United Nations and World Bank. Our satisfactory economic 

and GDP growth, women empowerment and others advancement of social indicators are 

remarkable. United Nations praised our MDGs (Millennium Development Goals) success. 
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Recently satisfactory activities of SDGs (Sustainable Development Goals) of Bangladesh are 

followed by several countries which is started from 2016 and will be ended at 2030. (Poverty 

and Share Prosperity- 2020). Social business works to make a poverty free world.  

Firstly, the study shows the age distribution of the respondent in the study. Here 26.67% 

respondents are in the age group 18-37, 64% respondents are in the group 38-57, and 9.33% 

respondents are in the age group 58 to above. Most of the respondents are female and their 

percentage are 83%. It is mentionable that the age of social business beneficiaries is around 

`38–57’ year group. In the study respondents were purposely selected above 18 years of world. 

In the study, the respondents know well about micro credit, its interest rate, premium, savings 

and something like that. But a significant number of the respondents knows what is meant by 

social business? From sample size 300, 91.67% of the respondents have minimum idea about 

social business whereas 8.33% respondents have no idea about social business. It is notable that 

knowing people about social business is comparatively optimistic in our society. For the 

advancement of internet and mobile networking, the rural people are going accustomed with the 

new innovation and thought. In this perspective, respondents of the study have a potential idea 

about micro credit, social enterprises and the concept of social business and its effectiveness. 

The results indicate that the access to microcredit did not significantly affect the control over the 

own income of rural women. In addition, holding other elements constant, the likelihood of 

controlling own income (CINC) is equal for the borrower (0.64) and non-borrower. (Ertel and 

Rao, 2006) also indicated that some female microfinance clients did not have control over the 

loans contracted or the income generated by their micro enterprises, in spite of having access to 

credit. The results also showed that the access to microcredit positively and significantly (P< 

0.01) affected the control over savings by rural women. The results indicate that the rural 

women respondents who obtained microcredit have more control over savings, which is 

consistent with the findings of Li et al. (2011) and Rahman et al. (2015). (Dalia, Rahman, 

Acharjee, Waqas and Wang, 2019) 

The study has presented the sectors of using micro-credit of social business beneficiaries. 

63.33% social business beneficiaries use their loan in Agriculture, 80% respondents use their 

loan in small business, 50% use microcredit in education purposes and 29.33% respondents use 

their loan for other purposes. It is witnessed in the study that industrious and aware loan 

borrowers are so much keen to utilize their loan in productive sector. But the insensible 

borrowers use their loan in unproductive sector mostly. For this reason, the microcredit or social 

business enterprises could not bring the expected outcomes in rural development.  
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Social business denotes a poor friendly approach which provides quality product, quality 

services, quality profit making for the poor, proper utilization of property in favor of 

underprivileged and over all aim of social business is to create the society without poverty. 

Findings show the benefit of social business for the respondents. They know well about micro 

credit, social business and its benefits. From sample size 300, 92% of the respondents said that 

they have benefited from social business enterprises. Whereas 8% respondents said that they 

have not benefited from social business. It is notable that non-benefited people are little but 

their opinion create bad impact on microcredit. In the community, most of the people are 

positive for the social business enterprises. They are more affectionate on social business type 1 

(Grameen Danone) business than type 2 business (Grameen Bank).  

A research denoted that the cumulative idea of NGO personal toward social business. It denotes 

a new dimension of the   present capitalist world which intensively cares for the poor of the 

poorest, aims to goodbye the world poverty (creating world without poverty) to serve quality 

products and services to ensure the logical profit & wellbeing for mankind on the other hand 

some NGO personal took it negatively, they said that is a political slogan-based concept, eyes 

washing of poor people if the micro credit did fault in the rural community. So, Dr. Muhammad 

Yunus is trying to save micro credit & the Grameen Bank by social business. One of the NGO 

personnel indicated that social business is the process of ‘Puraton Mod (Microcredit) Noton 

Bottlee (Social Business) Poribashon’ The current study has indicated the savings of 

respondents. The study has displayed 7.33% respondents have insurance, 35.33% respondents 

have their Bank savings and 10.67% respondents have others savings. Though they have no 

saving in purposes of share or ISB certificate. Most of the respondents have some saving in 

various ways. All the member of micro-credit organization has savings as a system of 

microcredit. chows the participation of the respondents in decision making process and 

economic activities. At this stage, 25% respondents said that their participation in decision 

making and economic activity is very good, 28.67% respondents said that their participation in 

decision making process is good, 34.67% indicated that their participation in decision making 

and economic tasks is moderate and 6% designated that their participation in decision making 

and economic tasks is not good. This part in study progressively mentioned that the respondents 

are playing a vital role in family income. Also, they can able to participate more in the 

procedure of decision making and economy activity than previous.  

The probability of controlling their savings (CSAV) was higher for borrowers (0.78) than non-

borrowers (0.48) (Table 8). Therefore, our findings indicate that access to microcredit has a 
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mixed type of impact on control over financial assets or resources in the study areas. (Dalia, 

Rahman, Acharjee, Waqas and Wang, 2019) 

The study has disclosed the influenced sectors of decision-making process after involved in 

social business enterprises. At this point, 81.67% respondent said that after joining social 

business enterprise, he can influence on income and expenditure, 43.33% respondent said that 

after joining social business enterprise, he can influence on the education of the children, 43% 

respondent said that after joining social business enterprise, 45.67% respondent said that after 

joining social business enterprise, dignity of his/her has been increased and 53.33% respondent 

said others options in this category. In the study, most of the respondent said that after joining 

social business enterprise their life has been changed all spheres of family matter. Though some 

respondents are not satisfied with the activities of social business.  

The results of our study imply that the women who have access to microcredit have more 

involvement in the family decision making process compared to non-borrowers. Similarly, Li et 

al. (2011) found a positive and significant influence of microcredit in deciding child education 

and necessary durable family expenditure compared to non-borrowers in China. In another 

study, Rahman et al. (2015) indicated that microcredit has a positive impact on purchasing daily 

necessities, taking care of children, child education, and participating in social activities. (Dalia, 

Rahman, Acharjee, Waqas and Wang, 2019)  

The study very much intended to mean the information of empowerment of women and Human 

resource development through social business. Here, 24.67% respondents said that women 

empowerment and development of human resources through social business are very possible, 

28.33 % respondents are with the favor of possible whereas 43.33% respondents are with the 

favor of moderate and 1.33% is missing system. The social business beneficiaries basically the 

women rely that they have been empowered and skilled through social business and will be in 

future. 

Very progressively the research has denoted the respondents’ conception about rural 

development. In this section, 68.33% respondent said that rural development means proper 

opportunity of employment, 80% respondent signified that it is a process of opportunity of 

education, 25% respondents are with the answer of reducing the poor people, 21.67% 

respondents said that rural development means the opportunity of safety net program, 43.33 % 

respondents indicated in favor of sufficient GO and NGOs services and 51.67% respondents 

answered others for rural development. Most of the respondents in this section answered that 
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rural development is mainly refers to providing proper education and the creation of 

employment.  

A previous study on social business showed that 45 NGO personnel to know about the effort of 

social business in building the social networking in the rural and overall, in the total 

Bangladesh. 80% of the taken NGO personnel said that social business is linking up the 

communication among the rural people. 10% said that it has no effect to build up the social 

network among the people from up to bottom. And 10% respondent said that it has little bit 

impact to build up social networking among the rural community of Bangladesh 

The research work represents the probability of social business in what type of countries. It 

shows 43.33% respondent said that social business is applicable in under developed or least 

developed countries, 38% respondents answered on behalf of developing countries, 18.67% 

respondents viewed that social business is effective for the developed countries. By the opinion 

of the respondents, a decision can be formulated that social business is applicable for all types 

of countries in the world but most probably it is for the least developed countries.   

Very convincingly the study displays the accountable causes of losing all the belonging for 

taking loan from NGO. It shows that 28.67% respondents thought that faulty loan distribution 

system is the main cause of losing all belongings of a borrower, 70.67% believed that high rate 

of interest is responsible for to the mentioned effect, 36.67% respondents indicated that 

spending loan in non-productive sector is one of the main reasons of losing all belongings 

whereas 2% is missing system. The respondent’s practical view refers that spending loan in 

non-productive sector and inability of using loan are the two vigorous causes of losing all the 

belongings of loan borrowers. The also viewed that concerned NGOs should emphasis on these 

problems.    

The study has identified the recommendations by the respondents for making social business 

more effective for women empowerment and poverty alleviation. In this section, 25.33% 

respondents of the Sample insisted on ‘more participation of women’, 41.67% respondents 

answered for ‘Zero rate of interest in microcredit for women’, 8.33% respondents are keen to 

include women for policy and decision making and 25% respondents asserted on other 

recommendations. However, the journey of micro-credit was started from the 70 decades, for 

alleviating mass poverty and women empowerment. In this sense, most of the respondents 

recommended that the high rate of interest should be reduced or to be zero rate of interest. 

Globally, 10 percent of the world is living on less than $2 a day. That’s just over 700 million 

people living on less than $1.90 a day, the World Bank’s international line for extreme poverty. 
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A third of the entire urban population is living in a slum, which are unsafe or unhealthy homes 

in a crowded city. In Sub-Saharan Africa, 41 percent of the population is living at less than 

$1.90. Those experiencing poverty to this extent can often feel a lack of control over their own 

outcomes and circumstances. However, in the year 1996, 59 percent of the population in Sub-

Saharan Africa was living in extreme poverty. Although the region is still facing conflict, 

natural disasters, and more, they are steadily progressing. (Global Poverty Report-2020).  

Bangladesh is fighting with the poverty and hunger by GO and NGOs programs and initiatives. 

To be poor friendly respondents mentioned the problems of social business. However, 28.67% 

respondents of the Sample insisted that spreading slowly is one of the problems of social 

business and 31% answered for the others reasons of social business advancement.  

Having some problems of social business, it has a great prospect in developing countries like 

Bangladesh. This prospect of social business can be said in accordance to the opinion of the 

respondents. Respondents NGO personnel, Experts, Teachers, student and finally general said 

that social business is fit to fight with poverty, hunger, unemployment and women torture. To 

solve these problems the mentioned recommendations, have to be followed. Social business 

enterprises are being created that are committed to reducing poverty, improving health care and 

education, cleaning up pollution, and serving other urgent human needs in ingenious, innovative 

ways. In ‘A World of Three Zeros’ Dr. Yunus describes the new civilization that is emerging 

from the economic experiments his work has helped to inspire and offers a challenge to young 

people, business and political leaders, and ordinary citizens to embrace his mission to eradicate 

three unintended and pernicious aftereffects of unrestrained capitalism, and so improve the 

prospects for everyone. He also expects a world of new economics of Zero Poverty, Zero 

Unemployment, and Zero Net Carbon Emissions 
 

8.4 Suggestion for the Future Research 

A research work carries out the procedure of another fresh and new research. The current study 

has represented the versatile aspects and phenomena of social business. It has tried to discover a 

national and international dynamics and nature, origin, diffusion and present condition of social 

business. This study has implied at a convincing number of concepts, compatibility, relevant 

answer and questions which will help to conduct further research work on livelihood patterns, 

education, mobility and multidimensional impacts of social business on weaker section of rural 

community  

The study interview schedules and questions would be the supportive sources of explicit data 

collection procedures on the efficacy of social business for poverty alleviation and women 

https://data.worldbank.org/indicator/EN.POP.SLUM.UR.ZS?view=chart
https://data.worldbank.org/topic/poverty?locations=ZG&view=chart
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empowerment at Jashore district in Khulna division. It has verified that quantitative and 

quantitative studies were conducted for measuring the real data with statistical presentation. The 

findings of the study show the demand for further research work on topics correlated to situation 

poverty, rural development and social business enterprises. Except these assistances, the study 

will be an accommodating source of following scholastic supports.  

1. There are lot of studies about social business regarding its conception, applications and 

prospects. But this study discloses the very convincing statistics on livelihood pattern, 

savings, decision-making process in a family with the involvement of social enterprise 

like Grameen Bank, Grameen Danone. So, researchers and investigator are able to know 

statistical data on these phenomenal aspects.   

2. This existing study was conducted in Khulna and Dhaka Division. For this perspective, 

further study and investigation can be done on poverty reduction and women 

empowerment in progressing to social business in another area of rural community like 

Jashore region. 

3. No need to say that Yunus Center, Grameen creative lab and other social business-

oriented entrepreneurs do various work with the global people for their advancement. 

So, this study will be a trigger documentation to for them. 

4. In the study, livelihood patterns and struggling life of the rural people has been 

represented. So, researcher and rural service provider could able to understand the real 

scenario of rustic Bangladesh.   

5. There are some negative attitudes on microcredit and traditional loan. The loan 

organization can learn about this bad perception on loan from the study.  

6. Nowadays, the Grameen Mahajon (landlord) are doing nasty work with devastating bad 

impact on rural economy and social bonding. By the learning from the research, 

Government can take steps against the Grameen Mahajon to vanish the vulnerability and 

sorrow of rural needy people.  

7. On the basis of findings, a researcher will easily know the conditions of human rights 

issues of women with their financial and family background.  

8. Research can also be a helping support to exploring the participation in decision-making 

process towards family and financial affairs of social business beneficiaries. It helps the 

program and service provider who are involved in women empowerment activity.    

9. Fundamentally, social business is different from other traditional business. It’s because 

of solving social problem by providing quality products and services. So, the 
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humanitarian person and organization can easily invest in social business. For them who 

are interested in community wellbeing they can take documental assistances from the 

study. 

10. From this research work, a researcher or social surveyor can persuasively know about 

the rural small business patterns and enterprises before their research on social business 

and traditional business.   

11. It is also an empirical study on in-depth views and experiences about the traditional 

conception and prejudice on women empowerment and their contributions. So, 

researchers able to clarify the dilemma and misconception on women empowerment and 

tabu of extreme poverty.  

8.5 Conclusion  

Generally, social business explains as a progression which pursues to turnover from turns that 

create social enhancements and serve a wider human progress resolution. A crucial feature of 

social businesses is that an upsurge in income agrees to an incremental social enhancement. The 

social mission will permeate the culture and structure of the organization and the dual bottom 

lines social and economic will be in equal standing with the firm pursuing long term 

maximization of both. In this perspective, the researcher was keen and intensive to discover the 

real facts in the rural community. By the study, it is clarified that agriculture and the hard-

working rural people are playing an outstanding hidden role for increasing GDP growth and 

economic development. Bangladesh is fighting with the poverty and hunger by taking 

assistances of GO and NGOs programs and initiatives. To be poor friendly respondents 

mentioned the problems of social business. However, 45% respondents said that cyclical rate of 

interest is a complex problem of social business. Apart from this, existing study is a prominent 

literature for the book-warn and the general readers possibly will able to know about the 

conception, origin, pattern, application of social business. Also, it would be a significant 

document to know that social business has brought worldwide exposer for Bangladesh. It is 

praised as a visionary concept in the field of social and economic development. 
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9.1 Chapter Objectives 

After completing of this chapter, the further researchers and readers can be able- 

a. To know the potential findings of the study in a brief   

b. To understand the executive summary of the study 

c. To clarify the challenges and barriers of social business in Bangladesh 

d. To demonstrate the potentialities and prospects of social business enterprises 

e. To identify the several recommendations to formulate policy and program.   

f. To make a clear idea about final conclusion of study, references, appendices, check 

list and interview schedule. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



M Phil Dissertation 
 
 

Page | 165  
 

9.2 Introduction  

As per the estimation of the General Economic Division, the country’s poverty rose to 29.5% as 

of June 2020, which was 20.5% in the last fiscal year. This estimation will be included in the 8th 

Five Year Plan that will be unveiled soon. (General Economic Division, GOB, 2021) As same 

as Bangladesh has made remarkable progress in the last 20 years in improving the lives of 

women and girls. Also, the past decade has witnessed a great deal of social business with 

national and international entrepreneurs. The paper also focuses on the current applications of 

Social Business. Additionally, it has resulted important insights concerning the role of social 

business organization in nurturing inclusive women empowerment and poverty alleviation.  

However, social business- a new dimension of business has become a buzzword in the arena of 

21st century’s economy, which stands on seven principles. This paper attempts to explore the 

issues of Social Business from different perspectives from the existing literatures. Through a 

desk research, this paper highlights the concept and importance of Social Business along with 

the contrast of such business against traditional businesses. (Dewna, Mafuz, Shifiqur, 2016). 

The current study is about the role of social business in promoting women forward by leaving 

poverty and ignorance in decision-making process.  
 

9.3 Executive Summary of the Study  

This segment describes social business successes and prospects with advancing gender 

equality, participation in decision-making and the process of poverty decrease. The chapter 

reflects on the lessons of Bangladesh’s innovative and unexpected advances in rural 

development. In the chapter it is tried to disclose the dynamics and landscape, origin, 

dissemination and contemporary condition and to evaluate about livelihood patterns, 

schooling, suppleness and multidimensional influences of social business on weaker section 

of rural community. Although Prof. Yunus has already shown the effectiveness of this new type 

of business: his clear focus on eradicating extreme poverty combined with his condition of 

economic sustainability has created various models with incredible growth potential  
 

9.3.1 Rural Literacy of the Social Business Beneficiaries as a Whole  

In the study the sample data of respondent’s education has been discussed. But the data 

represents the whole educational picture of rural Bangladesh. The research specifies the 

educational status of the respondents. Before description of the educational status of respondent, 

it is to be mentioned that social business is basically for the weaker section of the community. 

So, the researcher witnessed that the social business beneficiaries are not educated. Their 

educational status denotes resemble to economic status. Here, 66.33% completed their primary 

http://www.grameencreativelab.com/a-concept-to-eradicate-poverty/grameen-the-mother-of-social-business.html
http://www.grameencreativelab.com/a-concept-to-eradicate-poverty/grameen-the-mother-of-social-business.html
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education, 32.0% passed SSC and HSC exam and very few percent of the respondents started 

and completed their Higher education. There is a good observation in the study, the children of 

social business beneficiaries are going school to be educated. But now the educational status of 

the respondent is not satisfactory. But in the sense of savings, micro-credit, interest, accounting, 

political awareness and the situational commencement they are so much enhanced. 

9.3.2 Income and poverty of the Social Business Beneficiaries as A Whole  

According the study, the rural poverty and women empowerment have been analyzed. After 

getting freedom of Bangladesh, lower-middle income country status is one of the best 

achievements for our nation. It has influenced on all works of life. That’s why the income of the 

social business beneficiaries has gradually increased. But still their (women) occupation and 

income situationally depend on their husband occupation. In this scenario, 28.67% eared 4000 

to 6000 takas and rest of the respondents 11.67% earned 8000 to above takas. So, it is said that 

social business beneficiaries are doing well in income generating activities. In this section the 

husband or wife income has not included. It is also true that income of the most social business 

beneficiaries is dependent on family cooperation. There is a significant impact of social 

business for alleviating poverty. Although some loan taker could not successful in their life.  

9.3.3 Housing Pattern and Opportunities of the Respondents 

As Bangladesh is now a lower-middle income country. So, the infrastructural development has 

drawn attention on of the world. After the war of 1971, gradually doing well. In the rural area, 

lot of paka House (Building) have seen. In the section of belonged house, 59.65 % respondents’ 

house is Semi-paka, 10.18% respondents’ house is Kacha. In the section of Hired house, 

53.33% respondents’ house is Paka. It is said that most of the social business beneficiaries or 

the respondent of the study have their own house. 5% respondents of the study, accommodates 

on hired house. Actually, this information represents the rural scenario of rural community.    

9.3.4 Rural People’s Conception and Practice Affairs of Social Business 

It is true that social business is a buzzword in the world which is scrutinized.  It is familiar not 

only for Bangladeshi but also for the world community. So social business is popular in our 

country from urban to rural area. In this figure, 20% of the respondents known about social 

business from family, 20% of the respondents knowing and inspiring about social business from 

print media, 18.33% of the respondents knowing and inspiring about social business from 

electronics media, 6.67% of the respondents knowing and inspiring about social business from 

other sources. If social business is visionary concept so people are very much accustomed from 

their society. But most of the time their conception about social business came from the print 
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and electronic media. Now Social business is innovative paradigm of poverty alleviation and 

social development which is given by Dr. Muhammad Yunus. 

9.3.5 Micro-credit in Bangladesh and Savings Affairs of Rural Community                                          

The current study shows the types of assistances getting from GO and NGO of the respondents. 

It is mentionable that the tendency of savings is growing for the future. The research displays 

5.56% respondents got school feeding opportunity, 18.67% respondents got Scholarship 

(Primary and High school), 3.33% Old Age Allowance, 30% respondents got NGO assistances 

14.33% respondents got Others assistances from the GO and NGO organizations. There are lots 

of GO and NGOs assistance for the weaker section of the community. There are some lacking 

behind the proper distribution of the assistances. If these are distributed according to financial 

condition and other obstruction, it will be a trigger event for the enhancement of the poor people 

in our civilization.  

9.3.6 Poverty Alleviation, Women Empowerment and Rural Development Matters 

In the study tried to disclosed the major problem of Bangladesh. Here, 62% respondent said that 

the major economic problem is Compound rate of Interest in Loan, 66.67% respondent said that 

the major political problem is Political Instability, 80% respondent said that the major political 

and economic problem is Corruption and misuse of power, 86.67% respondent said that the 

major social problem is Poverty, 88.33% respondent said that the major Agriculture and Food 

Problem is Lack of getting logical price of agro-products and  65.33% respondent said Others 

for the major problem of Bangladesh. Most of the social respondent of the sample have given 

the opinion that poverty and corruption are the main problem of Bangladesh. For this reason, 

present government should take proper measure to solve the major problem of Bangladesh.  

9.3.7 Submission and Investment Dealings of Social Business 

Submission and Investment Dealings of Social Business ware one f the major subjects in this 

study. The present research has represented the feasibility of social business in Bangladesh 

community. In this part, 30% respondents said that social business is very possible in 

Bangladesh community and 1.33% respondents viewed for the favor of very little bit possible 

for in Bangladesh community. On the basis of respondents’ opinion, the journey of social 

business is new in the Bangladesh. After a time being it can be a good system for overall 

development of Bangladesh.   

9.3.8 Success story and Panorama of Social Business in Bangladesh Community 

Social business is progressive in nature in Bangladesh. Actually, the study has represented the 

reasons of popularity of Bangladesh through social business innovation. It shows that 80% 
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respondents said in favor of Everybody can know about Bangladesh through social business, 

29.67% took stand for the category of ‘Social business is being introduced all over the world 

and 32.67% respondents answered for the category of other for the popularity of Bangladesh. 

Bangladesh is a model of development in the world. For RMG (Ready Made Garments), 

Cricket, Brac, and social business, the name of Bangladesh has popularized in the globe. From 

all these proud event of Bangladesh, social business wants to create a world without poverty and 

ensuring quality products and services for the weaker section of community.  

9.3.9 Challenges and Resolution Activities of Social Business Enterprises  

From 1976 social business enterprise started its journey. Today more than 8 million customers 

in around 80,000 villages of Bangladesh are benefitting from this business model. Still more 

have been helped worldwide as the Grameen Bank has served as a paradigm for many micro-

finance initiatives on almost all continents. In doing so the Grameen Bank has never been and is 

not a social welfare organization. Instead, it is a profitable business a socially conscious 

business though that seeks to provide the most benefit for the disadvantaged rather than 

maximizing profits. Surpluses are used for social purposes. Through these activities the 

Grameen Bank has become a prototype for a truly new type of business the prototype of social 

business. In this study this has been analyzed convincingly. The study tried to disclose the 

customer view about social business. 

9.3.10 Challenges and Resolution Activities of Social Business Enterprises  

No doubt about it that microcredit is vital financial instrument for reducing poverty and 

empowering women in our rural people. But there are lot of negatives attitude and demerits 

towards microcredit. The current study highly concentrated on the attitude of rural people on 

microcredit as well as social business enterprise. It has expressed the interest rate and 

installment of micro-credit appeared as burden. At this point, 61.67% respondents answered that 

installment & interest rate are burden for them. Whereas 31.67% meant that installment & 

interest rate of micro-credit sometimes creates burden for them. There is dissatisfaction towards 

installment and in loan borrowers. It is also said that interest rate of microcredit is more friendly 

than the landlord loan. Landlord loan is devastating to rural public.  

9.3.11 Policy implications and Determinations Disclosed by The Respondents for Social 

Business Initiatives  

The study focused on social business applications and challenges. For this reason, it has 

represented the problems of social business. However, 73.33% respondents of the Sample 

claimed that ‘giving loan on easy condition’ can be the most effective solution for solving the 
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problems existing in social business, 16% respondents mentioned their view on ‘Logical profit 

with mass welfare’ and 22.67% responded for the opinion on others options. Most of the 

respondent’s view for the recommendations of social business are around to reduce the interest 

rate of micro-credit. However, The Journey of social business enterprise was started from 2006. 

After passing fifteen years of walking, the success story of social business is mentionable and 

praised all over the world. So, it can be said social business is appreciated paradigm to solve 

social complications if the stated endorsements are surveyed. 
 

9.4 Challenges of Social Business 
 

While microlending banks (and other banks) may have financial incentives in the short 

run to push loans onto people who cannot afford them, there is no such financial incentive 

for micro-consignment organizations. A group that showers unprepared entrepreneurs 

with products is a group that will lose money.  Its financial incentive is to do everything 

possible to help those entrepreneurs be successful. The potential for abuse lies in suppliers 

and entrepreneurs conspiring together to get villagers to buy lots of stuff they don’t need 

and can’t afford.  But we don’t call that abuse— we call it capitalism.  

                                                                                                                  NEW YORK TIMES 

There are no strategies, approaches or investigations without boundaries and barriers. In 

accordance to this statement social business or social enterprise is not free from criticism and 

challenges as well as complications. The study possibly could able to detect some negative 

conception in the local area about the microcredit organization. Some popular comments of the 

respondent are ‘Ja Karasa Brac Tar Ghara Jholsa Charak’, ‘Ja Karasa ASA Tar Bhangasa 

Bhasa’, ‘Ja Karasa Srijoni Sha Hoyasa Chiroreni’, ‘Rasta Nasto Kare Trake, Joubon 

Nosto Kara Brace’, ‘Ja Karasa Grameen She Hoyesha Shoambolhin’ and ‘If you take loan 

from NGO, you will be always on running.’  

A previous study showed that sustainable development through micro-credit is now a nebulous 

or vague term. Microcredit is the only way of poverty alleviation. This type of thinking has 

gone down from the locality. It is just a situational and instant solution like the ‘Para-sitamol’ 

for the poor people. But the sustainable development is more than that thinking. For ensuring 

the sustainable development, we should go for group effort. An NGO personnel stated that 

social business is the process of ‘Puraton Mod (Microcredit) Notun Bottlee (Social Business) 

Poribashon.’ This picture cleared by Gibbons (1992) who reported that in most cases credit 

was not creating a virtuous circle to break the circle of poverty and was not empowering 

women. The present vulnerable picture of microcredit revealed that credit is not a simple and 
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magic ingredient to reduce poverty or empowering the women (Khondokar and Hulme, 2000) 

According to the comments of the NGO personnel, social business beneficiaries and overall 

reactions of general people, some problems have identified. Some challenges and barriers of 

social business or social enterprises are described below... 

1. Social business is a soft concept (So good) and microcredit is a hard concept (Not so 

good) in the rural areas by their operational pattern.  

2. Microcredit is a vibrant financial instrument for alleviating poverty and women 

empowerment. But there is negative attitude towards microcredit in the local area. A 

significant number of people belief that microcredit is creating some problems instead 

of development.  

3. Though social business is providing some quality products and services; these are not 

available for the rural community except microcredit.  

4. ‘Loan’ or ‘Rin’ has created a bad conception in the rural people. Truly it is said that 

microcredit is the cause of fear among the rural people. Microcredit has diseased the 

softness of social business enterprises. 

5. The interest rate of microcredit is higher than the traditional Bank interest. Microcredit 

interest is being collected as cyclical rate of interest from the very beginning of loan 

giving. 

6. The existing capitalism and the intensified individual interest are being hampered the 

growth of social business initiatives. As if social business denotes the procedure 

without providing profit for investor or owner.  

7. Nowadays businessman’s motive is highly oriented with profit maximizing. But in 

social business an investor or entrepreneur cannot get opportunity or revenue from the 

investment. It might be discouraging for the invest-worm rich people or organization.      

8. Grameen Mahajans are creating some problems for the social business enterprises. 

They provide loans around 200% interest in a single year. This creates bad impacts on 

loans system and socio-economic advancement. 

9. People belief that NGOs means business. Renowned economist Dr. Akbar Ali Khan 

said that In contemporary time, most of the NGOs are operating toward profit instead 

of service. NGO means business. 

10. A mentionable amount of people think that social business enterprises are not keen to 

develop the condition of the poor. Its opportunities go to some limited persons. It may 

be the great challenge for social business enterprises.  
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11. Someone belief that social business enterprises would be only way of alleviating 

poverty and women empowerment. But this is not a simple task. It’s a collective action 

which should be taken by GO and NGOs.  

12. Some NGO personnel, experts, social business beneficiaries and overall general people 

have said that the growth of social business is slower than the expectation. 

13. Still now social business is not able to create the sufficient employment opportunity 

and available enterprises for the unemployed poor people. 

14. Practically social business type 2 (Microcredit) is applicable for hard-working and 

industrious people. Basically, idle or slow coach cannot be succeeded by taking 

microcredit.  

15. Significantly, microcredit is being used in non-productive sector. That’s why many 

microcredit borrowers could not able to back loans effectively.  

16. The conspiracy and discourage of the traditional business might be the obstacles for the 

growth and improvement of social business. 

17. Social business is a popular concept in all over the world. In comparison with this 

social business concept is not popular to the rural community.  

18. Sometimes local power structure generates some problems for the microcredit 

programs. Little bit negative motives about social business enterprises of regulatory 

authority creates some problems to go forward.   

19. Present capital market is very competitive. But social businesses are not desperate for 

marketing. That’s why it is quite difficult to exist in the local market. It is a prodigious 

challenge for the social business products and services some extents.  

20. ‘Microcredit is the only way of poverty alleviation’ is vague conception. Some people 

think that it is just a situational and instant solution like the Paracetamols for fever and 

cuff. But progressively it is effective for the poor people.  

21. Traditional profit-making business may be the cause of hindrance of social business 

enterprises. This is treated as important limiting factor in regard to the development and 

progress of social business in Bangladesh and the globe.  

Lastly, is it said that the poor people take microcredit from one NGO, and then they invest it in a 

precise field. Without receiving the revenue from this investment, after a week they have to start to 

give the installment to the microcredit organization. At that phase they have not money to give the 

premium. So, they take another loan from another NGO. This process is being continued... After a 

time being they are treated as the microcredit holder of more than two microcredit organizations or 

foundations. Finally, they are been caught by the trap of microcredit organizations.  
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9.5 Recommendations 

Agriculture is our most prospectus sector. For some unintentional causes, the RMG, Remittance 

might be hampered with a big scale, but our agricultural sector does not make us unhappy.  It is very 

good news to us that the agricultural sector of the country has shown extraordinary skill. The 

income of people of all professions participating in the survey except farmers has decreased in 

March this year as compared to February 2020. 2 crore 45 lakh people have become poor in the 

country due to Covid's injury. According to a new survey, by March 2021, the number of this new 

poor class in the country has reached 14.75 percent of the population. Until June 2020, which was 

21.24 percent. (PPRC and BIGD Survey-2021).  

However, poverty is profoundly rooted in our social systems, cultures and values. It denotes the 

unexpected characteristics of our rural lives to urban life, from our communities to our personal 

dreams, aspirations, gender equality and relations. Fully Poverty alleviation is almost impossible. 

But it may be brought under control by the collective action of GO and NGOS. In this perspective 

social business enterprises could be an effective financial instrument for poverty reduction, gender 

equality, women empowerment and rural development for building sustainable development-based 

society.  

Last two decades social business enterprises are doing good in social and financial development 

sector. Some recommendations on the basis of NGO personnel, development experts, social 

business beneficiaries, respondents and general people perception on social business intermingling 

with researchers’ observation and papers work.  

1. The aims and objectives of social business are not only for the Bangladesh as well as the 

world for creating the society without poverty. In this procedure, a congenial situation will 

be brought where poverty will be controlled by the poor people; poor people would not be 

controlled by poverty.  

2. To alleviate poverty and women empowerment, social business should emphasize on the 

empowerment of ultra-poor, weaker section of the farmers, ensuring the Grameen 

information and technology, awareness of the rural people, confirming the quality products 

and services, creation of mass employment, support for human rights, social justice and 

good governance etc. 

3. No doubt about it that social business is an innovative and revolutionary idea. Behind this 

idea, Yunus center, Grameen creative lab, Social Business Youth Alliance, Social Business 

Youth Summit are convincingly doing some outstanding jobs. This peace will be kept 

forward for new ideas, thoughts and development models with honest and truthfulness.  

4. The employees of the social business enterprises, microcredit borrowers and social business 

beneficiaries will work or involve with joy in a festive environment in combination of 
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honesty, accountability and transparency. Here, Y theory of Douglas McGregor might be 

implemented.  

5. Social business enterprises should provide more technical assistant on the basic of 

reasonable cost, sometime free for the ultra-poor people. 

6. If the success of microcredit is comprehensively depended on hard-working mentality. So, 

the condition of microcredit should be relaxed for the unemployed and working people who 

love to work with joy. 

7. The domain of Corporate Social Responsibility would be increased for the advancement for 

the underprivileged people of backdated area.  

8. Social business should emphasize on demandable sectors like agriculture, agrobusiness, save 

drinking water supply, fish cultivation, livestock, social forestry etc. Products and services 

of social business enterprises should be available all around the Bangladesh.  

9. Social business should incorporate programmatic elements such as training or leadership 

opportunities that contribute to women empowerment and awareness of grass-root level. 

10. Findings of the current study have able to prove that most of the people of both rural and 

urban have a negative conception about micro-credit. This conception should be disappeared 

through some poor-friendly service approaches (Financial support without interest for the 

poorest in the poor) taken by social business enterprises.  

11. Hence, the community people have taken the concept of ‘Loan’ (Rin in Bangla) as an afraid 

or fearful system. So, it may be renamed by ‘Development Aid’ or ‘Unnoyan Sohayota’. 

Education loan may be replaced by ‘Education Aid’. 

12. To ensure the participation of target group in the development process and decision-making 

arenas.  

13. If present market of economy is very competitive. So social business enterprises should 

concentrate on marketing policy and publicity to disburse the social business products and 

services all over the country. 

14. Orientations and training should be given to the social business beneficiaries about the 

procedure of access, savings, loan utilization, interest payment and installments. 

15. Social business enterprises should give emphasis on neglected occupation and people like 

gypsy, tribal etc. Especially social business should work for the women such as widow, 

disabled, separated women by creating income generating opportunities to vanish gender 

inequality ang women subjugation.  

16. Social business enterprises should emphasize to improve targeting and evolve strategies for 

covering extreme poor women in villages through microcredit. 



M Phil Dissertation 
 
 

Page | 174  
 

17. It is seen that rural people can able to break the poverty circle for some extents. But they 

could not keep it forwarded. So, social business enterprises should retain attention for 

sustainable development by eradicating mass poverty in grass-root level.   

18. It needs strategy and program oriented collective actions that will advance women's 

admittance to secure livelihoods and monetary capitals, alleviate their thrilling 

responsibilities with regard to housework, remove legal impediments to their participation in 

public life, and raise social awareness through operative agendas of schooling and mass 

communication. 

19. Sometimes social business beneficiaries fail to success. After failure, they cannot perform 

better for their family because of frustration and immense stress. Here, social business 

enterprises should take necessary steps mental counseling and intervention for the 

microcredit borrowers and poorer of the poor people.  

20. To concentrate on low-cost product for the poor people. In the sense the products and 

services must have maintained the good quality and nutrients. Social business enterprises 

should increase more opportunities for the marginal and underprivileged. 

 

9.6 Conclusion  
 

This paper presents a truthful facts and distinguished knowledge of social business and its worth for 

reducing poverty and empowering women in Bangladesh. It permits evaluating outcomes are 

measured in terms of categorical variables and concepts of the relative performance between social 

business and traditional business in conception and operation. The study intends to know the socio-

economic and demographic information of the rural people with the eye of social entrepreneurship. 

To discover a countrywide and worldwide undercurrents and nature, source, dissemination and 

extant condition of social business in the pastoral community. However, this research does not 

attempt to generalize the findings on social business conception. Basically, it was not a 

documentation, was a practicum concentrated on the efficacy and applicability of social 

business in rural area. The phenomena of the research itself may be unique and financial 

operation to be followed. In the research work, case studies, observations, experiments, have 

persuasively done to get a theoretical orientation to be more practical in poverty alleviation with 

the simulation of social development.  

Approximately, 40 million people are unemployed in Bangladesh. Nevertheless, World Bank 

warned that 50% of Bangladeshi people are under threat of poverty for Covit-19, climate 

change. Within previous 25 years, 100 crores of people have beaten poverty. Now the rate of 

world poverty is 10%. By the support of SDGs United Nations decided to eradicate poverty and 

wanted to bring it at 3% within 2030. But Covit-19, climate change, and the war of different 
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countries have created enormous impact on this target. (World Bank, Poverty and Share 

Prosperity Report-2020) In this perspective, social business enterprises can play a super role 

for elimination poverty. The study has been able to prove this sequence.  

The current research procedure was consisted that without improvement of the rural people, 

poverty alleviation and the sustainable development never and ever be possible. The prominent 

economist and social expert Prof. Dudley Seers said that sustainable development depends on 

these question- a. What has been happening to poverty? b. What has been happening to 

inequality? c. What has been happening to unemployment? Enterprises of social business could 

able to answer the three questions of Prof. Dudley Seers. According to his comment without 

alleviating poverty, providing equal opportunity for all, creating employment for unemployed 

people- the sustainable development is not possible. The paper measures about livelihood 

patterns, schooling, mobility and various effects of social business on underprivileged people. 

By this study the social business enterprises will be benefited for their strategy formulation and 

the execution of their present programs and plans of the future. It is clear like the day light that 

the beneficiaries of social business basically the microcredit holder are facing some complex 

problems which is being created by the microcredit organization. Over 90% respondent and 

general people said that the cyclical interest rate of microcredit must be reduced.  It focuses on 

strength and weakness of social business to ensure the quality product and services for the rural 

people. The study would be the potential and effective guideline for social business-based 

NGOs. If the research is about the effectiveness of social business, it can play an overwhelming 

role to provide the satisfactory services and products for clients.  

The Per Capita Income of Bangladesh is 2227 USD. (Cabinet Division, GOB, 2021) As 

Bangladesh is now a lower middle-income country, social business enterprises will be a 

congenial ground to be grown up here. In these regards, Government could take instructions to 

initiate the Public Private Partnership (PPP) on the basis of social business model. It will be 

supportive document to formulate policy, programs and planning to build up a happy and 

poverty free Bangladesh. The mentioning findings, intensive number of crucial outputs and 

policy implications for poverty alleviation, women empowerment and the realistic conception 

on social business have come from the study.  
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9.8 Appendices  
 

                     9.8.1 Appendix 01: Interview Schedule  

                     9.8.2 Appendix 01: Case Study Schedule   

                     9.8.3 Appendix 03: Questionnaire   

 

9.8.1 Interview Schedule 

 

                 mv¶vZKvi Abym~wP 

                                      (Interview Schedule) 

                                Dissertation 
                              cvU© : 02 

†kªwY : Ggwdj,  wk¶vel© : 2012-2013 

mgvRKj¨vY I M‡elYv Bbw÷wUDU, XvKv wek¦we`¨vjq 

 

M‡elYv wk‡ivbvg : “Social Business- A New Paradigm of Women Empowerment and Poverty 

Alleviation in Bangladesh: A Study of Two Villages.” 

AvšÍwiK ï‡f”Qv wb‡eb| Avwg ....................................................... XvKv wek¦we`¨vj‡qi mgvRKj¨vY I M‡elYv Bbw÷wUD‡Ui 

Aaxb Ggwdj/wcGBPwW M‡elYvi Kv‡R Z_¨ msMÖ‡ni Rb¨ G‡mwQ| Avcbviv Rv‡bb eZ©gv‡b mvgvwRK e¨emv ev Social Business 

mviv we‡k¦ bZzb aviYv ˆZwi K‡i‡Q| Kxfv‡e mvgvwRK e¨emv evsjv‡`‡k `vwi ª̀¨ we‡gvPb I gwnjv‡`i ÿgZvq‡b f~wgKv ivL‡Q Zv †`Lvi 

Rb¨ M‡elYvwU cwiPvwjZ n‡”Q| Avgiv Avcbvi cwiev‡ii GKRb m`‡m¨i m‡½ G wel‡q K_v ej‡Z AvMÖnx| G Rwi‡c Z_¨`vZvi bvg 

cwiPq I cÖ`Ë Z‡_¨i K‡Vvi †MvcbxqZv iÿv Kiv n‡e| Kv‡RB Avcwb wbwð‡šÍ Avcbvi mywPwšÍZ gZvgZ e¨³ Ki‡Z cv‡ib| 

mvÿvZKviwU m‡e©v”P 30 wgwbU a‡i Pj‡Z cv‡i|  

†mKkb K1 : M‡elYv GjvKv 

 

†mKkb K2 : mvÿvZKvi Abym~wP m¤úv`b I WvUv Gw›Uª 

 

mvÿvZKvi Abym~wP P~ovšÍ m¤úv`bKvix WvUv Gw›Uª Acv‡iUi 

bvg ZvwiL bvg ZvwiL 

  

 

  

 

†mKkb K3 : mvÿvZKvi cÖ`vbKvixi Av_©-mvgvwRK Ae¯’v msµvšÍ Z_¨vejx 
 

mvÿvZKvi `vbKvixi bvg 

(18 eQ‡ii Dc‡i) 

eqm 

 

cwiev‡ii 

m`m¨ msL¨v 

wj½ 

 

ag© ‰eevwnK 

ghv©`v 

wkÿvMZ 

†hvM¨Zv 

 

†ckv 

 

gvwmK 

Avq 

         

 

 

 

 

†mKkb K4 : AvevwmK Ae¯’vi aib I my‡hvM-myweav msµvšÍ Z_¨vejx  

 

emZevwo 

 

 

cvwbi Drm 

 

†MvmjLvbv RwgRgv 

wbR¯̂ fvov wbR¯^ 

wUDeI‡qj 

Ab¨ 

wUDeI‡qj 

wbR¯^ mgwš^Z  

cvKv †mwgcvKv KuvPv cvKv †mwgcvKv KuvPv Av‡m©wbKgy³ Av‡m©wbKhy³ 

* wUK w`‡q DËi wPwýZ Kiæb 

 

†mKkb L : mvgvwRK e¨emvi aviYv I Abykxjb welqK Z_¨vejx|  

 

 

5. mvgvwRK e¨emv m¤ú‡K© Avcwb wK †Kv‡bv aviYv Av‡Q?  

    1. nu¨v   2. bv 

Z_¨`vZvi AvBwW b¤̂i 

   

mvÿvZKvi Abym~wPi 

µwgK b¤̂i 

 

M‡elYv GjvKv evsjv‡`k  

GjvKv †KvW XvKv wefvM [1] I Lyjbv wefvM [2] 
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6. DËi hw` nu¨v nq Z‡e mvgvwRK e¨emv m¤ú‡K© wKQy ej‡eb Kx?  

    gZvgZ:....................................................................................................................... .................... 

 

7. mvgvwRK e¨emv m¤ú‡K© RbMY KZUzKz Rv‡b e‡j Avcwb g‡b K‡ib? 

 

    1. Lye fv‡jv Rv‡b   2. fv‡jv Rv‡b    3. †gvUvgywU Rv‡b  4.  Kg cwigv‡Y Rv‡b  5. G‡Kev‡iB Rv‡b bv  

    6. Ab¨vb¨ (D‡jøL Kiyb)........................................... 

 

8. Avcwb Kx mvgvwRK e¨emvi mv‡_ RwoZ? 

 nu¨v   2. bv 

9. DËi nu¨v n‡j, KZw`b hver RwoZ Av‡Qb? 

 1. 1-2 eQi, 2. 3-4 eQi. 3. 5-6, 4. 7 Gi AwaK| 

 

10. Kvi gva¨‡g mvgvwRK e¨emv m¤ú‡K© †R‡b‡Qb Ges DØy× n‡q‡Qb? 

     1. cwievi, 2. cÖwZ‡ekx, 3. AvZ¥xq-¯^Rb, 4. cwÎKv-wUwf P¨v‡bj, 5. GKv‡WwgK wkÿv, 6. Ab¨vb¨ (D‡jøL           

Kiæb........... 

 

†mKkb M :  FY Ges mÂq welqK Z_¨vejx|  

 

11.    MZ K‡qK eQ‡i MÖnY Kiv F‡Yi eY©bv Kiyb  

 

µwgK bs Kvi 

bv‡g  

F‡Yi 

Drm 

      cwigvb  cÖavb wK 

D‡Ï‡k¨ 

wb‡q‡Qb 

wK Kv‡R 

LiP 

K‡i‡Qb 

KZ gv‡mi 

Rb¨ FY 

wb‡q‡Qb  

evrmwiK 

my‡`i nvi 

(%) 

FY †c‡Z 

KZw`b 

†j‡M‡Q?  

bM` 

(UvKv) 

`ªe¨ 

(UvKv) 

1 2 3 4 5 6 7 8 9 10 

1          

2          

3          

4          

5          

6          

7          

8          

9          

 

F‡Yi Drm:  1. e¨vsK  2. GbwRI (MÖvgxY e¨vsK) 3. Ab¨vb¨ GbwRI, 4. mgevq mwgwZ, 5. gnvRb, 6. Ab¨vb¨ ( D‡jøL Kiæb)................... 

(3 bs Kjv‡gi Rb¨ c«‡hvR¨) 

 

F‡Yi D‡Ï‡k¨/Kv‡R e¨envi : 1. K…wl, 2. ÿz ª̀ e¨emv, 3. wk¶v, 4. wPwKrmv, 5. evox Ni wbg©vY/µq, 6. ˆ`bw›`b LiP, 7. we‡q/ †hŠZzK, 8. 

Rxe‡bi ¯^v”Q›` 9. Ab¨vb¨ (D‡jøL Kiæb)........................... (6 I 7 bs Kjv‡gi Rb¨ cÖ‡hvR¨) 

12. mvgvwRK e¨emvq hy³ n‡q Avcwb DcK…Z n‡q‡Qb e‡j g‡b K‡ib Kx?  

 1. nu¨v   2. bv 

13. DËi nu¨v n‡j mvgvwRK e¨emvi gvb †Kgb? 

     1. Lye fv‡jv       2. fv‡jv          3. †gvUvgywU          4. fv‡jv bq         5. Lvivc 

14. DËi bv n‡j Kx ai‡bi Amyweav n‡q‡Q? 

     gZvgZ:.......................................................................... 

15. Avcwb MÖvgxb e¨vsK Qvov Ab¨ †Kv‡bv ai‡bi msMVb ev ms¯’vi &m`m¨ Kxbv?       

     1. nu¨v 2. bv 

16. nu¨v n‡j aiY D‡jøL Kiæb (GKvwaK n‡Z cv‡i)| 

 

      1. A_©‰bwZK, 2. ivR‰bwZK, 3. †mev/Kj¨vYg~jK, 4. mvs¯‹…wZK, 5. we‡bv`bg~jK,  6. Ab¨vb¨ (D‡jøL 

Kiæb)................. 

17. MÖvgxb e¨vsK †_‡K Kx ai‡Yi †mev ev mn‡hvwMZv †c‡q‡Qb? 

     gZvgZ :.................................................................................................................... 
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18. †mev ev mn‡hvwMZv Kx D‡Ï‡k¨ e¨envi K‡i‡Qb Ges Zv Kv‡R †j‡M‡Q wKbv? 

       

D‡Ïk¨mg~n Kvh©KvwiZv 

 Lye fv‡jv 

 

fv‡jv 

 

†gvUvgywU 

 

Kg cwigv‡Y 

 

Ab¨vb¨ 

 

1      

2      

3      

4      

 

 

19.  MÖvgxY e¨vsK e¨wZZ †Kv‡bv GbwRI m`m¨ n‡j,  GbwRIÕi bvg ................................ 

 

20. GbwRI m`m¨ n‡j, wK ai‡bi Kvh©µ‡gi mv‡_ Avcwb RwoZ? (GKvwaK n‡Z cv‡i) 

 

      1. ¶z`ªFY      2. wk¶v     3. ¯̂v ’̄¨ I cwievi cwiKíbv     4. wbivc` cvwb I cqtwb®‹vkb    5. gv I beRvZK wkï ¯v̂v ’̄¨   

      6. AvBb mnvqZv      7. Avc`Kvjxb mvnvh¨, 8. Ab¨vb¨ (D‡jøL Kiyb)..................................... 

21. mvgvwRK e¨emv‡qi Dci †Kv‡bv cÖwk¶Y †c‡q _vK‡j, aib D‡jøL Kiyb......................(GKvwaK n‡Z cv‡i) 

 

22. cÖwk¶Y bv †c‡q _vK‡j †Kb?  

     gZvgZ: ........................................................................................................................ 

23. MZ 1 eQ‡i Avcwb/cwiev‡ii m`m¨ miKvix I †emiKvix †Kv‡bv Aby`vb/fvZv/†mev/mvnvh¨ †c‡q‡Qb?  

   

        1.  nu¨v                    2. bv 

24.  nu¨v n‡j, aiY D‡jøL Kiyb 

 

24. Micro-credit Kg©m~Px‡Z my` A‡bK †ewk e‡j A‡b‡K aviYv K‡i, Avcwb wK GgbwU g‡b K‡ib? 

  1. nu¨v   2. bv   

25. DËi nu¨v n‡j, †Kb? 

     gZvgZ:....................................................................................................................... ............. 

26. mvgvwRK e¨emv I FY`v‡bi †¶‡Î GbwRI¸‡jv Zv‡`i ¯^”QZv I Revew`wnZv eRvq ivL‡Q e‡j Avcwb g‡b K‡ib Kx?  

      1. m¤ú~Y©fv‡e GKgZ    2.  GKgZ   3. †gvUvgywU GKgZ   4. Kg GKgZ    5. GKgZ bq  6. m¤ú~Y©fv‡e GKgZ bq| 

 

27. Ab¨vb¨ GbwRI Kvh©µg †_‡K mvgvwRK e¨emv Kvh©µ‡gi cv_©K¨¸‡jv ej‡eb Kx? 

 

     gZvgZ:.............................................................................................................................................................. 

µwgK bs cÖwk¶‡Yi bvg †gqv` (w`‡b) cÖwZôvb Kx Kv‡R †j‡M‡Q? 

1.     

2.     

3.     

4.     

5.     

µwgK bs     mvnv‡h¨i bvg/aiY  KZ gvm hver  KZevi (MZ 1 eQ‡i ) Avw_©K g~j¨ (MZ 1 eQ‡i  †gvU) 

1     

2     

3     

4     

5     

mvnvh¨ ev †mevi bvg/aiY †KvW : 1.wfwRwW, 2. wfwRGd, 3. KvweLv 4. mgwš̂Z Lv`¨ wbivcËv 5. wR Avi, 6. †U÷ wiwjd 

(wUAvi), 7. 100 w`‡bi Kv‡Ri Kg©m~Px , 8. ¯‹zj wdwWs 9. cÖv_wgK wk¶v Dce„wË, 10. gva¨wgK QvÎ Dce„Ë, 11. eq®‹ fvZv, 12. 

weaev fvZv, 13. cÖwZeÜx fvZv, 14. gyw³‡hv×v fvZv, 15. K…wl fZz©wK, 16.†emiKvix Aby`vb/fvZv/mvnvh¨............................. 

Ab¨vb¨ (D‡jøL Kiyb).................................. 
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 28. Lvbvi mÂq welqK Z_¨ m¤ú‡K© ejyb 

 

exgv/ BÝy‡iÝ evs‡K mÂq GdwWAvi/ 

wWwcGm/wUwWAvi 

AvBwmwe 

mvwU©wd‡KU/ 

†kqvi 

†cv÷vj 

†mwfsm 

mÂqcÎ Ab¨‡K †`qv FY Ab¨vb¨ 

1 2 3 4 5 6 7 8 

              UvKvq 

       

 

 

  

 

†mKkb N : `vwi`ª¨ `~ixKiY, bvixi ¶gZvqb I cjøx Dbœqb msµvšÍ Z_¨vejx 

 

29. Avcbvi g‡Z, evsjv‡`‡ki me‡P‡h ¸iæZ¡c~Y© mgm¨v¸‡jv wK wK? hv mvgvwRK e¨emv‡q Aek¨B we‡ePbv Kiv DwPr (DËi`vZv‡K DËi 

c‡o †kvbv‡bv hv‡e bv| Zv‡K MvBW bv K‡i Zvi wbR¯^ gZvgZ Rvbyb| Zvi cÖ`Ë DËi¸‡jv †Uwe‡ji wb‡Pi Lvwj RvqMvq GK GK K‡i 

wj‡L †djyb| DËi`vZv hw` wZbwUi †ewk DËi w`‡q _v‡K Zvn‡j wRÁvmv Ki‡Z n‡e G¸‡jvi g‡a¨ me‡P‡q ¸iæZ¡c~Y© mgm¨v †Kvb wZbwU 

Ges †mB Abyhvqx cÖ`Ë DË‡ii cv‡k 1,2,3 wjLyb| gvV †_‡K †divi ci wb‡Pi †UwejwU c~iY Kiæb| 

 

mgm¨v 1g DËi 2q DËi 3q DËi 

A_©bxwZ I ivRbxwZ 

K. `vwi`ª¨    

L. `yb©xwZ I ÿgZvi Ace¨envi    

M. ivR‰bwZK Aw¯’wZkxjZv    

N. †eKviZ¡/Kg©ms¯’v‡bi Afve    

O. g~j¨ùxwZ I g~`ªvùxwZ    

P. AwZwi³ RbmsL¨v    

Q. e¨emv‡q AwZwi³ gybvdv‡fvMx g‡bvfve    

R. AwZwi³ ev Pµe„w× my‡`i nvi    

S. Ab¨vb¨...........................    

Lv`¨/K…wl 

K. K…wlc‡Y¨i b¨vh¨g~j¨ wbwðZ bv Kiv    

L. Pvwn`v I mgqgZ K…wl DcKiY I FY wbwðZ bv Kiv    

M. †fRvj I Awbivc` Lv`¨    

N. Ab¨vb¨............................    

†fŠZ-AeKvVv‡gv 

K. cwienb AeKvVv‡gvi NvUwZ    

L. †givgZ I iÿYv‡eÿ‡Yi Afve    

M. Ab¨vb¨............................    

   

 

30. MÖvgxY mgv‡Ri Av_©-mvgvwRK Dbœq‡b mvgvwRK e¨emv Pvjyi cwiKíbv KZUv hyw³msMZ e‡j Avcbvi aviYv?  

      1. Lye hyw³msMZ 2. hyw³msMZ 3. †gvUvgywU hyw³msMZ 4. A‡hvw³K|  

 

31. mvgvwRK e¨emvq Ask MÖn‡Yi ci Avcwb cwiev‡ii Av‡Mi Zzjbvq wK †ewk wm×všÍ MÖnY I Avw_©K f~wgKv ivL‡Z cvi‡Qb?  

     1. AwaK †ewk       2. †ewk            3. †gvUvgywU †ewk             4.Kg               5.LyeB Kg  

 

32. Avcbvi wmÜvšÍ MÖnY cÖwµqvq †Kvb †Kvb †ÿ‡Î cÖfve †d‡j‡Q?  

      1. A_©‰bwZK Avq-e¨q        2. †Q‡j-‡g‡‡`i wkÿvmsµvšÍ        3. Rwg µq-weµq          4. cwievi cwiKíbv       5. AvZ¥xq-¯̂R‡bi cwiev‡i 

wm×všÍMÖnY,   6. Pjv‡divi ¯̂vaxbZvi,         7. mvgwMÖK gh©v`v e„w× †c‡q‡Q             8. Ab¨vb¨ (D‡jøL Kiæb)............................ 

33. bvixi ÿgZvqb m¤ú‡K© Avcbvi aviYv ej‡eb Kx? 

  gZvgZ:....................................................................................................................................................................... 

34. mvgvwRK e¨emvi gva¨‡g bvixi ¶gZvqb I gvbe m¤ú` Dbœqb KZUzKz m¤¢e?  

      1. AwaK m¤¢e  2. m¤¢e     3. †gvUvgywU m¤¢e         3. Am¤¢e         5. Av‡`I m¤¢e bq 

35. mvgvwRK e¨emvi bvixi ¶gZvq‡bi Dci cÖfve †dj‡Q e‡j g‡b K‡ib? 

 1. nu¨v                     2. bv 
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DËi Ônu¨vÕ n‡j †Kb? DËi ÔbvÕ n‡j †Kb? 

  

  

  

  

 

36. mvgvwRK e¨emv `vwi`ª¨ wbim‡b KZUv Kvh©Ki n‡e e‡j Avcbvi aviYv?  

 1. LyeB Kvh©Ki   2. Kvh©Ki  3. †gvUvgywU Kvh©Ki  4. Kvh©Ki bq  5. LyeB AKvh©Ki     

    

37. MÖvgxY Dbœqb m¤ú‡K© Avcbvi aviYv †Kgb?  

     1. †jv‡K Kg©ms¯’v‡bi my‡hvM cv‡e  2. cov‡kvbvi my‡hvM cv‡e,      3. ¯^v¯’¨‡mev cv‡e          4. iv¯ÍvNvU Dbœqb n‡e   

     5. `wi`ª †jvK Kg‡Z _vK‡e        6. `wi`ª †jvK SafetyNet Gi AvIZvq P‡j Avm‡e  

     7. mevB Kvh©Ki GbwRI I wRI †mev cv‡e 8. Ab¨vb¨ (D‡jøL Kiæb).................................... 

 

38. mvgvwRK e¨emv MÖvgxb Dbœq‡b †Kgb f~wgKv ivL‡Q e‡j Avcwb g‡b K‡ib? 

      gZvgZ:....................................................................................................................... ...................................... 

39. mvgvwRK e¨emv memgq `vwi`ª¨evÜe †Kb ejv nq? 

      1. Kg©m~Px `wi`ª †Kw›`ªK         2. Mwi‡ei fvM¨ Dbœqb           3. Mwi‡ei ‡Q‡j †g‡qiv wk¶vmn Ab¨b¨ myweav cvq   

      4. wcwQ‡q cov Rb‡Mvóxi Rb¨ ¸YMZ `ªe¨ I †mev cÖ`vb         5. Ab¨vb¨ (D‡jøL Kiæb).............................. 

†mKkb O: mvgvwRK e¨emv cÖ‡qvM I wewb‡qvM m¤úwK©Z Z_¨vejx 

40. MÖvgxY mgv‡R mvgvwRK e¨emvi m¤¢ve¨Zv †Kgb e‡j Avcwb g‡b K‡ib?  

    1. LyeB m¤¢e         2. m¤¢e             3. †gvUvgywU m¤¢e                     3. Kg m¤¢e                  4. LyeB Kg m¤¢e| 

41. mvgvwRK e¨emv †Kvb ‡RÛv‡ii Rb¨ †ewk Kvh©Ki e‡j Avcwb g‡b K‡ib? 

     1. cyiæl        2. gwnjv          3. wkï                 4. mK‡ji Rb¨ 

42. Avw_©K ev Ae¯’vbMZ w`K †_‡K mvgvwRK e¨emv Kv‡`i Rb¨?  

     1. f~wgnxb I cÖvwšÍK K…lK   2. ¯^vej¤^x K…lK     3. wQYœg~j   4. ¶y`ª e¨emvqx           

     5. AemicÖvß e¨w³      6.  mKj Kg©gyLx gvbyl   7. Ab¨vb¨ (wbw`ó Kiyb)............. 

†mKkb P: mvgvwRK e¨emvi mvdj¨ I m¤¢vebv msµvšÍ Z_¨vejx 

43. mvgvwRK e¨emvi myweav †bIqvi ev FY †bIqvi Av‡Mi I c‡ii Zzjbvg~jK Ae ’̄v Zy‡j aiæb (Lvbvi A_©‰bwZK mvgvwRK I cwieZ©b welqK 

gZvgZ) 

 

 

 

1g 

Ask 

 Zzjbvg~jK cwiw¯’wZ 

1.mvgvwRK e¨emvi myweav 

†bIqvi ev FY †bIqvi Av‡M 

2.mvgvwRK e¨emvi myweav 

†bIqvi ev FY †bIqvi c‡i 

 

 

 

 K. RxebhvÎvi gvb e„w×   

 L. Lv`¨ I mvgvwRK wbivcËv    

 M. cvwievwiK Avq   

 N. wm×všÍ MÖnY   

 O. AvZ¥xq/cÖwZ‡ekx/eÜz‡`i mv‡_ m¤úK©   

 P. wPwKrmv MÖnY   

 Q. mšÍvb‡`i wk¶v    

 R. µq ÿgZv e„w×   

 S. mÂq   

 T. Rwg µq I evwo wbg©vY   

 U. wPËwe‡bv`b    

†KvW: 1. Av‡Mi †P‡q †ek fv‡jv, 2. Av‡Mi †P‡q fv‡jv, 3. Av‡Mi g‡Zv 4. Av‡Mi †P‡q Lvivc, 5. Av‡Mi †P‡q Lye Lvic, 6. Rvwbbv, 7. cÖ‡hvR¨ bq (cvU© A Gi 
Rb¨ cÖ‡hvR¨) 
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2q 

Ask 

GLb Avcbvi cwievi KvVv‡gv †Kgb ?  

 

1. GKK, 2. ewaZ (G·‡Ub‡WW) 3. †hŠ_, 4. Ab¨vb¨ (D‡jøL Kiæb)................. 

3q 

Ask 

Avcbvi g‡Z Avcbvi Lvbvi eZ©gvb A_©‰bwZK Ae¯’v †Kgb?  

 

1. ¯^”Qj                2. †Kv‡bv iKg P‡j             3. `wi`ª           4. AwZ `wi`ª  

 

 

4_© 

Ask 

Avcwb  wK g‡b K‡ib mvgvwRK e¨emvi myweav †bIqvi ev FY †bIqvi c‡i  Avcbvi Lvbvi ev  cwiev‡ii A_©‰bwZK Ae¯’vi †Kvb cwieZ©b 

n‡q‡Q?  

K. Lye DbœwZ n‡q‡Q, L. DbœwZ n‡q‡Q, M. Av‡Mi g‡ZvB Av‡Q, N. Lvivc n‡q‡Q, O. Lye Lvivc n‡q‡Q 

 

 
5g 

Ask 

hw` g‡b K‡ib †h A_©‰bwZK I mvgvwRK Ae ’̄vi cwieZ©b n‡q‡Q, Zvn‡j †Kb (cÖavb 3wU KviY D‡jøL Kiyb) 

K. 

 

L. 

 

M. 

 

 

44. mvgvwRK e¨emv ev MÖvgxY e¨vs‡Ki Kvh©µg ïay gvÎ Mixe‡`i Ae¯’v  Dbœq‡bi Rb¨ Avcwb GwU mg_©b K‡ib? |  

     1. cÖPÐfv‡e mg_©b Kwi           2. mg_©b Kwi       3. †gvUvgywU mg_©b Kwi  

     4.Kg mg_©b Kwi                      5. mg_©b Kwi bv             6. G‡Kev‡iB mg_©b Kwi bv|  

45. mvgvwRK e¨emv †Kvb ai‡Yi †`‡ki Rb¨ cÖ‡hvR¨? 

     1. ¯^í ev AbybœZ †`k        2. Dbœqbkxj †`k     2. DbœZ †`k 

46. mvgvwRK e¨emv  aviYv Kx evsjv‡`‡ki fveg~wZ© mvivwe‡k¦ D¾¡j K‡i‡Q, Avcwb wK GUv g‡b K‡ib?  

     1. nu¨v     2.  bv 

47. DËi nu¨v n‡j Kxfv‡e K‡i‡Q? 

 

     1. evsjv‡`k m¤ú‡K© mevB Rvb‡Z cvi‡Q                         2. mvivwe‡k¦ mvgvwRK e¨emv Pvjy n‡”Q     

     3. wek^we`¨vjq¸‡jv‡Z mvgvwRK e¨emvi †Kvm© Pvjy n‡”Q,       4. †`‡k †`‡k BDbym †m›Uvi †Lvjv n‡”Q,  

     5. Ab¨vb¨ (D‡jøL    Kiyb)............................................ 

†mKkb Q : mvgvwRK e¨emvi mgm¨v I mgvavb m¤úwK©Z Z_¨vejx|   

 

48. mvgvwRK e¨emvi Ask wnmv‡e Avcwb †h FY MÖnY K‡i‡Qb Zvi my` I wKw¯Í Avcbvi Kv‡Q †evSv e‡j g‡b nq wK?  

 1. nu¨v   2. bv   3. KLbI KLbI  

DËi Ônu¨vÕ n‡j †Kb?  DËi ÔbvÕ n‡j †Kb? DËi ÔKLbI KLbIÕ n‡j †Kb? 

1    

2    

3    

49. Kv‡iv Kv‡iv aviYv, GbwRI FY wb‡q A‡b‡K me©kvšÍ n‡q hv‡”Q G‡¶‡Î †Kvb KviYwU `vqx?    

     1. ÎywUc~Y© FY e›Ub e¨e¯’v           2. D”P my‡` FY`vb  

     3. FY Abyrcv`bkxj Lv‡Z e¨q           4. FY e¨env‡ii A¶gZv  

     5. e¨emv g›`v                               6. Ab¨vb¨ (wbw`ó Kiyb) 

50. mvgvwRK e¨emv Kx cÖPwjZ e¨emvi mv‡_ cÖwZ‡hvwMZvq wU‡K _vK‡Z cvi‡e?  

     1. nu¨v   2. bv 

51. DËi Ônu¨vÕ n‡j Avcbvi gZvg‡Zi ¯^c‡ÿ hyw³ w`b| 

      1. mvgvwRK e¨emvi c×wZ fv‡jv                                      2. GUv myweav‡fvMxevÜe            

      3. GLv‡b MÖvnK‡`i ÿwZMÖ¯’ nevi my‡hvM †bB ej‡jB P‡j         4. GUv‡Z ¸YMZ †mev cÖ`vb Kiv nq,  

      5. GUv‡Z gybvdvi †P‡q †mev ev Kj¨vY‡K †ewk ¸iæZ¡ †`qv nq    6. Ab¨vb¨ (D‡jøL Kiæb)............................... 
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52. mvgvwRK e¨emv Av‡iv †ewk `wi ª̀evÜe Ki‡Z Avcbvi mycvwik wK?  

     gZvgZ:....................................................................................................................... ...................... 

53. mvgvwRK e¨emv wKfv‡e AviI bvix ÿgZvqb Zivwš̂Z Ki‡Z cvi‡e?  

     gZvgZ:...................................................................................................................................... ....... 

54. mvgvwRK e¨emvq we`¨gvb wK wK cÖwZeÜKZv ev mgm¨v i‡q‡Q? 

    1. mvgvwRK e¨emv axi MwZ‡Z cÖmvi        2. A‡bK †¶‡Î `vwi ª̀¨ we‡gvPb‡K MªvgxY Dbœq‡bi GKgvÎ Dcvq g‡b Kiv  

    3. Pµe„w× AvKv‡i my` Av`vq         4. Mwi‡ei fvM¨ Dbœq‡bi K_v ej‡jI GwUi myweav ¸wU K‡qK †jv‡K †fvM K‡i 

    5. cÖPvi-cÖPviYvi Afve       6. gvby‡li †bwZevPK g‡bvfve       7. Ab¨vb¨ (wbw`ó Kiyb)...............................|  

55. mvgvwRK e¨emvi we`¨gvb mgm¨v mgvav‡b Avcbvi AwfgZ e¨³ Kiyb?  

    gZvgZ:....................................................................................................................... ............................ 

Avwg mvÿ¨ w`w”Q †h, GB mvÿvZKvi m~wP‡Z cÖ`Ë mKj Z_¨ mZ¨, mwVK Ges wb‡`©kbvejx Abymv‡i Z_¨`vZvi KvQ †_‡K 

msMÖn Kiv n‡q‡Q| GKBfv‡e c~iYK…Z Abym~wP fv‡jvfv‡e †PK Kivi ci Z_¨ msMÖn¯’j Z¨vM Kiv n‡q‡Q| 

           

 

Z_¨ msMªnKvixi bvg I ¯̂vÿi:........................................   Z_¨ msMÖ‡ni ZvwiL: ........................ 

 

 

 

 

                                       M‡elYv wb‡`©kbv`vbKvix 

                                                                                      Aa¨vcK Zvnwgbv AvLZvi  

                                                                                      mgvRKj¨vY I M‡elYv Bbw÷wUDU 

                                                                                      XvKv wek¦we`¨vjq|  
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9.8.2 Case Study Schedule 

 
Study Title: “Social Business: A New Paradigm of Women Empowerment and Poverty 

Alleviation in Bangladesh: A Study of Two Villages.” 

1. Personal information 

          a. Name: 

           b. Sex: 

           c. Age: 

           d. Permanent Address: 

           e. Present Address: 

           f. Educational Qualification: 

2. Family status and atmosphere 

          a. Family pattern and size: 

           b. Family ties: 

           c. Family income:  

           d. Family attitude towards social business: 

           e. Family expectation: 

3. Conception of social business: 

4. Job details and Job market: 

          a. Media:  

           b. Difficulties: 

           c. Facilities: 

           d. Salary: 

           e. Job Satisfaction: 

           f. Relation with the co-workers: 

           g. Preferable job: 

5. Profession and occupation of social business beneficiaries: 

           a. Satisfaction in present job: 

            b. Fulfillments of daily needs by earned money: 

           c. Occupational satisfaction: 

           d. Occupational hazards: 

           e. Suggestion to improve this occupation: 

6. Changes in life style and livelihood due to social business: 

7. Future plan of social business beneficiaries:  

8. Demand and expectation of social business beneficiaries: 

9. Income, expenditure and savings: 

a. Income: (monthly) 

                 # Present monthly income: 

                 # First monthly income after the social business involvement: 

                 # Monthly income during the social business involvement: 

                 # Satisfaction in present income: 

                 # Engagement in further occupation: 

b. Expenditure: (monthly) 

               1. Living expenditure: 

                   # House rent: 

                   # Food: 

                   # Health and medicine:  

                   # Education:  

                    # Transportation:  

                    # Recreation: 

             2. Other expenditure:  

c. Savings:(monthly) 

                 # Insurance: 

                 # Bank deposit: 

                 # Investment of saved money: 

10. Exercise of social business in Bangladesh: 

               a. Urban services: 

               b. Rural services: 
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               c. Initiative for underprivileged people: 

               d. Family welfare: 

               e. Child welfare: 

                f. Labor welfare: 

                g. Women welfare: 

                h. Welfare for disabled people: 

                i. Welfare for the older person: 

                j. Landless poor 

11. Investment in social business: 

               # Who will invest in social business? 

                # Why?  

                # How? 

                # Where? 

12. Social business for removing social problems:  Such as:  

                  a. Poverty alleviation  

                  b. Unemployment 

                  c. Malnutrition etc. 

13. Social business in sustainable social development Such as:  

                 a. Women empowerment 

                 b. Community development 

                 c. Social justice and good governance etc. 

14. Products quality of social business: 

15. Service standard of social business: 

16. Scenario of loan disbursement: 

                a. Proper use 

                b. Misuse  

                c. Good sides 

                d. Bad sides  

17. Comment of Grameen Danone yogurt (shokti  Dhoi) fortified with micro-nutrients: 

18. Native perspective of social business:  

19. Overseas perspective of social business: 

20. Disbursement of social business in Bangladesh: 

21. Present condition of social business beneficiaries: 

22. Exceptionality of social business: 

23. Problems of implication and application of social business: 

24. Prospects of social business:   Such as: 

               a. Social business against extreme capitalism             

               b. Social business in PPP (Public Private partnership) 

               c. Social business in INGOP (International Non-government Organization Partnership) 

25. Recommendation 

26. Describe the variation over time in brief 

27. Summing up: 

 

                                                                                       Respondent of the observation and in-depth study 

                                                                                                      1. Social business beneficiaries 

                                                                                                      2. Executive of social business organization 

                                                                                                      3. Consumer of social business product 

                                                                                                      4. Observer of social business organization 

                                                                                                      5. NGOs expert and Personnel 
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9.8.3 Questionnaire  

 

cÖkœcÎ 

(Questionnaire) 

Dissertation 
cvU© : 02 

†kªwY : Ggwdj,  wk¶vel© : 2012-2013 

mgvRKj¨vY I M‡elYv Bbw÷wUDU, XvKv wek¦we`¨vjq 

 

M‡elYv wk‡ivbvg : “Social Business- A New Paradigm of Women Empowerment and Poverty 

Alleviation in Bangladesh: A Study of Two Villages.” 

AvšÍwiK ï‡f”Qv wb‡eb| Avwg ....................................................... XvKv wek¦we`¨vj‡qi mgvRKj¨vY I M‡elYv Bbw÷wUD‡Ui 

Aaxb Ggwdj/wcGBPwW M‡elYvi Kv‡R Z_¨ msMÖ‡ni Rb¨ G‡mwQ| Avcbviv Rv‡bb eZ©gv‡b mvgvwRK e¨emv ev Social Business 

mviv we‡k¦ bZzb aviYv ˆZwi K‡i‡Q| Kxfv‡e mvgvwRK e¨emv evsjv‡`‡k `vwi ª̀¨ we‡gvPb I gwnjv‡`i ÿgZvq‡b f~wgKv ivL‡Q Zv †`Lvi 

Rb¨ M‡elYvwU cwiPvwjZ n‡”Q| Avgiv Avcbvi cwiev‡ii GKRb m`‡m¨i m‡½ G wel‡q K_v ej‡Z AvMÖnx| G Rwi‡c Z_¨`vZvi bvg 

cwiPq I cÖ`Ë Z‡_¨i K‡Vvi †MvcbxqZv iÿv Kiv n‡e| Kv‡RB Avcwb wbwð‡šÍ Avcbvi mywPwšÍZ gZvgZ e¨³ Ki‡Z cv‡ib| cÖkœcÎwU 

c~iY Ki‡Z Avcbvi m‡e©v”P 20 wgwbU jvM‡Z cv‡i|  

 

 

 

 

1. mvÿvZKvi cÖ`vbKvixi Av_©-mvgvwRK Ae¯’v msµvšÍ Z_¨vejx 
 

mvÿvZKvi `vbKvixi bvg 

(18 eQ‡ii Dc‡i) 

eqm 

 

cwiev‡ii 

m`m¨ msL¨v 

wj½ 

 

ag© ‰eevwnK 

ghv©`v 

wkÿvMZ 

†hvM¨Zv 

 

†ckv 

 

gvwmK 

Avq 

         

 

 

 

 

2. AvevwmK Ae¯’vi aib I my‡hvM-myweav msµvšÍ Z_¨ w`b  

 

emZevwo 

 

 

cvwbi Drm 

 

†MvmjLvbv RwgRgv 

wbR¯̂ fvov wbR¯^ 

wUDeI‡qj 

Ab¨ 

wUDeI‡qj 

wbR¯^ mgwš^Z  

cvKv †mwgcvKv KuvPv cvKv †mwgcvKv KuvPv Av‡m©wbKgy³ Av‡m©wbKhy³ 

* wUK w`‡q DËi wPwýZ Kiæb 

 

3. mvgvwRK e¨emv m¤ú‡K© Avcwb wK †Kv‡bv aviYv Av‡Q?  

    1. nu¨v   2. bv 

 

 

4. DËi hw` nu¨v nq Z‡e mvgvwRK e¨emv m¤ú‡K© wKQy ej‡eb Kx?  

    gZvgZ:....................................................................................................................... .................... 

 

5. mvgvwRK e¨emv m¤ú‡K© RbMY KZUzKz Rv‡b e‡j Avcwb g‡b K‡ib? 

 

    1. Lye fv‡jv Rv‡b   2. fv‡jv Rv‡b    3. †gvUvgywU Rv‡b  4.  Kg cwigv‡Y Rv‡b  5. G‡Kev‡iB Rv‡b bv  

    6. Ab¨vb¨ (D‡jøL Kiyb)........................................... 

6. Avcwb Kx mvgvwRK e¨emvi mv‡_ RwoZ? 

 nu¨v   2. bv 

7. mvgvwRK e¨emv ev MÖvgxY e¨vs‡Ki Kvh©µg ïay gvÎ Mixe‡`i Ae¯’v  Dbœq‡bi Rb¨ Avcwb GwU mg_©b K‡ib? |  

     1. cÖPÐfv‡e mg_©b Kwi           2. mg_©b Kwi       3. †gvUvgywU mg_©b Kwi  

     4.Kg mg_©b Kwi                      5. mg_©b Kwi bv             6. G‡Kev‡iB mg_©b Kwi bv|  

8. mvgvwRK e¨emv †Kvb ai‡Yi †`‡ki Rb¨ cÖ‡hvR¨? 

     1. ¯^í ev AbybœZ †`k        2. Dbœqbkxj †`k     2. DbœZ †`k 

 

M‡elYv GjvKv evsjv‡`k  

GjvKv †KvW XvKv wefvM [1] I Lyjbv wefvM [2] 
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9. mvgvwRK e¨emv  aviYv Kx evsjv‡`‡ki fveg~wZ© mvivwe‡k¦ D¾¡j K‡i‡Q, Avcwb wK GUv g‡b K‡ib?  

     1. nu¨v     2.  bv 

 

10. DËi nu¨v n‡j Kxfv‡e K‡i‡Q? 

 

     1. evsjv‡`k m¤ú‡K© mevB Rvb‡Z cvi‡Q                         2. mvivwe‡k¦ mvgvwRK e¨emv Pvjy n‡”Q     

     3. wek^we`¨vjq¸‡jv‡Z mvgvwRK e¨emvi †Kvm© Pvjy n‡”Q,       4. †`‡k †`‡k BDbym †m›Uvi †Lvjv n‡”Q,  

     5. Ab¨vb¨ (D‡jøL    Kiyb)............................................ 

11. Kv‡iv Kv‡iv aviYv, GbwRI FY wb‡q A‡b‡K me©kvšÍ n‡q hv‡”Q G‡¶‡Î †Kvb KviYwU `vqx?    

     1. ÎywUc~Y© FY e›Ub e¨e¯’v           2. D”P my‡` FY`vb  

     3. FY Abyrcv`bkxj Lv‡Z e¨q           4. FY e¨env‡ii A¶gZv  

     5. e¨emv g›`v                               6. Ab¨vb¨ (wbw`ó Kiyb) 

12. mvgvwRK e¨emv Kx cÖPwjZ e¨emvi mv‡_ cÖwZ‡hvwMZvq wU‡K _vK‡Z cvi‡e?  

     1. nu¨v   2. bv 

13. DËi Ônu¨vÕ n‡j Avcbvi gZvg‡Zi ¯^c‡ÿ hyw³ w`b| 

      1. mvgvwRK e¨emvi c×wZ fv‡jv                                      2. GUv myweav‡fvMxevÜe            

      3. GLv‡b MÖvnK‡`i ÿwZMÖ¯’ nevi my‡hvM †bB ej‡jB P‡j         4. GUv‡Z ¸YMZ †mev cÖ`vb Kiv nq,  

      5. GUv‡Z gybvdvi †P‡q †mev ev Kj¨vY‡K †ewk ¸iæZ¡ †`qv nq    6. Ab¨vb¨ (D‡jøL Kiæb)............................... 

  

14. mvgvwRK e¨emv Av‡iv †ewk `wi ª̀evÜe Ki‡Z Avcbvi mycvwik wK?  

     gZvgZ:....................................................................................................................... ...................... 

15. mvgvwRK e¨emv wKfv‡e AviI bvix ÿgZvqb Zivwš^Z Ki‡Z cvi‡e?  

     gZvgZ:....................................................................................................................... ...................... 

16. mvgvwRK e¨emvq we`¨gvb wK wK cÖwZeÜKZv ev mgm¨v i‡q‡Q? 

    1. mvgvwRK e¨emv axi MwZ‡Z cÖmvi        2. A‡bK †¶‡Î `vwi ª̀¨ we‡gvPb‡K MªvgxY Dbœq‡bi GKgvÎ Dcvq g‡b Kiv  

    3. Pµe„w× AvKv‡i my` Av`vq         4. Mwi‡ei fvM¨ Dbœq‡bi K_v ej‡jI GwUi myweav ¸wU K‡qK †jv‡K †fvM K‡i 

    5. cÖPvi-cÖPviYvi Afve       6. gvby‡li †bwZevPK g‡bvfve       7. Ab¨vb¨ (wbw`ó Kiyb)...............................|  

 

17. mvgvwRK e¨emvi we`¨gvb mgm¨v mgvav‡b Avcbvi AwfgZ e¨³ Kiyb?  

    gZvgZ:....................................................................................................................... ............................ 

           

 

Z_¨ cÖ`vbKvixi bvg I ¯̂vÿi:........................................               Z_¨ cÖ`v‡bi ZvwiL: ........................ 

 

 

 

M‡elYv cwiPvjbvKvix  

†gv. Lvwj` nvmvb 

Ggwdj M‡elK 

mgvRKj¨vY I M‡elYv Bbw÷wUDU 

XvKv wek¦we`¨vjq|  

 

 

 

 

M‡elYv wb‡`©kbv`vbKvix 

Aa¨vcK Zvnwgbv AvLZvi  

mgvRKj¨vY I M‡elYv Bbw÷wUDU 

XvKv wek¦we`¨vjq|  

 

 

 

                                        

 

........................The End........................ 
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